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ABSTRACT 
 
 

THEME PARKS: A MODEL OF BEST PRACTICE FOR STREETSCAPE DESIGN 

 
 
James Scott Hughes     Advisor: 
University of Guelph, 2020    Dr. Martin Holland 

 
 

Internationally cities are acknowledging the importance of improving streetscape design 

in order to create a more positive pedestrian experience. Improved streetscape design contributes 

to the creation of a safe, efficient and financially prosperous landscape. This thesis analyzes how 

theme parks have successfully designed streetscapes, specifically Main Street U.S.A. at Walt 

Disney World’s Magic Kingdom. This theme park streetscape provides a positive experience 

while supporting, on average, twenty-one million visitors. This work illustrates streetscape 

techniques employed by theme parks while answering the question “Are Theme Parks examples 

of Streetscape design best practices?” This study evaluates streetscape elements found along 

Main Street U.S.A. and those used throughout the City of Toronto. These streetscape elements 

are evaluated against the criteria for successful streetscape designs outlined by Allan B. Jacobs in 

the book Great Streets. A streetscape design manual has been developed that consolidates the 

unique design techniques utilized by theme park streetscapes.  
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1.0 Introduction 
 

1.1 Background 

“Good streets are entertaining and represent public memory; they are places for escape 

and romance, places to act and places to dream. On a great street we are allowed to dream; to 

think about things that may have happened and to look forward to things that, maybe, never will” 

(Jacobs, 1995).  

The design of urban streets must address a wide range of various performance criteria, 

while also successfully integrating the metrics into the greater context of the area. Streetscape 

design is a significant factor that impacts community economic development as well as local 

tourism and recreational systems. Municipalities are constantly developing and updating 

streetscape manuals to serve as reference tools, to set design standards for the construction and 

maintenance of sidewalk and boulevard improvements.  

Theme parks such as those designed, constructed, owned and operated by The Walt 

Disney Company recognize the need for successful streetscape design throughout their parks. 

Effective and efficient pedestrian circulation helps create positive visitor experiences while also 

creating better conditions for product consumption, improving economic conditions for the park 

(Finch, 1999).  

 Theme park designers refer to the design of pedestrian walkways as on stage walkway 

design (Younger, 2016). Walkway design focuses on addressing many of the same concerns of 

urban streetscape design such as pedestrian congestion, promoting pedestrian safety and 

encouraging interaction with surroundings. The core design principal of theme park design is 

control (Younger, 2016). Every design decision made throughout the design of a theme park is to 

ensure a positive guest experience and the design of theme park streetscapes is no exception.  
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Streetscape design presents a unique design challenge for theme park designers, as they must 

seamlessly merge both constructability and functionality with that of themed design. Crowd 

levels and the overall popularity of theme parks emphasize to designers that crowd control and 

overall manoeuvrability within the space are two of the most influential components that can 

impact the visitor experience of the theme park. Prior to the Covid-19 pandemic in 2020 the 

North American theme park industry had seen a two percent attendance growth representing an 

addition of two million new visitor to the yearly annual (IAPPA,2019). The overall global 

amusement park market was valued at 45.2 billion in 2017 and was expected to grow another six 

percent over a six year period (IAPPA,2019). Every aspect and choice a theme park offers is 

specifically designed for ensuring that visitors feel as though they are their own navigator of 

their visit. All choices that a theme park visitor is presented with is highly designed and planned, 

but is done so in a way that creates an illusion of control for each individual. Creating an illusion 

of a personalized experience while also establishing a system that can efficiently manage crowds 

identifies theme park streetscapes as effective streetscape design. Theme parks are examples of 

the best practices of streetscape design (Francaviglia, 1981).  

The most visited theme park streetscape is Main Street U.S.A. located at the Walt Disney 

World Resort’s Magic Kingdom Park in Lake Buena Vista, Florida. Main Street U.S.A. at the 

Magic Kingdom is a reinterpretation of Main Street U.S.A located at Disneyland in Anaheim, 

California. Alan Jacobs a noted urban designer and urban planning scholar recognized Main 

Street U.S.A. in Anaheim, California as a Great Street. Main Street U.S.A. is a pedestrian 

oriented main street, modelled after a hypothetical main street of a turn of the century American 

City (Marling, 1998). Streetscape design involves the selection and implementation of design 

elements including; sidewalks, street corners, curbs, tree and landscape strips, planters, seating, 
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trash receptacles, public art, screening, fence locations, food/dining locations, lightning, fixtures, 

utilities and special event space. Practitioners of both Landscape Architecture and Theme Park 

Design can benefit from sharing knowledge in regard to streetscape design as well as learning 

from the example of Main Street U.S.A. While examining the practice of Landscape Architecture 

in the field of Theme Park Design common design strategies were uncovered specifically those 

that relate to streetscape design.   

 

1.1.2 Walt Disney World Theme Parks 

The Walt Disney World Theme Parks are fitting case studies to best illustrate theme 

park’s streetscape practices. The Walt Disney World Theme Parks are located in Lake Buena 

Vista, Florida in the United States of America, with Walt Disney World composed of four 

distinct theme parks which are part of 25,000 acres that houses twenty-eight themed hotels, two 

water parks, three champion level golf courses and an outdoor shopping complex (Younger, 

2016). In 2019 Walt Disney World was the most visited vacation resort in the world with an 

average attendance of over 52 million visitors to its theme parks and resort hotels (IAPPA, 

2019). This property is comprised of four uniquely branded theme parks, the Magic Kingdom at 

Walt Disney World, Disney’s Animal Kingdom at Walt Disney World, Epcot at Walt Disney 

World and Disney’s Hollywood Studios. These four parks are amongst the top ten of most 

visited theme parks internationally and have set universal standards for future theme park design. 

Magic Kingdom had twenty-one million average visitors in 2019, Animal Kingdom fourteen 

million annual visitors, Epcot twelve and a half million annual visitors and Disney’s Hollywood 

Studios eleven million annual visitors (IAPPA, 2019). For the purpose of this study the most 

frequently visited Theme Park, the Magic Kingdom at the Walt Disney World Resort, will be 
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reviewed and analyzed. Main Street U.S.A. will be the particular area of concentration for this 

study. Disney Worlds’ Main Street U.S.A. was selected over the original Main Street U.S.A. 

located at Anaheim’s Disneyland because the Florida version was designed without financial and 

mechanical constraints. The construction of Disneyland went over budget, costing seventeen 

million dollars and union strikes halted construction for lengthy periods of time (Strodder,2012). 

This threatened the one-year construction period that Walt Disney allotted for the project. Walt 

Disney World “was designed how Disneyland ought to have been” (Marling, 1998). The 

construction of Walt Disney World began with the secret purchase of property to avoid higher 

than average property prices. Prior to the construction of the Magic Kingdom, Disney had 

purchased thirty thousand acres of Florida land for five million dollars (Imagineers,2010). The 

Magic Kingdom opened on October 1, 1971. This project involved more than nine thousand-

construction workers and a total budget of approximately four hundred million dollars, which 

was a budget twenty times bigger than that of Disneyland (Wright,2005). The ability of Main 

Street U.S.A. at the Disney World Magic Kingdom to accommodate twenty-one million average 

visitors, while providing them with a safe and enjoyable atmosphere merits an in-depth analysis 

of its streetscape design.  

1.2 Problem Statement 

In a time where both American and European cities are attempting to pedestrianize their 

city cores, there is a greater focus on streetscape design more than ever before (Francis & 

Marcus, 1997). Current efforts to address urban streetscape design have highlighted the need to 

combine aesthetics and functionality (Jacobs, 1995). Landscape Architects and Urban Designers 

are faced with the issue of how best to design or redesign urban streetscapes while promoting 

functionality, safety and overall user experience. This thesis addresses the question “Are Theme 
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Parks examples of Streetscape design best practices?” Answering this question will illustrate 

whether or not Theme Park design principles can be applied to the design of various urban 

spaces and help in solving urban design problems. The combination of Theme Park Design and 

Landscape Architecture specific knowledge will help strengthen future designs in various urban 

spaces. 

 

1.3 Goals and Objectives 

A major objective of this work is to study and analyze how theme parks have designed 

successful streetscapes. Specifically, this work illustrates streetscape techniques successfully 

employed by theme park designers. The outcome is a streetscape manual, targeted at designers, 

landscape architects and urban decision makers. It will also provide a reference for future 

streetscape design projects in both theme park design and urban landscape architecture design. 

Questions such as “How does Magic Kingdom successfully manage their annual visitors?” or 

“What paving materials are used throughout the Disney Theme Parks?” or “How do Theme 

Parks combine visual narrative and functionality?” will be answered both graphically and in 

written detail. The intent of this thesis is to provide a useful reference on how theme park 

streetscapes successfully address many of the same problems urban streetscapes struggle to 

solve. It will not provide a formula or recipe for the design of future streetscapes. This study 

develops a guide that consolidates principles from landscape architecture and highlights their 

application in theme park streetscape design. This guide focuses on what unique strategies can be 

learned from theme park streetscape design and those that can then in turn be applied to other 

areas of streetscape design.  



	

	 6	

This thesis provides a guide that explains and illustrates the general concepts of 

streetscape design as seen in the world’s most visited theme park streetscape, the Magic 

Kingdom’s – Main Street U.S.A at the Walt Disney World Resort in Lake Buena Vista, Florida. 

 

1.4 Implications 

The importance of this study to the field of landscape architecture will be addressed with 

the creation of guide that contains theme park design elements that can also be applied to urban 

streetscape design and landscape architecture. This guide will act as a streetscape improvement 

manual and resource reference work for both Landscape Architects and Theme Park Designers.   

 

1.5 Organization of Study  

This thesis will be organized into five chapters with multiple subsections. Chapter one is 

an introduction of the topic and outlines the overall scope of the research goals. Chapter two is a 

literature review containing material that is relevant to the topic of research and establishes a 

foundational base of knowledge. Chapter three describes the methodology used to analyze the 

streetscape design of the Magic Kingdom’s – Main Street U.S.A. at Walt Disney World. Chapter 

four summarizes the results found through analyzing the data and will present visuals of these 

findings. A guide that explains and illustrates the general concepts of streetscape design used 

throughout the case studies will be produced. Chapter five will discuss the results, limitations 

and application of this study as well as future study recommendations.  
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Chapter 2-Literature Review 

2.1. Overview 

This chapter provides an overview of literature relevant to the research topic. The literature 

outlines the history of theme park design, the fundamental goals of themed design, as well as the 

basics of land classification and implications of streetscape design. 

 

2.2 History of Theme Parks 

Prior to exploring the history of theme parks, it is important to first identify the 

parameters and boundaries that define these spaces. Theme parks are defined as large scale, 

corporate-owned spaces, that include amusement rides and shows, that are united by an 

overcharging fictional theme (Jeffers, 2004). Theme parks are not a modern idea, although they 

have received greater attention since the early 1900’s. The history of theme parks can be traced 

to the design and use of Roman private gardens (See Figure 1). These gardens were extensively 

decorated with statues dedicated to Roman gods, pavilions, temples and showy fountains 

(Apostol et al.,2015). These gardens were a means for Roman nobles to showcase their immense 

wealth, utilizing the space for both personal and guest entertainment. In addition to the religious 

sculptures and fountains, often these Roman gardens housed exotic animals (Apostol et al.,2015). 

Figure 1: Roman Private Garden- Fishbourne Roman Palace (ArtUk, 2009). 
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Historically, theme parks were designed as destinations for entertainment and recreation. 

Beginning in the eighteenth-century theme parks began taking the form of pleasure gardens (See 

Figure 2). Pleasure gardens differed from other public gardens by offering visitors the 

opportunity to disconnect from the surrounding landscapes, with features such as outdoor 

concerts, theatrical plays, small zoos and other entertainers (Apostol et al.,2015).  This “active” 

landscape became a defining characteristic of theme park landscapes. 

Pleasure gardens originated as outdoor public recreation spaces for rich members of the 

bourgeois but later became spaces open and affordable to the general public (Apostol et al.,2015) 

Figure 2: English Painting of Vauxhall Pleasure Garden (Museum of London, 2017). 
 

 

 

 

 

 

 

 

 

 

The goal of a theme park is to welcome the general public by creating a diversified and 

unique landscape in order to turn them into popular worldwide attractions (Jeffers, 2004).  

Theme parks are landscapes that are defined not by the form of the space but instead by the 

shared experience had by those who visit them. This philosophy was first applied to the World’s 

Columbian Exposition in 1893 (See Figure 3 and 4), an event many historians suggest was the 
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beginning of the theme park movement in the United States and marked the development of the 

theme park form (Jeffers, 2004).  The form of a theme park is established by the park’s spatial 

layout. The spatial layout of a theme park refers to a number of attributes such as the distance 

between attractions, path networks, entrance locations, attraction distribution, organization and 

way finding points. (Zhang et al,.200). The spatial layout of a theme park has a direct impact on 

the user’s experience of the space. The greater space and distance between park elements allow 

for increased facility capacity but existing studies have proven that greater distances between 

attractions has a negative effect on visitor experience (Zhang et al,.200).  Spatial layout has a 

direct impact on the movement of visitors and waiting times throughout the park. Theme park 

visitors determine their movement through a combined outcome of intuitive and rational choices, 

this may lead them to follow crowds, follow clearly marked paths or follow spatial design clues 

that personally interest them (Zhang et al,.200). 

	
Figure	3:	Painting	of	the	Worlds	Columbian	Exposition	1893	(Boston	Public	Library,	2014).	
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Figure	4:	Worlds	Columbian	Exposition	1893	Map	(Boston	Public	Library,	2014).	
  

 

 

 

 

 

 

 

 

 

What sets theme parks aside from other recreational destinations is the ability for visitors 

to choose their own destinations and interact within the landscape based on their own decisions. 

