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Description of Projects

Introduction
This poster is based on reflections of two
semesters of a Community Based Research
(CBR) Project Assignment. This assignment
was designed to enable all students enrolled
in one section of SOAN*3070 Qualitative
and Observational Methods to gain valuable
skills in group work, qualitative research
design, conducting ethical research,
recruiting participants, interviewing,
transcribing, analyzing data and presenting
results through two modes: a qualitative
research report and a poster
presentation though a
community based research
project.

Supported by the Agri-Food and Rural Link KTT
program, funded under the OMAFRAUniversity of Guelph Partnership.

Community Based Research Projects were selected based on
appropriateness for this course:

3rd year undergraduate students working
together to conduct a qualitative research
study to fulfill a local community group’s
expressed needs
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In the Winter 2010 semester, students self selected into one of
eleven CBR research groups after reviewing brief descriptions of
each project on the Community Engaged Learning (CEL) website.
By the end of the course, groups ranged in size from 7-12 students.
There were 4 community partners in total: The City of Guelph was
involved with 4 student groups, Speed River Project OPIRG was
involved with 3 student groups, the Research Shop was involved
with 3 student group projects and Student Life was involved with
one student group. Selected research posters and research reports
are accessible via http://www.uoguelph.ca/cel/past_projects
In the current Winter 2011 semester, students self-selected into one
of seven CBR research groups. Groups range in size from 6-9
students. This year, the local community group is the Wellington
Water Watchers and this year’s projects focus on understanding the
range of motivations that influence local Guelph residents’ choice
of drinking water (bottled, tap, etc) with a specific focus on three
specific subgroups: hockey parents (3 student groups), long-term
residents (2 student groups), and immigrants (2 student groups).

Key Lessons
Partnerships take time to build:
Investing the time upfront and through the entire process leads to worthwhile endeavours.
Relationship and trust building require openness of multiple needs and transparency in the process.
www.csahs.uoguelph.ca/pps