Theme park wayfinding is a critical component to the overall form and layout of a theme park 

and involves visitors identifying their own routes, paths and destinations. The ability to choose 

and shape your own experience within a theme park is a defining feature seen throughout the 

planning of theme park form. Wayfinding is a reaction to an environment, the ability to process 

spatial information and find one’s way through decision-making (Zhang et al,.200).  Theme 

parks must be easily and quickly navigated but they also must provide space for people to take 

their time and enjoy the process of becoming familiar with the space. Elements such as form, 

light, signage, sound and colour are all components of theme park form that can aid in the overall 

navigation of the landscape. The history and use of these variables can be seen throughout the 

historical evolution of theme parks (Zhang et al,.200). 
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The first North American theme park opened in 1946 in Indiana, predating Disneyland by 

ten years (Zhang et al,.200).  Santa Claus Land set the precedent for amusement landscape 

design with its use of a single unifying theme that united all aspects of the park. Opening without 

any major thrill rides, Santa Claus Land was a family friendly experience containing a train ride 

through the North Pole, a restaurant, a dollhouse and a meet and greet with Santa Claus. Theme 

parks emphasized a family friendly and detailed driven experience, all based upon the objectives 

of the predating pleasure gardens. 

 
Figure	5:	Santa	Claus	Land	Opening	Day	(Chicago	MeTv,	2016)	
	
	
 

 

 

 

 

 

 

 

 

2.3 Theme Park Layout  

The overall layout of a theme park stimulates consumption of theme park products but 

also impacts the overall atmosphere of the park. The layout design of these spaces is a unique 

medium that strongly relies on how, when and where visitors move through the environment 

(Younger, 2016). The layout of a theme park deals with the organization of zones or lands and 
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considers the choices visitors are offered at key intersections. These choices help define area 

theming as well as giving visitors the feeling of control over their own experiences in the park. 

Choices offered to guests at key intersections also promote the land’s theme by directing visitors 

along designed landscapes that act as introductory scenes for the coming attractions. As layout 

defines spaces and encourages visitor movement in certain direction, it is also altering their 

movements from areas where they are not permitted. There are very few occasions where visitors 

of theme parks are met with roped off areas where they are not permitted to go. This is due to the 

layout of the park that disguises these areas, and so moving in the direction of off limit areas is 

not an option for visitors (Alexander, n.d). The overall design and layout of a theme park is 

highly dependent on the internal circulation of the space. Successful pedestrian circulation is 

critical for the success of the space. Theme park layout offers the chance to control and dictate 

peoples’ movement through the space. 

When determining the layout of theme parks there are four main components that 

influence the overall form of the space. Theme park layout begins with the identification of the 

primary walkways. Primary walkway layout involves identifying the location of the walkways 

primarily used as entrance and exit corridors. Primary walkways are the widest used throughout 

the theme park and are also used to determine the maximum capacity/threshold of the park 

(Younger, 2016). Land orientation follows the layout of the park’s primary walkways. A theme 

park is divided into various Lands, each Land offering guests a different themed experience. 

Lands are distinguished from one another by varying architectural and landscape styles. The 

orientation of these lands will determine how the overall theme is manifested, created, 

experienced and how it fits into the greater image of the theme park as a whole (Younger, 2016). 

Various facilities and utilities are required for the operation of a theme park. Visitors require 
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washrooms, staff require preparation areas and areas must be able to accommodate emergency 

circumstances such as fire truck turn around areas. Decisions must be made early on how to 

conceal, incorporate and involve necessary utilities for theme park operation (Younger, 2016). 

Detailing is a crucial component when determining the layout of a theme park. Detailing refers to 

the notion that every large or small element should contribute towards the park as a whole and is 

unified by a central theme (Younger, 2016).  Within the industry of theme park design the 

formula for success is attention to infinite detail on both the large and small scale. The design 

decisions made during the components of layout design impacts operation procedures and 

systems, the overall guest experience as well as the overall narrative and theming experience for 

visitors (Alexander, n.d).  

The overall layout of a theme park has many requirements it must meet in order to be a 

functional space for both the operating company and visitors. This is why the concept and overall 

theme of the park has the ability to directly influence the layout of the park. Despite the varying 

layout styles, all theme parks share similar attributes that they must accommodate within the 

design.  Entrance corridors, parade routes, plazas and expansion plots are components that can be 

seen across the discipline in theme park design.  

Throughout all theme park design there are six layout variants that have been identified to 

create the Theme Park Layout Archetype. The Grid Layout archetype traces its origin to country 

fairs and was first used in the theme park industry by Universal Studios Hollywood (Younger, 

2016).  Similarly, to the Grid Layout archetype the Midway layout a U-shaped linear walkway 

has its origin in town fairs, but the name was first used to describe the 1893 Worlds Columbian 

Exposition (Younger, 2016). The third archetype is the Hub and Spoke Layout, the most 

recognizable theme park layout for its use in many of the Disney Theme Parks such as the Magic 
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Kingdom, Disney’s Animal Kingdom and Hong Kong Disneyland. The Hub and Spoke Layout 

consists of a main central plaza with multiple walkways to various areas of the park radiating out  

(Younger, 2016). The Loop Layout is a form that is borrowed from English Picturesque Gardens 

and typically has a lake or pond in the middle of it. The Loop Layout uses a continuous walkway 

that passes through attraction areas, it is easily navigated but requires a lot of walking for 

visitors. The fifth archetype is the Hybrid layout and it is a variation of the previous Loop 

Layout. It combines the previously listed layout styles and is only acceptable in larger parks. 

Combining layout styles allows for varying visitor experiences depending on what section of the 

park you are in. Disney’s Epcot is an example of this style through its merging of both the Hub 

and Spoke Layout with the Loup Layout in its World Showcase area of the park. The final 

archetype commonly seen throughout theme parks is the Organic Layout. This layout is only 

seen in older theme Parks that did not include expansion plots during their initial design. As a 

result, additional walkways, attractions and areas are simply added in whatever additional land 

the operators have access too. This creates an inorganic shape that has no rational layout.  
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Figure 6: Theme Park Layout Archetype 

 

 

 

 

 

 

 

 

 

 

 

 

2.4 Themed Design 

The design of a themed environment is a complex endeavour that requires the creation of 

a harmonious relationship between architecture, landscape architecture, engineering and theatre. 

(Davis,1996). This harmonious relationship results in the development of a constructed 

landscape that creates an enjoyable experience for individuals to move throughout the space.  

The design of a themed environment has many over lapping design principles with that of 

landscape architecture. Visitors to the most popular theme park in the world Disney’s Magic 

Kingdom do not see the underground infrastructure that keeps the park operating. A positive user 

experience is the goal in both landscape architecture design and theme park design and the basis 

of that can be accomplished by addressing infrastructure concerns (Davis,1996). The user 
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experience is the main focus of themed design, and this focus has greatly influenced the image 

and style of these spaces. This is the lasting contribution Walt Disney had on the amusement 

industry. By illustrating how the concept of themed environments should be a highly designed 

and enclosed landscape, a landscape that offers full escapism with services being included in 

(Davis,1996). Themed design and especially the design of theme parks have a logical link with 

urban city design. The map of a theme park is very similar to a city map outlining the core 

streets, rest areas, food, shops and areas of high interest. 

 Architecture, plantings, colour schemes, pedestrian movements, paving materials, utility 

covers and signage are all items of consideration and importance for urban landscape 

architecture design and the design of themed spaces. Themed space design differentiates from 

landscape architecture design in the requirement to make all these variables in the landscape 

appear unified (Younger, 2016). Walt Disney changed how the design of a themed environment 

could be approached. Prior to Disney, themed design was associated with temporary 

installations. Traveling fairs, theatre and even religious events that offered amusement and 

entertainment fell under this category. It was not until the 1950s when the term theme park was 

first introduced and along with it a new sense of professionalism in the industry (Davis, 1996). 

Themed design has always been used as a tool to escape from the problems of reality, but Walt 

Disney elevated this concept by creating a highly coordinated enclosed land with full services 

that allowed visitors to be fully immersed (Davis, 1996). 

Designers that specialize in themed design use a multitude of design strategies to achieve 

their goal of creating an immersive environment. Attraction features such as the design of 

Cinderella’s castle or landmark attraction design is what Walt Disney referred to as “Weenie,” 

design (Younger, 2016). These features are designed to be highly visible from a distance and aid 
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in wayfinding for visitors. These design features become powerful tools that visitors identify 

with, as well as features that contributed to the overall theme of the design. In landscape 

architecture design this similar design strategy is referred to as focal point design. Themed space 

designers rely on stimulation designed into the built form such as dramatic visual effects, distinct 

identities, reflective surfacing, benches and paving surfaces in an attempt to adjust the behaviour 

of people to better experience the landscape. (Gottdiener,1997). Design principles used in the 

profession of landscape architecture design and those used in the design of themed spaces share 

many similarities.  

 

2.4.1 General Principles of Theme Park Design 

The critical design principle behind theme parks is control. Planting design, colour 

schemes, architectural styles, trash cans, sewer covers, and wayfinding signs are coordinated and 

designed to make the theme park landscape appear seamless, designed and unified (Wilson, 

1991). To promote the immersive design of theme parks, as well as to limit the amount of 

outside influence that could negatively impact a visitor’s experience, the majority of new theme 

parks are being built outside of city limits (Wilson, 1991).  These offset locations contribute to 

the creation of a “get away” atmosphere, by creating the experience farther away from everyday 

life and routines. Instead of quick theme park visits, designers have transformed these parks into 

places of planned excursions and destinations. Transportation in and out of theme parks is 

designed to contribute to the creation of a more immersive environment. Instead of stressful trip, 

planning and long drives, theme parks now offer a customized experience where the visitor’s 

escape from reality begins with a pickup from the airport (Younger, 2016).  
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The design of pedestrian experiences is essential to theme parks, despite their being a 

wide range of transportation options available for visitors to get to and from the more remote 

areas of the park (Davis, 1996).  The control over movement throughout the park is clearly 

evident, yet visitors still feel as though they choose how to experience the space. Wayfinding and 

pedestrian navigation are critical in creating a positive visitor experience. Even in themed areas 

where mystery and adventure are the overall emotional goals, visitors must still feel safe and 

have a sense of direction. Visual anchors or weenies assist visitors in wayfinding. Theme Park 

weenies also aid in pedestrian circulation. Visitors see this visual draw and are pulled forward 

along the walkway, preventing walkway congestion (Davis, 1996).   

Designing an experience that promotes pleasure and avoids discomfort is a corner stone 

design principle for theme park designers (Adams and Perkins, 1991). A seemingly obvious 

design goal to most, it becomes a more complex phenomenon when you consider the application 

of thrill and mystery throughout the theme park landscape. Thrill rides such as roller coasters 

present the appearance of danger and offer an opportunity for intense physical sensations but in 

an environment that continuously reminds visitors that they are in a risk free and safe 

environment. Mystery is often associated with the theme of adventure that is seen throughout 

most major theme parks (Younger, 2016). The theme of mystery could potentially create an 

uneasy atmosphere and thus an undesirable experience. Feelings of thrill, mystery and wonder 

are developed with a “softer” application so as to satisfy the theme park clientele (Adams and 

Perkins, 1991). A softer application of these emotions means they are not presented to the visitor 

in a visually shocking and jarring way. These emotions are subtly presented to visitors as they 

walk throughout the space and are gradually increased until the visitor is fully immersed. 

Examining the designed landscape of theme parks one can see the “softer” application of these 



	

	 19	

emotions. Adventure and mystery can be seen in the creative application of stamped concrete in 

Disney’s Animal Kingdom. Instead of using adventure and thrill to create uneasy environments 

these emotions are instead expressed by stamping animal footprints, foliage, and tire tracks into 

coloured concrete that resembles a dirt safari road. This contributes to the creation of a 

believable adventure-thrilling atmosphere but it does so in a way that pedestrian safety is not 

compromised (Younger, 2016). 

The use of narrative throughout the overall design of a theme park is a key identifying 

design principle. Seen throughout the design of rides, shops, restaurants, paving material and 

performances, narratives and story-telling is interwoven at every part of theme park design. A 

theme park landscape is nonlinear, requiring every designed element to contribute to the creation 

and identity that supports the story of the place (Younger, 2016). Where the landscape of theme 

parks present opportunities for non linear story-telling, attractions are where theme park 

designers are able to tell more complicated stories through the linearity of attraction rides. Story 

telling is the most defining and identifiable design principle of theme park design. Theme parks 

offer a unique transformative landscape that gives storytellers and designers the space to create 

story experiences. 

 

2.4.2 Theme Park Product -Experience 

Theme parks are designed to target families and unlike many other businesses they are 

designed to deliver an experience instead of a product. Providing these theme park experiences is 

the touchstone business model of the theme park industry (Younger, 2016). Providing 

experiences instead of a tangible product is a highly subjective design challenge and yet theme 

park designers recognize this and effectively deliver a well-received experience.  
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The first and most basic experience that theme parks aim to provide is Fun. Creating a 

Fun atmosphere that appeals not only to children but those across a wide age range is a 

challenging endeavour, but it is accomplished through a variety of means. Attractions, shows, 

restaurants, shops and strongly themed landscapes are all tools at the disposal of theme park 

designers to be used to deliver this experience (Younger, 2016). The delivery of these 

experiences is a collective effort and is only achieved when all disciplines from master planning 

to service employees work collectively toward this goal. The service theme throughout Disney 

attractions is to create happiness for people of all ages, everywhere (Kinni, 2003). 

Theme parks also provide the experience of escapism through the use of story. The goal 

of theme park designers is to create an environment that transports people out of their daily 

mundane lives and provide them with escapism (Younger, 2016). Creating detailed and complex 

environments, where guests are able to engage with the themed landscape, creates this 

opportunity for escapism. This interaction with attractions, restaurants and the overall themed 

pedestrian landscape, provides the illusion that visitors are transported to another time, place or 

world. 

Providing an experience for visitors from the moment they arrive on theme park property 

is crucial, this is done through the use of Spectacle. Spectacle is one of the most visible 

experiences that visitors associate visiting a theme park with (Hench, 2009). Spectacle refers to 

visually striking features that impact the visitor’s experience. This can be seen in all aspects of 

theme park design and can also be utilized in entertainment shows or the theme park’s skyline. 

Those who visit theme parks expect a certain amount of visual as well as physical spectacle. 

Sociability and Memories are the final two experiences that theme parks aim to provide. 

Interaction amongst visitors occurs throughout the experience of visiting a theme park. Unlike 
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other forms of entertainment, the majority of those who visit theme parks do so in a group. These 

groups traditionally consist of family or friends. Theme parks are typically considered ideal 

opportunities for effective family vacationing time (Younger, 2016). Visitors have to engage 

with one another, deciding what attraction to go on next, shopping, dining, as well as reflecting 

on just completed attractions. Theme parks offer a unique balance of both individual and shared 

experiences (Hench, 2009). Individual experiences such as the personal reflection of watching 

fireworks or riding attractions, are immediately met with shared experiences such as reflecting 

with your group after the experience about what parts you liked the best. These social 

interactions are what create lasting Memories for visitors of theme parks. Theme parks are in the 

business of creating memories (Malmberg, 2010). These same memories also contribute to the 

creation of the theme parks identity and global brand (Hench, 2009).  

 

2.5 Classification of Built Forms  

 Physical form of the environment plays a crucial role in the experience of the space. 

Understanding the components that make up these environments is critical in establishing cross-

disciplinary resources. This section of the literature review will highlight landscape architecture 

and urban design strategies utilized in them park design. Theme park design recognizes the need 

for the distinction of spaces for both the extension and enclosure of space, a strategy prominent 

in the field of landscape architecture  

 Both professional planners and Landscape Architects utilize Kevin Lynch’s City Design 

Theory. It is a reference point to distinguish aspects and roles of the built environment that are 

easily identifiable. These symbols are how people perceive an environment through symbolic 

imaging. These images are a system of paths, edges, districts, nodes and landmarks 
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(Lynch,1960). If these images are clearly visible and distinguishable then Lynch states the built 

form or city is legible (Lynch,1960).   

The City Design Theory shares many similarities to that of theme park design. A clear 

and legible city enables people to navigate easily and quickly throughout the space without 

becoming lost while also providing an important sense of emotional security for those 

experiencing the space (Lynch,1960). 

 Lynch’s study also concluded that paths are the predominant and most critical component 

in the success of a designed space (Suria and Said, 2013). Path systems contribute to the creation 

of cognitive maps that are comprised of environmental and spatial images that people use to 

identity locations. The importance of path systems strongly relates to the design of theme parks 

as paths play similar roles within theme parks. Theme parks set themselves apart from other 

recreational destinations, in their ability to allow visitors to choose their own destinations and 

interact within the landscape based on their own decisions. Theme park wayfinding is a critical 

component in the overall form and layout of a theme park and involves visitors identifying their 

own routes, paths and destinations (Lynch,1960). The ability to choose and shape your own 

experience within a theme park is a defining feature, seen throughout the planning of theme park 

form, and is a direct result of the path systems.  

The five symbols used to distinguish aspects of the built environment do not exist 

separately, each relying upon the other for existence. Regardless of theme park design or 

landscape architecture design, the accumulation of districts, nodes, edges, paths and landmarks 

all created a fixed interconnected relationship. This relationship is dependent on one another and 

can be seen across various disciplines, including that of theme park design.   
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 A theme park can be broken into three main spatial categories. Those in the theme park 

design industry refer to this as the Theme Park Formula. This formula divides the park space into 

three main categories. The three main categories that this formula divides theme parks into are 

operations, movement and experience spaces (Hashim and Ismail, 2013).  Similar to Lynch’s 

land use categories these three theme park categories generalize the land use, while emphasizing 

the interconnectedness of them. In the movement category the importance of wayfinding anchors 

is emphasized. Wayfinding anchors act as landmarks to orientate visitors and allow thoughtful 

decision making. This creates a comfortable walking experience. Failing to do this within a 

theme park impacts the overall visitor experience (Younger, 2016).  Understanding Kevin 

Lynch’s theory is critical when studying theme parks. The application of Kevin Lynch’s theory 

to theme park design highlights the versatile nature of landscape architecture design principles.  

 

2.6 Streetscape Design 

Kevin Lynch describes the path system of a city as the most critical and predominant 

designed space in an urban landscape. The design of these spaces is all part of streetscape design. 

The 2019 City of Toronto Streetscape Manual defines streetscapes as “the collective image and 

character of a variety of elements that make up the street environment.” Streetscape elements 

include sidewalks, street corners, curb extensions, trees, landscape strips, planters, seating, public 

art, screening, fixtures, utilities and event space. 

Streetscape design has the ability to emphasize and enhance the user’s experience, and as 

a result, this is why streets or paths are considered the most vital part of the public open space 

system (NACTO, 2013). Streets make up the majority of public space in most major cities and 

thus the quality and character of these streets becomes defining features of the identity of the 
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cities. (Marshall, 2014). Despite the known importance of streetscape design, decisions are often 

made that negatively impact the user’s experience and subsequent activities that occur on the 

street (Marshall, 2014). 

A positive streetscape design can dramatically influence the pedestrian experience and 

benefit street businesses, community representation and property value (Marshall, 2014). 

Streetscape design can be organized under many categories such as downtown improvement 

work, street improvement schemes or Business Improvement Areas (BIA’s). Despite the various 

terminology and organizations that conduct this work, they all share the same common elements 

of the urban streetscape. The decline of the urban streetscapes especially those of urban main 

streets has been extensively explored and has various possible diagnoses (Marshall, 2014). A 

main contributing factor to the decline of these spaces in recent years is the rise in popularity of 

large indoor shopping malls. These spaces provide easy and accessible free parking and have 

designed interiors that are created specifically to ensure pedestrian comfort (Jacobs, 1995).  

Successful streetscape design is accomplished when a street becomes more than a space of public 

utility and linear progression.  

 

2.7 General Streetscape Design Principles 

The best streets are those that are memorable, and those that create energy. In Allan B. 

Jacobs book Great Streets (1995, p. 8), he describes that all great streets should be able to: 1. 

Contribute to making a community 2. Be easy to find 3. Allow for sociability 4. Be accessible to 

all 5. Be comfortable and safe 6. Be a desirable place to be. Although designers understand what 

makes a successful street, the design of streetscapes has been neglected in recent years.  The 

direct planning of pedestrian experiences, specifically in urban centers has been neglected, with 
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attention only being paid to overall pedestrian safety (Francis & Marcus, 1997). As streets 

became more car oriented and buildings became taller, pedestrian space has decreased and streets 

have become more of a place of transit and less of one of enjoyment.  

People look for visual hierarchy while walking and use visual anchors to attach 

themselves to the landscape and successfully move throughout it  (Francis & Marcus, 1997). The 

use of these visual anchors as a wayfinding tool is a critical component of successful streetscape 

design. Creating attractive focal elements while also defining the pedestrian realm is a critical 

design challenge unique to each space. Densely furnished busy spaces are an effective technique 

that is utilized, even though this is in contrast to the popular belief that busy streets must be 

barren in order to accommodate a large number of pedestrians (Largo, 2013). 

In the book Great Streets, Jacobs provides a framework for identifying great streets 

where he outlines physical qualities that must be present if the street is to be considered Great 

(Jacobs,1995). All of these qualities must be present not just one or two on a single site. The 

following is Jacobs eight point framework for identifying Great Streets; Streets must be able to 

provide people the opportunity to walk with some leisure, streets must provide a degree of 

physical comfort, streets must have physical definition, streets must have qualities that engage 

the eye, have a quality of transparency at their edges, the lining buildings be complementarity to 

one another, the street to have the appearance of strong maintenance and finally the streetscape 

appears to have a high quality of construction and design (Jacobs,1995). 

In Lawrence Halprin’s book Cities streetscape design is approached by addressing 

individual streetscape elements. Each chapter explores the variations of individual streetscape 

elements. Urban spaces, urban gardens, street furnishing, street paving, street walls, street trees 

and pedestrian movements are identified as the building blocks of streetscape design. The author 
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does not evaluate the variations of each streetscape element against one another but instead 

highlights their respective pros, cons and uses.   Halprin identifies that the paving choice for a 

street is the most critical decision a designer must make as it sets the tone for the overall space 

and establishes the overall quality of design (Halprin, 1963). The connected relationship between 

the various streetscape elements is emphasized throughout his work. The relationship between 

streetscape elements and how designers utilize it is a key-contributing factor that creates 

effective streetscape design. Through this analysis Halprin has avoided distinguishing any 

guiding principles of streetscape design and urban aesthetic as these are said to lead to sterility in 

future design  Halprin, 1963).  A streetscape is a complex series of events that is a result of many 

different interrelated elements interacting with one another. Halprin concludes that streetscape 

design should leave pedestrians with a space that allows for them to participate in elegantly, 

carefully designed art but also with spontaneous, non-designed folk idioms (Halprin, 1963).   

In Donald Appleyard’s writing Liveable Streets: Protected Neighbourhoods streets are 

recognized as a potentially dangerous and unliveable landscape (Appleyard, 1980).  These spaces 

require extensive design consideration in order for them to become desirable landscapes but also 

most importantly become safe landscapes. Streetscape design should focus on mitigating the 

risks presented on a streetscape landscape. While attention should be given to mitigating these 

risks and protecting the streetscape it should not be done to the point of creating an exclusionary 

landscape (Appleyard, 1980). Appleyard suggests that each design decision made should 

contribute to defining the street as the following: 1. As a sanctuary 2. As a liveable place 3. As a 

community 4. As a place for play 5. As a place for greenery 6. As a place for local history 7. As 

a place for resident territory. These design principles are intended to help contribute to the 
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creation of a multi-layered streetscape that places pedestrian and user safety at the top concern of 

designers.  

For both economic and ecological reasons cities across the globe are refocusing their 

attention on enhancing streetscape landscapes. Understanding the needs and habits of pedestrians 

is critical to designing a successful streetscape. Pedestrians will always take the most direct path 

between their destinations, and will travel in direct lines (Largo, 2013). To encourage movement 

in desired directions, paving material is varied to create visual cues. Pedestrians disregard colour 

change alone in pavement, but when used in combination with a change in textures, physical 

barriers can be established (Francis & Marcus, 1997).  Surfacing material that is apparent to both 

feet and eyes defines spaces and encourages movement in desired directions. While materials 

such as gravel, limestone screening and cobblestone effectively define spaces they are always 

avoided by pedestrians as a result of their undesirable texture (Francis & Marcus, 1997). A city is 

a set of complex and interwoven activities that are connected through streetscapes and the 

success of these activities are directly linked to the pedestrian movements done on the 

streetscape (Ventury et al., 1977). Streetscapes should be designed to stimulate the surrounding 

businesses, while also acting as an effective mode of transportation.   While redesigning a 

streetscape the designer should be aware of the symbols and patterns they introduce into the 

landscape, as they have direct impact on the reception of the space. Yellow parking lines, paving 

patterns, curb cuts, and vegetation borders all give direction while also adding energy and new 

textures to the greater landscape (Ventury et al., 1977). 

The National Association of City Transportation Officials (NACTO) have produced a 

series of design guides that identify fundamental metrics for the design of successful 

streetscapes. The goal of streetscape design is to meet the needs of people walking, driving, 
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cycling, taking transit while also adding value to surrounding businesses, offices and schools that 

are located along the roadway (NACTO,2013). The design principles outlined in this guidebook 

are site specific, with the guide offering design solutions for over ten urban streetscape scenarios. 

Despite the design principles being categorized into more site specific conditions they can be 

summarized into one of six greater categories. The key principles outlined are, that streets are 

public spaces and that they should be designed as channels for movement but most importantly 

they should be designed as public spaces, great streets are those that are great for business, street 

design must be flexible to accommodate changing future conditions, streets must be designed to 

be safe for all those who experience them, streets should be designed as environmental 

ecosystems and finally that streetscape designs should be implemented quickly to further inform 

the greater public (NACTO,2013). 

Creating a streetscape that is well received by its surrounding community is reliant upon 

the atmosphere it projects. If pedestrians see a well cared for street, they in turn will take care of 

it. Designing to encourage a streetscape that will be cared for by its inhabitants is dependent on 

the details. Details such as the number of garbage cans along a street can be essential to the 

overall success and upkeep of the space (Ventury et al., 1977). 

The very nature of streetscape design requires it to be adaptable to the community it is in. 

While each community differs, the problems they face are very similar. Through the study of 

successful streetscape designs a standard formula for walkway width has been established. In the 

People Places: Design Guidelines for Urban Open Space (1997, p.31), the formula of one foot 

wide of walkway, resulting in a pedestrian ratio of two pedestrians per minute is said to create a 

comfortable walking experience. 
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2.8 Summary 

The previous sections have established a foundational base of knowledge for the fields of 

theme park design and landscape architecture related streetscape design. These two distinct 

design fields share many similarities and professionals practicing in both fields can benefit from 

one another’s knowledge.  This section has attempted to clarify these major questions: 

1.What is a Theme Park?  

2. What is Streetscape Design?  

3.What are the guiding principles behind these two areas of design? 

Theme Parks and Landscape Architecture streetscape designs share many similarities in 

their design approaches as well as in their design goals. Both areas strive to create comfortable 

pedestrian experiences that have strong economic benefits to the surrounding communities. This 

is accomplished by employing theming techniques in order to stimulate pedestrian senses to 

create a desirable and transformative landscape. The previous section uncovered the overlap of 

knowledge and design strategies within these two design fields –Landscape Architecture and 

Theme Park Design. The use of focal points and visual anchors is one area where such overlap 

exists. In Landscape Architecture streetscape design visual anchors contribute to the creation of 

the collective image of the space as well as provide wayfinding for pedestrians. This same visual 

strategy is utilized in Theme Park design but is instead referred to as weenie design. This overlap 

of design strategies in both disciplines presents an opportunity for both fields of design to learn 

from one another. 

As a result, of the literature review, Allan B. Jacobs’ book Great Streets framework was 

selected to be utilized in this study as it offers flexible criteria that has been proven to be 

effective when applied to a variety of streetscapes. Jacobs’s criteria for defining successful 
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streetscapes is clearly explained, and his outlined framework allows it to be applied to a wide 

variety of case study locations. This was proven throughout his book as Jacobs explored over 

twenty-five unique streetscapes, which he applied to his framework. Jacob’s framework for 

identifying successful streetscape design also defined each streetscape element and how they are 

co-dependent on one another. 

In both Landscape Architecture and Theme Park design of streetscape the fundamental 

goal is to create a visually identifiable space that is both memorable and accessible for those who 

pass through it. This literature review was designed to create a foundational knowledge in order 

to begin to address the question whether or not theme parks are examples of streetscape design 

best practices. 

 
Chapter 3: Methods 
 
3.1 Overview of Methods Strategy 
 

This research is comprised of two main sections. The first section researched landscape 

architecture related streetscape design principles, streetscape design theory, theme park design 

theory and their principles in order to discover similarities between these disciplines. This was 

done in order to create a theoretical base for answering the question, “What makes good 

streetscape design?” This question was asked in order to address the overall question of “Are 

Theme Parks examples of Streetscape design best practices?”  

The second part of this research involved the collection of information about a single 

particular site. Main Street U.S.A. at Disney World’s Magic Kingdom was selected for this 

assessment. It was selected because Disney World’s Magic Kingdom had twenty-one million 

average visitors in 2019 and is part of the most visited vacation resort in the world with an 
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average attendance of over 52 million visitors to its theme parks and resort hotels (IAPPA, 

2019). The information collected for this site review is as followed; 

1. A detailed site map highlighting the components of Main Street U.S.A. 

2. A collection of information about the Magic Kingdom and Main Street U.S.A. including 

design goals, design intent, park maps and designer reports. 

3. Construction details of Main Street U.S.A., this includes material colours, material 

choices and utility breakdowns. 

4. Evaluations of the physical attributes of Main Street U.S.A. 

5. Detailed site pictures of Main Street U.S.A. 

 

After collecting streetscape data specific to Main Street U.S.A., the City of Toronto was 

selected as a secondary location, to provide a control analysis of a streetscape design within 

publicly owned spaces.  Toronto is the provincial capital of Ontario and is Canada’s largest city. 

Toronto is a world leader in areas such as business, finance, entertainment, and culture. It is one 

of the most multicultural cities in the world and its urban design reflects this (City of Toronto, 

2019). The City of Toronto’s streetscape standards outlined in the City of Toronto Streetscape 

Manual will be evaluated to the same standards as Main Street U.S.A. Main Street U.S.A. fits the 

main street design typology that is outlined in the City of Toronto’s Streetscape Manual. A main 

street is defined as a street that is composed of commercial, residential and or mixed-use building 

types that generate related activities. The buildings along a main street create a continuous street 

wall with a direct storefront relationship for both the roadway and walkway realms.  The City of 

Toronto’s streetscape standards for main streets will be evaluated in comparison to that of Main 

Street U.S.A.  
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The analysis of streetscape designs done within a theme park and a city centre will 

illustrate any similarities between the fields of landscape architecture related streetscape design 

and theme park design. This comparison will also illustrate design and construction standards 

used in both Landscape Architecture related streetscape design and Theme Park design.  

 

The methodology used for this thesis can be summarized in the following flow chart (Figure 7).  

Figure 7: Methodology Flow Chart 
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3.2 Evaluation Criteria 

 In the book Great Streets by Allan B. Jacobs  (1995, p. 270), a framework that allows for 

the identification of a great street and successful streetscape design is outlined. These criteria are 

as followed:  

 

1. That the street is able to provide people the opportunity to walk with some leisure.  

2. That the street provides a degree of physical comfort.  

3. That the street has physical definition.  

4. The street has qualities that engage the eye. 

5. That the street has a quality of transparency. 

6. The buildings lining the street be complimentary to one another.  

7. The street has the appearance of being cared for and strong maintenance. 

8. The streetscape appears to have a high quality of construction and design. 

 

Physical streetscape elements will be evaluated on how they contribute to accomplishing the 

great street criteria outlined by Jacobs. Physical streetscape elements were determined from 

conducting a conclusive review of existing streetscape manuals. Reference materials on the 

current conditions of Main Street U.S.A. will be utilized to conduct this study. In order to 

increase the validity of this study the most recent information on Main Street U.S.A. will be 

utilized such as using up to date Google Street View mapping, recent photographs and on-site 

visits. The 2019 City of Toronto Streetscape Manual is the most recent edition and this manual 

will be used to evaluate the City of Toronto’s streetscape design standards used on their main 

streets. The streetscape elements that will be evaluated against Jacobs’s criteria are as followed; 
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1. Buildings 

2. Walkways 

3. Street Corners 

4. Trees and Landscape Strips 

5. Street Furniture (Seating, Trash Receptacles etc.) 

 

3.3 Study Site and Context 

Main Street U.S.A. is situated in Disney World’s Magic Kingdom park, located in Lake 

Buena Vista, Florida. Main Street U.S.A. is the first themed landscape that visitors are exposed 

to upon entering the Magic Kingdom. While acting as a themed landscape and an entertaining 

destination, Main Street U.S.A.’s functional purpose is to act as a long entrance corridor that has 

the ability to absorb large numbers of visitors during peak hours (Scalera, 1998). The map below 

(Figure 8) shows the location of Main Street U.S.A. within the context of the Magic Kingdom 

theme park.  Main Street U.S.A. is an idealization of an American small town at the turn of the 

century. The American familiarity with small towns presents guests with a comforting and 

romanticized setting before introducing them into less familiar landscapes such as Tomorrow 

Land and Fantasy Land located farther into the park.  

Disney park souvenir books and maps traditionally label the space from the parks 

entrance to Cinderella’s Castle as Main Street U.S.A. In order to study the area in greater detail, 

Main Street U.S.A. will be identified for this study similarly to how Disney Designers 

(Imaginers) do 
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Figure 8: Magic Kingdom Park Map 
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Main Street USA is the one hundred and twenty-five meter stretch that leads towards the circular 

Central Hub. It begins after the visitor walks below the train station and passes through to the 

rectangular Town Square. It is defined by a two-block streetscape district that begins with the 

Emporium souvenir shop and ends at Casey’s Corner quick service restaurant (Strodder,2012).  

Main Street U.S.A. offers a pedestrian oriented streetscape that is lined with colourful and 

detailed storefronts. The physical street averages 9.14 meters wide while the walkways average a 

width of 3.66 meters (See Figure 9 and 10). 
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Figure 9: Main Street U.S.A. Plan and Section 
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Figure 10: Main Street U.S.A. Perspective  
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Main Street U.S.A. is made up of ten distinct shops and six restaurants and food venues. 

Unlike most urban streets Main Street U.S.A. distinguishes itself by its cleanliness and its lack of 

jarring elements. It is built on a North-South axis and is anchored by two visual magnets on each 

directional pole. In Theme Park design these visual magnets or weenies aid in pedestrian 

wayfinding, crowd control and themed land identification (Younger, 2016). The weenie at the 

south end of Main Street USA is the Main Street Train Station. Visitors enter the park by 

walking through a tunnel under the train station, and on the other side of the tunnel Main Street 

U.S.A. begins funnelling them throughout the park. The weenie at the north end of the street is 

Cinderella’s Castle. Standing at 57.61 meters tall, this fairy tale castle acts as a visual magnet 

pulling visitors along the Main Street U.S.A. further into the park. 

  Main Street U.S.A. is designed to be aesthetically unthreatening with its pastel coloured 

buildings lining the street, giving pedestrians the feeling that they can walk and look anywhere. 

Main Street U.S.A. is divided into two street blocks by the laterally running East Center Street 

that runs across the middle of the street and Plaza Street that runs from west to east across the 

north end of Main Street U.S.A. acting as a buffer between the circular Central Hub. Main Street 

U.S.A. is the most densely developed area in the Magic Kingdom. There are no large attractions 

or rides and yet the streetscape of Main Street U.S.A. successfully captivates visitors and creates 

a universally recognized image (Strodder, 2012). 

Main Street U.S.A. has become an internationally recognized landscape. It presents an 

adaptive design function and is regarded as one of the world’s most visited, recognizable and 

successful designs in recent history (Francaviglia, 1981). 
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3.4 Procedure: Comparative Analysis 

3.4.1 Streetscape Element: Main Street U.S.A.: Buildings 

Main Street U.S.A. makes up the most densely developed acreage of the theme park, but 

it presents a visually pleasing landscape through the use of harmonizing forms and colours 

(Strodder, 2012). The buildings that line Main Street U.S.A. can be categorized into those on the 

East side of the street and those on the West side with all having various characteristics that 

engage pedestrians. The buildings that line the street employ a visual trick that is traditionally 

employed in theatre and set design. The overall street perspective has been modified in order to 

make the buildings appear both safer and cozier to those down at street level. All buildings that 

line the street have the appearance of a three story, mixed use building. The ground floors are 

occupied by commercial space, while the upper stories have the appearance of residential space. 

The ground floors are the only occupied and used spaces, with the building’s other two stories 

being only decorative facades. The ground floor is approximately ninety percent the height of 

traditional doorways in order to make the shop doorways less intimidating for children. The 

second floor is roughly eighty percent the size of a traditional building level, and the third floor 

is only sixty percent the size of traditional building levels (Stodder,2012). The average building 

height along Main Street U.S.A. is 6.5 meters. 

The buildings were carefully arranged and selected to incite consumption. Shopping is 

usually one of the first and last activities that visitors perform when visiting the park. The overall 

structure of the buildings that line Main Street U.S.A. is similar to that of a shopping mall. 

Separate buildings are interconnected for easy access similarly to how smaller stores often lead 

into larger department stores.  
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The west side of the street begins with the Emporium, the largest store in the Magic 

Kingdom. The Emporium stretches the entire length of the west side of the street selling 

everything from souvenir books, to clothing and toys. The Emporium is lined with ornately 

decorated windows that are depicted with figurines from scenes in classic Disney animated films. 

The windows also give a view into ornately staged snapshots of activities happening inside the 

shops. Windows outside the Main Street Bakery are positioned, so those walking by on the street 

see only the bakers decorating pastries and the baked goods that are for sale that day. The 

windows create a sense of false transparency, framing out less desirable features of the stores 

such as the long line of people waiting to purchase baked goods and crowded stores. The 

transparency between the pedestrian walkway and the street lined buildings is further 

exemplified by having every door leading into the shops propped open. This blurs the boundaries 

between walkway and buildings and creates a more welcoming environment. Windows and 

doors lining the street create a sense of habitation and comfort despite the fact that every aspect 

of this street has been designed and staged.   

The Emporium has several entrances spaced along the length of the street but visitors can 

walk the length of the store entirely inside. Multiple entrances to the Emporium and the 

interconnectedness of the west side buildings alleviate congestion outside on the walkways. 

Despite being one long continuous store, the west side of the street has various storefronts, 

giving the appearance of it being multiple independent shops. The storefronts describe the 

following shops The Emporium, Disney Clothiers, Main St. Athletics Club and the Main Street 

Fashion Apparel store. The multiple storefronts despite the interconnectedness of the shops 

maintain the streets physical definition and contribute to the creation of the street atmosphere 

(See Figure 11). 
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Figure 11: Main Street U.S.A. East Building Façade  
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At the Northern end of the Street, connected to the end of the Emporium is Casey’s 

Corner, a nostalgic baseball themed quick service restaurant themed around the All American 

Pastime of Baseball and Hot Dogs (Strodder, 2012). Designed to look like a concession stand at 

a baseball game, Casey’s Corner offers outside café style tables, chairs and umbrellas clearly 

visible with their baseball themed red pinstripe colouring. Located just outside of the last door of 

the west side of Main Street U.S.A., is the Casey’s Corner Piano. Nostalgic melodies and songs 

are played that contribute to the comfortable atmosphere of Main Street U.S.A. as guests 

continue on to new and exciting themed lands contained within the park.   

Similar to the west side of Main Street U.S.A., the East side is a continuous complex of 

eight unique shops. The East side of Main Street U.S.A. is divided into Northern and Southern 

blocks that are divided by the laterally running Center Street. The influence that the bordering 

buildings have on Main Street U.S.A. was carefully considered. Similarly, to how the Casey’s 

Corner anchors the Western side of the Street with both smells and sounds, the Main Street 

Confectionary anchors the beginning of the eastern street side utilizing similar means. The Main 

Street Cinema & Gallery is the next connected shop and is clearly definable from the street with 

its ornate theatre marquee. Two fine jewellery stores, Uptown Jewellers and Crystal Arts line the 

East side of the street but are divided by Center Street. These stores collectively sell the most 

expensive items in the park but are flanked by affordable shops the Main Street Bakery and the 

Plaza Ice Cream Parlour. Complimenting stores of luxury with everyday affordability stores, 

ensures the street’s atmosphere remains welcoming and inclusive for all visitors. Since the Magic 

Kingdom’s opening in 1971 the East side of Main Street has undergone various changes in both 

storefronts and appearances. In June of 1990, the Tobacco shop, The Tobacconist was closed yet 

the Wooden Indian statue that advertised the shop remains lining the street to this day 
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(Knight,2014). Preserving Main Street’s own history contributes depth and permanency to the 

atmosphere that is experienced by visitors. 

Buildings are painted with bright and warm colours that create a positive and comforting 

street atmosphere. The vast majority of those who walk Main Street U.S.A. are first time visitors. 

Therefore, the colour choices used on the buildings is critical to immediately reinforce a sense of 

comfort. Each building or façade that lines the street has a unique architectural element that 

allows it to be distinguished from one another. Decorative mansard roofs, striped awnings, 

turned finials and ornate iron railings are used in all building designs. The overall theming of the 

street unifies what could be all unique design elements. These architectural elements also provide 

a degree of physical comfort for pedestrians. Awnings act as extensions of the bordering shops, 

providing pedestrians with shade as well as a transitional space where pedestrians can peer into 

the shop to see if they want to enter it, while being out of the way of passing pedestrians.  

The buildings are unified using a traditional technique borrowed from movie set design 

where a colour that is applied to the first building is then used on the adjacent building as an 

accent colour (Adams, 2018). These accent colours are used as window trim, awning colours or 

as pinstripes, creating a harmonizing juxtaposition between storefronts (See Figure 12). This also 

unifies the unique architectural features used on each building. A traditional colour palette 

presents limited colour choices, but this design technique allows for dominating colours that aid 

in building identification. Buildings are routinely repainted in order to maintain the buildings 

vibrant colour and to ensure that the constant sun does not dull the colours (Imaginers,2010). 

Maintaining the buildings appearance, shows visitors the care put into the space, and in turn 

visitors equally respect and care for the space.   
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Buildings were positioned along Main Street U.S.A. with the purpose of promoting both 

smells and atmospheres. The Main Street Bakery is located at the Southern end of the street, 

greeting arriving visitors with the smells of freshly baked goods. Casey’s Corner is a quick 

service restaurant that services hot dogs and ice cream and is located at the Northern end of the 

street, to be available to hungry visitors as they circle back to the central hub, after a morning of 

exploring one of the themed lands. Forethought and detail driven design are seen throughout the 

analysis of the buildings that line Main Street U.S.A. Critics contest that Main Street U.S.A. 

evokes false beliefs for municipal areas as it shares many similarities with that of public space, 

but requires an admission fee to enter (Knight, 2014). Regardless of the fact that Main Street 

U.S.A. is privately owned and funded it exemplifies what is possible when the design of a 

streetscape is detail driven and unified under a single theme. The buildings that line the street do 

not resemble a cute and saccharine mini-mall of false façades but instead a well considered, 

detailed and well constructed streetscape (Adams, 2018). 

The success of Main Street U.S.A. as a pedestrian experience is not based on the exciting 

attractions that visitors are presented with further into the park, but instead can be attributed to 

the multiple elements of streetscape design that have contributed to the creation of a compelling 

streetscape atmosphere and narrative (Adams, 2018).  

 

 

 

 

 

 



	

	 46	

Figure 12: Main Street U.S.A East Building Façade Colour Scheme 
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3.4.2 Streetscape Elements: City of Toronto: Buildings 

The City of Toronto uses building type and building use as the key-classifying features 

that dictate the streetscape design. Certain building typologies result in specific economic 

stimulation and social integration at the pedestrian scale. Using a building’s typology as the 

cornerstone for future streetscapes design ensures the street is designed for a specific use case 

(Halprin, 1963). This analysis will focus on the building attributes that the City of Toronto 

designates as existing main streets. The City of Toronto currently has sixty-eight recognized 

main streets (City of Toronto, 2020). Toronto’s designated existing main streets are identified by 

the composition of commercial, residential and or mixed used building typologies that create a 

storefront street wall (City of Toronto, 2019). A continuous storefront street wall creates strong 

physical definition of the street that encourages movement and interest for pedestrians. 

Buildings found along Toronto’s main streets are severely dependent on the surrounding 

local community. Local communities reflect their own values and interests in the buildings that 

make up main streets. This local influence can be seen in the common occurrence of a 

community religious center on the majority of Toronto’s main streets. Despite local influences, 

Toronto’s main streets share many similarities with one another across the city. All typically 

retain certain aspects of an earlier era, with such things as post offices, banks, religious centers 

and rows of commercial stores with older facades (City of Toronto, 2019). Seventy-five to eighty 

percent of establishments found along Toronto’s main streets are independent businesses (City of 

Toronto, 2020). As a result of the high percentage of independent businesses contained along 

these streets, the building faces have been designed to encourage pedestrian consumption. 

Encouraging walkability of Toronto’s main streets is a key focus in order to support locally 

owned independent businesses (City of Toronto, 2019).  
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Independent buildings that line main streets have to compete for the attention of 

pedestrians traveling the street. With a neighbourhood focus and support for public 

transportation, pedestrians, cyclists and private vehicles, business owners must focus on creating 

storefronts that draw the attention of those passing by (City of Toronto, 2019). In an attempt to 

appeal to pedestrians, the buildings lining these main streets have many doors and windows 

despite being narrow units (City of Toronto, 2020).  This attempt to create a more transparent 

building design, through the implementation of more windows and doors often creates congested 

bottlenecks, especially during peak hours. Stores and businesses are isolated from one another, 

resulting in pedestrians having to exit one store to enter one adjacent to it. This entering and 

exiting of buildings that are adjacent to one another creates a congested bottleneck effect on the 

walkway. This limits the opportunity for pedestrians to walk leisurely during peak hours. 

Congested entering and exiting of street lining businesses may be a sign of positive economic 

growth, but it negatively impacts the degree of physical comfort one experiences on the street 

(See Figure 13). 

The policy governing the design of Toronto’s main streets has a strong economic focus. 

Policy focuses on identifying the key issues that main street independent businesses may face, 

and ensures that the correct type of support is in place (City of Toronto, 2020). Toronto’s main 

streets are often the focus of public life at the community scale (City of Toronto, 2019). As a 

result of this, events such as community sidewalk sales and festivals are held annually. In 

response to this annual demand, storefronts have adapted and created extensions of their 

businesses that extend out onto the walkway. Colourful awnings, signage, railings and storefront 

patios extend the businesses’ influence past the edge of the building, while attempting to attract 

the pedestrian’s attention. This extension further incorporates pedestrians into the streetscape, 



	

	 49	

creating a more comforting environment. For streets that experience heavy automobile traffic 

from either private vehicles or public transportation, this extension from the building face 

provides another buffer zone for pedestrians. It gives pedestrians a feeling of separation from an 

unkindly landscape. The use of awnings, signage and railings are useful tools for a business to 

identify themselves to pedestrians, but because of the independent nature of each individual store 

a contrasting street mosaic of storefronts is often created. Storeowners often use competing 

colours, fonts and façade styles that can give the appearance of poor design and ill funded 

construction.  

In an attempt to avoid the mismatched appearances that can occur on city main streets, 

Business Improvement Area’s (BIA’s) are utilized to enhance and create a unified sense of local 

identity. They help create a streetscape appearance of being cared for and one that is strongly 

maintained. A BIA is an association of commercial property owners and tenants within a defined 

area who work in partnership with the City of Toronto. The association’s goal is to create areas 

that attract diners, tourists and new business while creating safe and thriving economic 

communities (City of Toronto, 2020). The City of Toronto offers a variety of BIA financial 

incentives to these associations such as a commercial façade improvement program. This 

program includes funding for such things as brick cleaning, restoration, signage, lightning, 

windows, masonry and accessibility adaptations. The goal of this program is to provide funding 

for commercial property owners to redesign, renovate or restore the streets building façade in 

order to create a streetscape that provides a more welcoming, unified and pleasant environment 

for the public to work, shop and live in (City of Toronto, 2020). BIA’s have created more 

appealing streetscape design seen across Toronto’s main streets such as the Junction Business 

Improvement Area and College Street Improvement Area. The City of Toronto in 2018 has 
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eighty recognized BIAs, a continued increase from 2001 where there were only forty recognized 

BIA’s (City of Toronto, 2020).  

When evaluating the City of Toronto’s main street building design against Jacobs’s 

Streetscape Criteria the differences between main streets under the direction of a BIA’s and those 

that are not are clear. As not all sixty-eight recognised main streets in the City of Toronto are 

part of BIA’s this analysis does not rate the non-BIA buildings to the Streetscape Criteria.  

 

Figure 13: Toronto Main Street Typical Building Design and Colour Scheme- 312 College Street 
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3.4.3 Streetscape Element: Visual Summary of Buildings 

 

Figure 12: Main Street U.S.A East Building Façade Colour Scheme 

 

 

 

 

 

 

 

 

Figure 13: Toronto Main Street Typical Building Design and Colour Scheme- 312 College Street 
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Figure 14: Toronto Main Street Building Height Compared to Main Street U.S.A Building 

Height 
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3.4.4 Streetscape Element: Main Street U.S.A.: Walkways 

 The design of walkways is a major component within Landscape Architecture and Theme 

Park Design. Walkways are the principle structural component of designed landscapes because 

of their ability to mediate and facilitate the use of the space (Dee, 2001). Theme park walkways 

are divided into three hierarchical levels based on their width. Primary walkways are the widest a 

theme park will use and will often reach widths of over nine meters.  Primary walkways are used 

as main entrances and for entrances into other areas of the park (Younger, 2016). Their extreme 

width ensures that the walkway can handle large crowds, but using them risks creating a 

disproportionate streetscape environment when compared to the scale of its surroundings. 

Secondary Walkways are between three and nine meters. These are the standard walkways used 

throughout theme parks (Younger,2016). Tertiary walkways are the smallest walkways found 

throughout theme parks and are often under three meters and are closer to the size of a typical 

walkway of just over one meter. Tertiary walkways are designed for exploration of a lesser-

travelled space (Dee,2001). Main Street U.S.A. is an example of a primary walkway. It avoids 

appearing disproportionate by dividing the walkway into three distinct sections. 

 The three distinct sections of Main Street U.S.A.’s walkways contribute to relieving 

pedestrian congestion in funnelling pedestrians in and out of the park while also providing an 

enjoyable streetscape environment. Main Street U.S.A. offers pedestrians the opportunity to walk 

along the pedestrian roadway, along the East and West walkways and through the interconnected 

stores (See Figure 15). The goal of this three-tiered walkway system is to provide pedestrians 

with a safe, comfortable, accessible and efficient means of walking throughout the park. 

Utilizing path system hierarchy is critical, in order to create a successful and flexible streetscape 

design (NACTO, 2013). These walkways are integral components, that directly impact the 
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overall reception of the theme park (Imagineers,2010). They act as not only a space for travel 

between destinations but form visually identifiable linkages within a greater circulation network 

(Dee,2001). 

 

Figure 15: Main Street U.S.A. Emporium Interconnected Store Plan 

 

 

 

 

 

 

 

 

 

 

 

 

 

 The East and West walkways are 4.53 meters wide consistently along the length of Main 

Street U.S.A. The walkways widths were determined using the same pedestrian traffic formula 

utilized by the American Association of State Highway and Transportation Design (Russ, 2009).  

The formula is: W = V(M)/S   

W= the width of the pathway,  
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V= volume in person/minute,  

M= the square feet allowed per person   

S= walking speed in feet per minute.  

This same formula can be broken down further to the metrics of 1 Foot Wide of Walkway = 2 

People Per minute (Francis & Marcus, 1997). The walkways utilize a unique surfacing medium 

of a red rubberized concrete (Younger, 2016).  This rubberized concrete was designed to provide 

relief for the many performers that use Main Street U.S.A. as a stage for the many regularly 

occurring performances. This unique concrete mixture also provides a more cushioning surface 

for pedestrians and subtly creates a more comfortable walking experience (Wright, 2015). The 

paving surfaces used throughout Disney properties are treated as artistic mediums allowing 

theme park designers to add an additional depth of theme into the design of the themed 

landscape.  

Main Street U.S.A. was designed to stimulate similar emotions as the opening credits to a 

movie. The red walkway is built to resemble a red carpet being rolled out for all visitors for the 

upcoming show that is the theme park (Wright, 2005). Upon entering the street, you are greeted 

with a food cart making and selling popcorn from the moment the park opens to closing. This is 

to mimic the concession stand at theatres (Wright, 2015). Main Street U.S.A.’s walkways were 

designed to present visitors with a familiar and comfortable atmosphere that acts as a buffer 

before visitors are presented with the action and unfamiliar areas found throughout the park.  

 Aside from its narrative contribution and the offering of an engaging visual quality to the 

street, the red paving also offers a variety of technical design improvements to Main Street 

U.S.A. The red coloring offers a colour contrast to the green vegetation that anchors the street at 

both ends. It makes the vegetation appear greener and brighter, as well as improves its 
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appearance in photographs. Litter also stands out on a red walkway in comparison to a traditional 

grey walkway. This ensures that litter will not go unnoticed by park custodians or staff members 

and will be immediately picked up to maintain the streets cared for appearance.  The walkway 

colour is also used as a visual clue for employees that are dressed as Disney characters. Red 

walkways mean “On Stage,” what the Disney Company refers to as any area of the park where 

guests can see staff members.  When an employee sees the red walkway they know they are “On 

Stage” and must be presentable and act according to their costumed character (Younger, 2016). 

This visual cue system ensures that young visitors do not see a Mickey Mouse performer without 

his full costume. The surfacing of a walkway is a major component that influences the 

pedestrians experience but is often neglected in the design of most urban areas (Dee, 2001).  

The East and West walkways can be divided into three separate walkway zones (See 

Figure 16).  The first zone is the Frontage Zone. This zone describes the section of walkway that 

functions as an extension of the bordering buildings (NACTO, 2013). The protruding storefront 

awnings extend the store’s atmosphere into the Frontage Zone while also promoting window-

shopping and drawing pedestrians into the store. This creates a strong sense of transparency 

along the walkway while creating an economic stimulating atmosphere but also a comfortable 

walking one. Awnings create a transitional space that encourages pedestrians to enter an 

unfamiliar store. Low, eye level windows are placed at a height that allow children in strollers to 

see inside, this helps contribute to further blurring the boundary between inside the store and 

outside on the walkway. During daily parades and street performances the walkway between the 

street furniture and curb provides seating. This is referred to as the Street Furniture and Curb 

Zone (NACTO, 2013) (Figure 16). This informal seating is both out of the way for performers 

and vehicles but also for other pedestrians. The remainder of the walkway is the third section that 
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provides space for visitors to walk unobstructed by shoppers or performance watchers and is 

called the Pedestrian Through Zone (NACTO, 2013). The division of these walkways creates 

various spaces that allow visitors to walk at their own pace and enjoy the entrance into the park. 

 

Figure 16: Main Street U.S.A. West Walkway 
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The pedestrian roadway is the widest walkway on Main Street U.S.A. Measuring 9.14 

meters wide the roadway is divided from the east and west walkways by a subtle rolled curb. The 

width of this walkway allows visitors the space to walk at their own pace while also providing 

enough room to allow people to stop for photographs along the way without causing congestion. 

The design of the pedestrian roadway took into consideration the average spatial bubble 

requirement for pedestrian group size such as family’s visiting the theme park. A spatial bubble 

is the distance that is visually unobstructed while walking. (Russ, 2009). The average width 

required for a single pedestrian to be comfortable is .61 meter while the forward distance is 

directly related to the activity the walkway is used for (Figure 17).  

 

Figure 17: Forward Distance Spatial Bubble Standards 

Adapted from: (U.S Department of Transportation, 2006).  
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The East and West walkways provide greater opportunity for pedestrians to walk at their 

own pace and have more personal space. The rolled curb allows for a seamless transition 

between the east and west walkways that does not infringe upon the pedestrians moving between 

spaces. The roadway is screened by the streetscape furnishing and the landscaping that lines the 

east and west walkway. These features create a penetrable screen that still allows the free 

transition between spaces but creates a strong physical definition of spaces. Wide paths such as 

the pedestrian roadway allow for more than just movement and can therefore be designed as 

static spaces (Dee, 2001). Trolley tracks divide the roadway but also present the possibility of a 

tripping hazard. In an attempt to mitigate this risk, the trolley track area is marked with a 

different shade of grey paving surface then the rest of the roadway. The roadway also offers a 

variety of one-way public transportation methods up and down the length of Main Street U.S.A. 

These vehicles range from trolley streetcars, double decker buses and turn of the century bell 

mounted fire engines (Strodder, 2012). To ensure pedestrians safety, the maximum speeds these 

vehicles can travel are four miles per hour.  The static nature of the pedestrian roadway allows 

vehicles to travel safely while pedestrians dominate the street. The sight of automobiles and 

pedestrians on the same roadway also allows parades and performers to use the roadway 

seamlessly.  

Main Street U.S.A. offers a variety of methods for pedestrians to get to and from their 

destinations. Providing visually differentiating walkways helps eliminate pedestrian congestion, 

while avoiding the creation of a divided and segregated landscape the way harsh borders do. 

Allowing pedestrians to walk through multiple stores while shopping without having to exit back 

onto the street avoids creating areas of higher congestion. The multiple walkways found on Main 

Street U.S.A. contributes to the creation of an effective streetscape environment that promotes 
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movement while allowing pedestrians to create their own street experience. The design of Main 

Street U.S.A.’s walkways is an example of efficient pedestrian circulation design that is expected 

at world-class theme parks (Francaviglia, 1981). 

 

3.4.5 Streetscape Element: City of Toronto: Walkways 

The City of Toronto addresses the design and implementation of their walkways through 

a systematic approach. The design of the walkway begins by first identifying the street typology 

classification. The typology of the street identifies the needs of pedestrians and thus suggests a 

recommended walkway width in order to suit them. The walkway design of Toronto’s main 

streets will be analyzed (See Figure 18). 
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Figure 18: Toronto Main Street Walkway 
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Toronto walkways follow a similar pattern across the city limits. The city pattern consists 

of a grey concrete sidewalk with a decorative paving band next to a standard curb at 15.24 

centimeters tall (City of Toronto, 2019). Though the City of Toronto takes a systematic approach 

to creating a uniformed and accessible walkway design throughout the city there is a distinct 

focus on making subtle local changes to the citywide walkway pattern. This is done in attempt to 

reflect community values and character in every level of streetscape design. The desired width of 

a pedestrian main street walkway is 2.1 meters and when that width is not achievable a reduction 

of no less then 1.53 meters will be permitted (City of Toronto, 2019). The size of these walkways 

allow for a limited variance in walking speed. In a fast paced urban environment like Toronto, 

pedestrians have to remove themselves from the main walkway area and move closer to either 

the building frontage zone or the closer to the roadway if they want to pause or walk at a slower 

pace. The design of Toronto’s main street walkways is considered a separate streetscape area 

than that of the buildings frontage zone. This allows for a more consistent walkway design 

throughout the city but also allows for pedestrians to feel further separated from the street lining 

buildings. If these two streetscape areas were designed in unison, a more transparent pedestrian 

experience could be accomplished.  

The decorative paving band is located along the curbside of the Furnishing and Planting 

Zone and varies from 400-1200 millimeters wide. The width of these decorative paving bands is 

purely dependent on the space available on the specific street (City of Toronto, 2016). The 

colour and pattern of the paving band will also vary, depending on the community and street that 

it is on. Made up of either concrete or granite unit pavers the paving bands are attempts at subtly 

reinforcing neighborhood and area identity through paving design (City of Toronto, 2019). This 

neighborhood customization creates a more personalized streetscape atmosphere where 
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pedestrians feel emotionally invested. Customization of paving is encouraged, but Toronto will 

only permit medium and light grey for use as walkway colors and medium grey, light grey, dark 

grey, dark red and light red as colors for the paving band. Despite this limited customization 

range, both business owners and pedestrians care for customized walkways and their 

maintenance more than standard walkways (NACTO, 2013). These paving bands provide the 

walkways with a degree of physical definition that distinguishes the various streetscape areas 

while also providing the landscape with an aesthetically engaging feature. They also serve a 

number of purposes beyond that of aesthetics.  

These paving bands additionally function as a safety buffer, visually demarcating the 

upcoming curb drop, and when granite pavers are used the tactile surfacing, aids those who are 

visually impaired. They also act as a warning strip for vertical obstacles that are found in the 

landscape and street furniture areas of the streetscape. Bands are not extended across lanes, 

driveways or crosswalks to ensure there is no visual distraction for drivers as well as pedestrians.  

Decorative bands also give the walkways an appearance of having a high quality of construction. 

The paving bands are also used as aligning tools for the multiple construction crews that work on 

Toronto streets. Crews use the bands as fixed points that allow objects such as trees, parking 

meters and garbage receptacles to be evenly spaced to (City of Toronto, 2016).  

The construction of these walkways carefully considered the weather conditions that they 

would be exposed to. Walkways in Toronto must be able to withstand high traffic while also 

being able to tolerate snow removal and high salt and pollution concentrations. The construction 

process involves a foundational base of sand being prepared under the decorative pavers. The 

walkway is then poured in place concrete with an integral curb at the roadside and a flush 

retaining curb next to the walkway (City of Toronto, 2019). These curbs not only provide a 
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border for the concrete paving band but also create a structure that unit pavers can be laid onto 

while being held together with polymeric sand.  
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3.4.6 Streetscape Element: Visual Summary of Walkways 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 18: Toronto Main Street Walkway 

Figure 16:  Main Street U.S.A West Walkway 
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3.4.7 Streetscape Element: Main Street U.S.A.: Street Corners 

Center Street is a secondary street to Main Street U.S.A. It is a laterally running cul-de-

sac that divides the one hundred and twenty-five meter stretch of Main Street U.S.A. Traditional 

secondary streets that branch off of a high trafficked area typically runs at a perpendicular angle 

(NACTO, 2013). Unlike traditional secondary streets Center Street is angled at 80 degrees. This 

angle was done intentionally in order to allow more sunlight to penetrate the more shadowy 

section of Main Street U.S.A. Allowing more sunlight into the shadow-dominated East side of 

the street creates a comfortable pedestrian experience while also highlighting the visual change 

on what would else be a very linear street (Figure 19). 

Main Street U.S.A. is the primary entrance funnel for over twenty-one million yearly 

visitors. The existence of Center Street relieves pedestrians from the visual continuity of Main 

Street U.S.A. while also making the street appear longer then it actually is. The street corner 

created by Centre Street creates a unique space on Main Street U.S.A. This corner creates a 

space that provides nodes for vendors, street performers, musicians and tired park visitors 

(Wright, 2005). Center Street subdivides the continuous storefronts and provides visitors with a 

less congested relaxed street atmosphere. This street corner is located on the East Side of Main 

Street U.S.A. between Uptown Jewellers and Crystal Arts. Center Street divides two of the most 

expensive stores that line Main Street U.S.A. but the street corner promotes connectivity between 

the two stores. Having the two most expensive stores on Main Street U.S.A. physically divided 

helps maintain a welcoming and inclusive street atmosphere. 
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Figure 19: Main Street U.S.A. Street Corner Plan 
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If the stores were left connected like the remainder of Main Street U.S.A. there would be a clear 

division between the stores that are affordable for the average person and those that are not. This 

street corner subtly separates these two businesses while still maintaining their complimentary 

storefront appearances seen across Main Street U.S.A. 

The street corner located at Center Street and Main Street U.S.A. utilizes a corner bump 

out with an integral roll curb. It creates a transitional zone along the middle and busiest section 

of the streetscape (Figure 20). It connects the first and second blocks of Main Street U.S.A. while 

also creating an area that extends the three-walkway sections discussed in an earlier section. This 

extension helps mitigate pedestrian conflict when parties are walking in opposite directions. This 

street corner creates strong physical definition by breaking the apparent linearity of Main Street 

U.S.A. The corner bump provides a wide range of benefits for pedestrians but its overall form 

creates a visual quality that engages the eye of pedestrians. A curb bump out extends the east 

walkway while also creating a larger area that provides people with the opportunity to walk with 

a leisurely pace. It creates a space that allows and promotes pedestrians to pause and take in the 

view up Main Street U.S.A. towards Cinderella’s Castle, the main visual anchor in the theme 

park. This street corner also is the only spot along Main Street U.S.A. that has a paving change. 

The East and West Walkways use a coloured rubberized concrete where Center Street uses a 

stamped concrete that resembles aged bricks (Wright, 2005).   This paving change acts as a 

gateway treatment that marks the transition between a major and minor street. Marking the 

transition between street types follows positive streetscape design conventions while contributing 

to the street’s overall appearance of being of the highest quality and design. 
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Figure 20: Main Street U.S.A. Street Corner Diagram 

 

 

 

 

 

 

 

 

 

 

 

 

A common pedestrian trait is that they will always move towards their destination in the 

most direct route possible. A change in paving surface that is apparently different, accomplished 

through a tactile and visual change can define a change in spaces while also encouraging or 

discouraging movement (Carolyn and Marcus, 1997).  The use of the corner bump out minimizes 

the visual shock that would be apparent between the changes in paving surfaces if the street 

maintained its strong linear form. Main Street U.S.A. has no jarring streetscape elements, having 

each element designed to be complimentary to one another. This is in direct contrast to the 

majority of urban environment streetscapes that are both visually and physically chaotic places. 

The implementation of the corner bump-out is traditionally done on streetscapes that 

experience a high rate of vehicular traffic (NACTO,2013). Despite Main Street U.S.A. being 
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used by only a select few vehicles, the implementation of the corner bump-out makes guest feel 

comfortable and helps the street resemble main streets that visitors are already familiar with 

(Marling, 1998).  

 

3.4.8 Streetscape Element: City of Toronto: Street Corners 

The City of Toronto defines street corners as pedestrian crossing areas that are found at 

the intersections of streets near key destinations that generate crossing demands (City of Toronto, 

2017). These areas are facilitated by a number of safety design implementations. These 

implementations are seen in traffic signals and pedestrian signals to ensure the safety of 

pedestrians. The City of Toronto has seven main design goals that are referenced during the 

design of pedestrian corners and intersections.  The design of these spaces focuses on reducing 

the pedestrians’ exposure to risk, maintain clear sightlines, maintain visibility, ensure short 

crossing distances and create adequate pedestrian spaces on corners (City of Toronto, 2017). The 

city serves multiple users in these spaces and their design approach must be able to 

accommodate all these users. Pedestrians, cyclists, transit users and motorists all have their own 

key needs in these spaces resulting in a flexible design approach. The variety of Toronto’s 

intersections and street corners results in local conditions playing a key role in the design and 

selection of street corner elements (City of Toronto, 2017). Local conditions directly impact the 

quality of buildings that line the street. The public nature of the City of Toronto’s buildings 

results in mix match of style that is only broken up by the street corners. The design of street 

corners provides a break in the visual hierarchy that is established by the buildings that line the 

street. This analysis will be primarily focused on the design strategies used to target pedestrians. 
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It is important to note though, that the successful design of pedestrian street corners is reliant 

upon good connections between pedestrians, cyclists, transit users and motorists.  

The City of Toronto ranks pedestrians as the most vulnerable street corner users. This 

ranking is a result of them being the least protected when encountering automotive danger (City 

of Toronto, 2019). Ensuring that pedestrians are comfortable on street corners is a major focus of 

city designers resulting in pedestrians having dedicated space away from other street users. This 

space allows pedestrians to have the ability to stop and pause without creating congestion that 

impacts walkway users as well as other street users.  Providing pedestrians with safe passable 

space is important specifically to accommodate those using assistive devices (City of Toronto, 

2017).  

Accessibility and universal design standards are used throughout the design of these 

spaces through the design of curb ramps and depressed curbs. The slope of depressed curbs is 

carefully constructed to ensure people who use assistive devices or people with strollers are able 

to use them easily (City of Toronto, 2017).  

Tactile surface indicators are utilized to provide an indication of surface changes between 

the two joining street corners. A variety of other pavement markers are also used to indicate 

where vehicles are to stop in an attempt to preserve and protect the pedestrian realm. Pavement 

markings such as stop bars, crosswalks and zebra pavement markings are all clear attempts by 

the city to communicate the different user realms. This attempt at improving safety is transparent 

to users and improves the reception of the streetscape. In an attempt to eliminate the need to step 

down from a curb to the roadway in order to cross at street corners curb ramps and depressed 

curbs are utilized (City of Toronto, 2017). Depressed curbs eliminate the risk of tripping hazards. 

As a result of Toronto’s harsh winters and snow removal these sloped walkways are often 
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damaged and are in constant need of repairs (City of Toronto, 2018). In substitution of depressed 

curbs the city may also use raised crosswalks. Raised crosswalks or tabletop walkways are raised 

areas on the roadway that join two adjacent street corners. These raised areas improve the 

visibility of pedestrians and increases the awareness of drivers, but they also suffer the same 

seasonal damage as depressed curbs. Raised crosswalks provide another degree of veracity on 

streetscapes. Even subtle changes such as raised crosswalks are enough to break up the 

traditional horizontal plane of a streetscape and engage the eye of pedestrians (See Figure 21). 

Curb sidewalk extensions and bump-outs are expanded areas of the sidewalk area that 

protrude past the normal curb alignment (City of Toronto, 2017).  These extensions are used 

throughout the city especially in high traffic areas. Curb bump outs are used throughout the city 

as methods to create safer pedestrian atmospheres. They are also used as areas to create spaces 

that can be used for seasonal plantings (City of Toronto, 2017). These bump outs provide a slight 

increase in walkway space. This gives pedestrians space to pause while on the street but also 

allows people to pass those walking slower. This contributes to creating a streetscape that allows 

pedestrians to walk at their own leisure. Creating spaces that allow pedestrians to both pause and 

walk at their own pace is critical in creating comfortable streetscapes. These street corner curb 

bump outs provide a strong degree of physical street definition. This in turn contributes to the 

creation of a strong sense of place and place identity on individual streetscapes. Street context is 

a critical component that influences place making at street corners. Place making on street 

corners must be balanced with the need for safety and so must not infringe on the city’s 

mandatory sightline by-laws (City of Toronto, 2017).  
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Figure 21: City of Toronto Street Corner: Plan View 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The width of these bump outs is reliant on many factors such as the overall street width 

and the number of automobile and cycling lanes. The widths of these corner modifications are 

reliant on the intensity of pedestrian activity. These spaces strive to minimize crowded 

conditions and are focused on moving people along the street rather then allowing them to move 

at their own pace (City of Toronto, 2017). Pedestrians waiting on street corners are a major 
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safety concern that must always be considered at the forefront when designing these spaces. To 

ensure the safety of pedestrians, street corners are de-cluttered of street furnishing and utilities. 

This is done in order to maximize pedestrian’s safety measures (City of Toronto, 2017). 

Removing these objects improves the sight lines of motorists and promotes pedestrian safety but 

at a cost of making these streetscape spaces seem forgotten and undersigned spaces.  
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3.4.9 Streetscape Element: Visual Summary of Street Corners 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 20: Main Street U.S.A. 
Street Corner Diagram 
	

Figure 21: City of Toronto 
Street Corner: Plan View 
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3.4.10 Streetscape Element: Main Street USA: Trees and Landscape Strips 

Street trees and landscaped strips are often used as complimentary fixtures in urban 

streetscape design. Main Street U.S.A. is an example of how landscaped elements can be used as 

a critical component in the creation of a streetscape’s identity. Trees and other landscaping 

provide shade but also visually soften what would otherwise be a very concrete dense 

environment. Theme park designers specifically the designers of Main Street U.S.A. used 

landscaping as a tool for creative problem solving. Strong landscaping showed park visitors that 

the space was to be clean, beautiful and colourful. Main Street U.S.A.’s landscaping was to act 

as a green frame that surrounded visitors with comfort before the adventures to come (Korkis, 

2017).  

Landscape Architects and teams of horticulturists utilize trees, shrubbery, grasses and 

flowers to conceal storage buildings as well as mandatory utilities (Keys to the Kingdom Tour, 

2018). When designing Main Street U.S.A., Walt Disney saw landscaping or “green stuff” as the 

one element that would separate Disney theme parks from what he referred to as the Coney 

Island park format (Korkis, 2017).  

Main Street U.S.A. utilizes street trees in an apparent traditional role. Trees line the street 

framing the roadway and emphasize the grandness of Cinderella’s Castle. While contributing to 

the visual hierarchy of the streetscape the street trees support the narrative that visitors have just 

been transported into a small Midwestern main street during the turn of the century (Wilson, 

1991). As a result of the forced perspective used on the buildings, the size and height of the trees 

lining Main Street are carefully monitored (Wright, 2005).  The initial goal for the trees along 

Main Street U.S.A. was to have them as close to full scale and maturity as possible. Designers 

did not want to wait five or ten years for trees to mature and produce shade and it was strongly 



	

	 77	

believed that visitors would be able to know the difference between good and bad landscaping 

(Korkis, 2017).  The constant maintenance of the street trees is done to ensure that views down 

the street are not obscured, as well as to ensure that the forced perspective used on the building’s 

construction was not noticeable. In most urban streetscapes it is common to see street trees 

uprooting and cracking sidewalks. Disney designers carefully selected a specific species of oak 

trees to mitigate the risk the tree would have on the integrity and appearance of the walkways 

(Wilson, 1991).  

Street trees are trimmed daily so as to prolong the time before they grow out of this 

carefully maintained scale (Imagineers, 2010). Despite constant maintenance the oak trees that 

line Main Street U.S.A. can grow out of proportion. Trees are often moved positions with one 

another, having the largest trees closer to Cinderella’s Castle and the shorter trees closer to the 

entrance (Keys to the Kingdom Tour, 2018). This creates the appearance of rising intensity 

further up the street while the entrance remains soft and welcoming. The average tree height 

along the street is 5.5 meters tall. This further contributes to the streets overall physical comfort 

(See Figure 22). When trees are no longer able to be moved or pruned to fit the scale of the 

buildings lining Main Street U.S.A. they are removed and replaced overnight to not leave a 

vacant and unbalanced street side (Keys to the Kingdom Tour, 2018). Street trees are used as 

design features that help the buildings that line the street.  
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Figure 22: Main Street U.S.A. East: Street Trees 
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The trees found throughout Disney’s theme parks have always been given the greatest 

attention especially during the conceptual design phase. A tree farm was the first facility built 

during the early phases of construction for the Florida project, what would later be known as 

Disney World (Korkis, 2017). The tree farm was built before anything else to ensure that there 

would be a strong supply of full growth trees available, as well as to provide more time for non-

native trees to acclimate to Florida. The uses of trees on Main Street U.S.A. follow the three 

design goals set by Disney horticulturists. The use of street trees must provide beautiful shade, 

conceal visual intrusions and be transparent in their attempt to support the storytelling of the 

surrounding themed land by helping establish the right look (Korkis,2017).  

Trees that line Main Street are decorated with ornate tree grates. These tree grates not 

only protect the tree’s root systems but also prevent pedestrians from tripping into what would 

otherwise be an uncovered depression on the walkway.  With the high amount of pedestrian 

traffic on Main Street tree grates prevent the compression of the surrounding soil and tree roots. 

The preferred tree treatment in municipal settings is to have a 4-inch curb surrounding with no 

tree grate (Vancouver, 2011). Not having a surrounding tree grate allows for the planting of other 

vegetation around the tree. This technique promotes more frequent watering by neighbours and 

lessens the stress on municipal maintenance crews. Tree grates require an annual inspection to 

ensure a minimum separation of 4 inches is maintained from the tree trunk. When not properly 

maintained tree grates can severely damage a tree (Vancouver, 2011). To ensure that proper 

maintenance is given to tree grates a comprehensive maintenance budget would be required. 

Main Street U.S.A is able to successfully utilize tree grates as a result of their intensive 

maintenance schedule and budget. Crews of landscapers tend to all vegetation along the street, 

including mandatory maintenance on tree grates and tree watering (Keys to the Kingdom Tour, 
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2018).  Landscaped strips, planting areas and street trees are used to divide the various walkways 

along the street. These areas create an informal streetscape greenbelt that creates a comfortable 

pedestrian scale. The streetscape greenbelt helps avoid there being an unbroken expanse of 

concrete, and contributes to the street appearing well designed, cared for and maintained 

(Younger, 2016).  

In addition to the street trees various plantings line the street in various forms. Window 

boxes, ornately planted urns out front of buildings, raised planters and hanging baskets add a 

variety of colour to the street landscape. The light posts that line the street provide planting 

opportunities away from the risk of being crushed by pedestrians. Some of the four-thousand 

hanging baskets prepared annually by Disney world horticulturalist can be found hanging from 

these light fixtures (Spence, 2014). Plant selections were based off of projected shade patterns, 

the hot Florida climate, and plants that can tolerate high traffic areas. Begonias, Pansy’s and 

Petunias of bright pinks and purples make up the hanging baskets that line Main Street until 

November when the holiday décor is brought out and they are replaced with Ice Crystal 

Poinsettias (Spence, 2014).  Plants are tended to daily and imperfections are quickly replaced 

with fresh plants. Similar to the rest of Disney World’s productive force, the majority of the 

landscaping work is done hidden from the visitors. On-site nurseries and greenhouses that are not 

visible to the average visitors propagate 250,00 species of flora used throughout Disney’s 

property (Wilson,1991).  

Immaculate detail and care are applied to all areas of landscaping along Main Street 

U.S.A. Landscaping was not treated as a final addition to the completed streetscape but instead 

was a consideration throughout the design of the space. Where landscaping was not appropriate 

as a result of pedestrian traffic alternative solutions were implemented. Potted plants along side 
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of storefront doorways would become tripping hazards for pedestrian crowds so instead planters 

were only installed in front of false door façades along the street. This not only contributed to 

creating the appearance that Main Street U.S.A. was a real and functioning main street, but it 

mitigated tripping risks. In areas where there is consistent sun and available plant sections would 

not fit the streets atmosphere, creative compromises were made. A sculpted bottle bush in direct 

sun can be found along the East Side of Main Street U.S.A. where it playfully reflects sun 

through the many colours of glass. This attention to detail has resulted in garden historians to 

refer to the Disney theme parks as a twentieth century Versailles (Finch, 1999). The connection 

between Disney theme parks and the gardens of Versailles is only made as a result of the 

attention to detail that contributes to the creation of transformative space.   

3.4.11 Streetscape Element: City of Toronto: Trees and Landscape Strips 

Street trees enhance the functionally and aesthetics of their surroundings. Street trees 

slow both traffic and pedestrian walking speed. Street trees frame both the street and sidewalk as 

discrete public realms enrich both with rhythm and human scale (NACTO, 2013). The City of 

Toronto utilizes street trees and planting to accomplish a wide range of environmental goals. The 

City Toronto has established a wide range of environmental goals to address climate change, 

emissions, air quality, energy efficiency, storm water quality and run off and the urban tree 

canopy (City of Toronto, 2017). The City highly prioritizes the landscaping done on streetscapes 

in order to get closer to achieving these environmental goals.  Both the Green Street Technical 

Guide (GSTG) and the Green Street Guide (GSG) were developed by the City of Toronto to 

ensure that those objectives can be achieved across the City’s entire portfolio of street designs 

(City of Toronto, 2016). 
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Street trees are used by the City of Toronto as a way to improve air quality, mitigate heat-

island effect, enhance ecosystems and contribute to community character (City of Toronto, 

2017). The varying street conditions across the City results in tree selection being a complex 

decision and engineering solutions are utilized to enable plantings in difficult growing areas such 

as compacted boulevards (See Figure 23). Out of approximately the ten million trees in the City 

of Toronto six percent are classified as street trees (Kwon, 2013). The City struggles with 

providing sufficient soil volume and room for canopy growth resulting in difficult growing 

conditions. Outside evaluations have found that the City of Toronto struggles with establishing 

quality nursery stock and this significantly diminishes the quality of the trees planted across the 

city (Kwon,2013). 

Figure 23: Toronto Street Tree Arrangement  

 

 

 

 

 

 

 

 

 

Soil cell systems are necessary implementations that make street trees a possibility in the 

city and are slowly being implemented. Soil cells are modular systems that increase the soil 

volume that is under paved surfaces in urban areas. (City of Toronto, 2016). Soil cells are 
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compatible with utilities and allow for root growth in urban settings. The implementation of soil 

cells does improve tree health and supports future growth but at a cost of increasing the 

implementation and construction costs to a range of $17,000-$21,000 per tree (Kwon, 2013).  

Spacing, soil volume, water and sun access all drastically differ throughout the city and 

so a diverse street tree inventory is used. The main concern of the implementation of street trees 

throughout the City of Toronto is the infringement of visibility especially at street corners, traffic 

lights, traffic signs, transit stops and driveways (City of Toronto, 2017). If vegetation continues 

to cause maintenance and safety issues it is removed. The City is currently in a transitional 

period where larger pavement openings are required to support tree growth. The current 1.2 

meter square openings used does not provide ample room for the root ball, water infiltration, air 

exchange, root collar, trunk flare and maintenance and so newly planted trees will now be 

provided 1.5 meter square openings (Kwon, 2013). Inadequate tree health results in a poor visual 

appearance, suggesting that suggests poor maintenance and design. 

Street trees are used as a tool to provide a degree of physical definition to the street as 

well as to frame the laneway. In addition to providing physical definition street trees are also 

used to calm traffic by visually narrowing the street. (City of Toronto, 2017).  The City’s street 

trees also provide qualities that engage the eyes of pedestrians by introducing new colour and 

textures into the streetscape landscape while also providing shade.  The City has established a 

goal of increasing their tree canopy to forty percent over the next fifty years and street trees will 

form a significant part of this tree cover (City of Toronto, 2017). In order for trees and other 

plantings to be successfully introduced into the streetscape it is critical for the design team to 

have considered planting early on during the design process of the project (Francis & Marcus, 
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1997). As a result of the City of Toronto’s continued planting of street trees the average tree 

height across the city is 5.35m (City of Toronto, 2017).  

Universal accessibility is a driving force behind the design of all City of Toronto 

Streetscapes. Street trees and landscaped areas are no exception to this, and this gives the space 

the appearance of being well designed and constructed. Materials to accommodate people of all 

ages and abilities are selected such as flush grates that cover tree pits (City of Toronto, 2017). 

Plantings throughout City streetscapes are designed to create little to no maintenance 

requirements and to promote plant survival through the summer months. Planting areas are 

designed to be serviced through passive irrigation and are planted in areas where context 

sensitive native plant species can be implemented (City of Toronto, 2017). Extensive and ornate 

plantings are reserved for partnerships with BIA’s and other local stakeholders so the 

responsibilities of design and maintenance can be shared (City of Toronto, 2017). Planting areas 

are typically found between the pedestrian walkway area and the edge/curb zone of the 

streetscape. Planting beds create a buffer between pedestrians and the roadway contributing to a 

degree of physical comfort being established for pedestrians.  This landscaped buffer that 

includes street trees, contributes to the creation of a quality of transparency between the public 

walkway realm and the less public realm of the bordering properties and businesses of the street.  

Streetscape plantings funded by BIA’s on both sides of the street appears to be 

complimentary to one another. The City has limited control on the outer appearance of street 

lining buildings, but ornate plantings help create a more unified streetscape appearance.  These 

planting beds are typically in the form of open landscaped areas, contained in planters that also 

double as street seating or in green infrastructure areas such as bios wales, rain gardens and tree 

trenches. This planting zone on the street is also the location used for street poles, hanging 
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planters, trellises and solar panels as long as they do not compromise visibility for both 

pedestrians and motorists (City of Toronto, 2017). 

Medians or raised islands in the middle of roadways are also spaces commonly used by 

the City to employ landscaping. Trees and other plantings are used in these spaces but only when 

long-term maintenance can be ensured, in order to maintain visibility, and the safety of travelers 

(City of Toronto, 2017).   

Landscaping and street trees are considered by the City of Toronto as introductory 

components for creating green infrastructure and green streets. Green streets are those that 

employ a comprehensive system of green infrastructures that focus on storm water management 

(City of Toronto, 2017). The most common and cost efficient methods of green infrastructure are 

plantings and street trees.  

 

 

 

 

 

 

 

 

 

 

 

 



	

	 86	

3.4.12 Streetscape Element: Visual Summary of Trees and Landscape Strips 

 

Figure 22: Main Street U.S.A. East: Street Trees 

 

 

 

 

 

 

 

 

 

Figure 23: Toronto Street Tree Arrangement  
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3.4.13 Streetscape Element: Main Street U.S.A.: Street Furnishing 

The street furnishing on Main Street U.S.A. serve multiple purposes beyond that of their 

primary function. Light posts, hitching posts, trashcans, benches, statues and mailboxes make up 

the furnishing that lines the street. They are all detailed to contribute to the overall Victorian 

theme of the street. Adding theming to what are normally mass-produced and generalized street 

furnishings adds an additional descriptive layer to the streetscape landscape. These types of 

furnishings are normally designed to blend into the streetscape, but on Main Street U.S.A. they 

were designed to be pieces that engage the eye, are visually pleasing and therefore not invisible. 

Visitors see this attention to detail put into the design of trashcans and are also immediately 

aware of the high quality of design and construction of the streetscape. 

On Main Street U.S.A. street furnishing is set back at a distance of .5 meter from the 

curb, creating a consistent alleyway of furnishing. This set back, provides pedestrians the needed 

space to walk at varying paces, as well as provides Main Street U.S.A. with one of its most 

dominant physical definition features. The site furnishing laneway in combination with street 

trees and landscaping creates a visual screen buffer. This screen divides the walkways from the 

pedestrian dominated roadway, and makes them appear as separate spaces despite serving the 

same role. This screen creates a modest obstruction, an obstruction that the modest roll curb 

along Main Street U.S.A. does not accomplish. The site-furnishing screen does not prevent 

people passing from walkway to roadway but instead contributes to the definition of these two 

spaces.  

The primary function of Main Street U.S.A. is to act as the funnel where all visitors enter 

and exit, while introducing them to the ornate themed lands that they are soon to encounter. As a 

result, Main Street U.S.A. does not offer visitors many opportunities for seating. Seating is 
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offered at the entrance to Main Street U.S.A. with benches placed throughout Town Square. 

Tables, planter benches, retaining walls and shaded benches are placed in the Central Hub, 

which is located at the end of Main Street U.S.A. Seating is removed from Main Street U.S.A. to 

limit crowd congestion and promote movement further into or out of the park. Main Street 

U.S.A. does act as a show stage at various times throughout the day for both parades, street acts 

and fireworks and the modest roll curb provides a short term seating opportunity for those who 

want to sit and watch. 

The designers of Main Street U.S.A. understood that basic needs such as using the 

restroom or disposing of trash were opportunities to continue the guest experience, and 

contribute to entertaining story telling (Hench,2009). Trashcans on Main Street U.S.A. have been 

designed to fit the Victorian theme and to compliment the surrounding street, instead of acting as 

a jarring visual feature. The trashcans were designed specifically for use in Disney theme parks, 

but were never patented, because of manufacturing restraints (McCormack, 2019). Trashcans 

that were typically used in carnivals and amusement parks at the time were round open 

receptacles that allowed garbage to be seen and smelled. The Disney trashcan has a hinged flap 

door, is 1.7 meter tall, .5 meter wide and is covered by a rounded dome that conceals the garbage 

inside it. These trashcans can be found throughout all Disney properties (See Figure 24 and 25). 

They promote a cleaner landscape while also offering a medium that can be used to continue the 

surrounding narrative.  
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Figure 24: Main Street U.S.A. Trashcan Design (Hench, 2009). 

 

 

 

 

 

 
 

 

 

 

 

Figure 25: Main Street U.S.A. Trash Can Illustration  
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Trashcans will never be more than thirty steps away from visitors walking up Main Street 

U.S.A. Disney testing determined this spacing (See Figure 26). Upon the opening of the theme 

park, an experiment was conducted in order to determine proper spacing and locations for 

trashcans. All trashcans were removed from the park as it was opened, and visitors upon arriving 

were given candy, popcorn and various other snacks. As they walked up Main Street U.S.A. 

visitors were observed by designers to see how long people would carry the wrappers and paper 

before dropping them (McCormack, 2019).  

The light posts that line Main Street U.S.A. are strong symbols that contribute to building 

the overall narrative of the streetscape. Main Street U.S.A. is a time capsule that captures the 

atmosphere of the turn of the century 1890-1900. At the top of Main Street U.S.A. closest to the 

entrance, the first two light posts are multi-globed, white electric lights that sit atop ornately 

sculpted green poles. As pedestrians continue down the street, the light posts are again ornately 

sculpted green posts, but now resemble gas lamps. The transitioning styles between light posts 

captures the changing of the era. The stylizations of the light posts are used as design tools to 

unify different spaces in the park, and help to create smooth transitions between each land. The 

gas style light posts lining Main Street U.S.A. were made from moulds of vintage light posts 

from Baltimore, Maryland, purchased by Imagineer Emile Kuri in 1955 (Korkis,2011). These 

light posts were the only ones that could be found that were similar to the ones that were 

sketched in early street renderings. Light posts are also used as fixtures that conceal speakers for 

both park announcements and parade music. A simplified design such as that of the light posts 

used on Main Street U.S.A. make the concealment of these utilities seamless (Spence, 2010). 

These lights also help the two sides of the street appear complimentary to one another. Having 



	

	 91	

two sets of light posts, one on either side of the street provides the necessary symmetry that helps 

buildings across from one another appear complimentary.  

Hitching posts are a unique and identifiable feature of Main Street U.S.A. Although 

horses have never been hitched on the street, their appearance contributes to the illusion and 

theming of this turn of the century street. These hitching posts are copies of the one gifted to 

Emile Kuri by an 1840 New York mansion owner after the filming of his Academy award 

winning movie “The Heiress,” (Korkis,2011). 
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Figure 26: Main Street U.S.A. Street Furniture Spacing 
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The Main Street U.S.A. clock is a prominent feature located halfway up the west side of 

the street (See Figure 27). This clock is one of the few outside branded features that exists on the 

street and is the result of a partnership between Disney parks and Citizen Watches (Koma, 2018). 

The ornately sculpted clock is complimentary to the existing forest green streetlights. The clock 

is adorned with shiny gold detailing that surrounds the Victorian clock face. This detailing is 

unique to the clock and makes it stand out in the streetscape, while also showing pedestrians the 

care that goes into the street. The clock is in the style of a large Howard Double Dialled street 

clock and is 472 centimetres tall (Koma, 2018). This clock adds verticality to the streetscape and 

is an example of street furniture contributing to the creation of physical definition.  At this size, it 

is clearly visible to those at both polar ends of the street. The clock is waterproof with translucent 

acrylic dials, that are backlight with LED’s, making it visible at all times of the day. The clock 

face also has photocell-controlled lighting making the clock a significant light fixture during the 

evening. This additional light source adds to the degree of physical comfort for pedestrians on 

the street during the evening.  
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Figure 27: Main Street U.S.A. Street Clock 
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3.4.14 Streetscape Element: City of Toronto: Street Furnishing 

 In 2007 the City of Toronto entered into a twenty-year period partnership with Astral 

Media Outdoor LP. This partnership outlined that Astral Media Outdoor LP would be 

responsible for the installation, operation and maintenance of 24,500 pieces of street furniture 

over a twenty-year period (City of Toronto, 2018). Litter bins, benches, bicycle parking (See 

Figure 28), publication box structures, poster structures, transit shelters information pillars and 

automated public toilets are the street furnishing items that are included in this partnership. 

Toronto Hydro oversees streetlights. For this analysis, only litter bins, benches, publication box 

structures, bicycle parking and transit shelters will be reviewed. This was done as they are the 

most common furnishings found throughout the City (City of Toronto, 2006).  The overall 

furniture design was approved at the inception of this partnership and was a modern-minimalist 

style with the goal to enhance functionality (City of Toronto, 2018). This modern furniture 

aesthetic was to highlight the City of Toronto’s commitment to designing streetscapes for the 

future. A unified furnishing style helps create a cohesive street image across the city. The design 

of the City’s street furnishing helps contribute to its overall economic, social and environmental 

well being (City of Toronto, 2019).  

In 2017, a survey of Toronto residents found that at least 60% of residents frequently use 

transit shelters, litter bins and benches provided by the city (City of Toronto, 2017). The 

installation of street furniture is done carefully so it does not obstruct the pedestrian clearway 

located within the walkway area. Maintaining a clear unobstructed walkway is a top priority for 

the City and so furnishing is often located in the planting and edge zones of the streetscape (City 

of Toronto, 2019). Having the street  
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Figure 28: Toronto Street Furniture Details-Bench, Litters Bins, Bicycle Parking (Toronto, 

2019). 
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furnishing located along the edge zone, helps create a visual barrier between pedestrians and 

automobiles, creating a degree of physical comfort for those along the walkway.  

The City of Toronto uses street furnishing as a tool to generate revenue. In 2018, the 

tenth year of the partnership with Astral Media Outdoor LP, 19,711 elements of street furnishing 

had been installed with $168 million generated in revenue (City of Toronto, 2018). The furniture 

design of all installations across the city, allows for the purchase and customization of 

advertising space. At no time during the year can more than five percent of the city’s street 

furniture be used for creative advertising campaigns (City of Toronto, 2019). Creative 

advertising campaigns traditionally use bus shelters and apply ornate decals and wraps to them. 

The monetization of these spaces creates significant revenue, but also creates an engaging 

designed streetscape where the attention of pedestrians is focused. The partnership with Astral 

Media Outdoor LP ensures that the provision of street furniture for the public is fully funded by 

the advertising revenue it generates (City of Toronto, 2018). 

 The City of Toronto utilizes street furnishing as a tool to help create vibrant, attractive, 

safe and ecologically conscious streets for pedestrians (City of Toronto, 2019). The overall 

design of these furnishing is well received by residents of the City. Seventy percent of 

Torontonians are satisfied with both the convenience and attractiveness of the street furnishing as 

well as the similarities in design seen across the city (City of Toronto, 2017). Street furnishing is 

a pivotal component of the city wayfinding network and this led to the creation of Toronto’s 

Coordinated Street Furniture Program. This program was created in order to maintain a high 

quality of design, and to ensure that both the needs of residents and visitors are met while not 

sacrificing how the City’s streets look. (City of Toronto, 2006). The program is implemented 

through a request for proposal process and accepts proposals from the private sector. Prior to the 
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implementation of this program, city streets were furnished with a wide variety of street 

furnishing, creating streets with poor overall appearances with a severe lack of physical 

definition.  The plan is flexible enough to allow for local BIA’s and notable districts to 

customize street furnishing. Through the request for proposal proponent, BIA’s and other 

organizations are encouraged to involve local artists to customize and reflect the streets 

personality in the installation of the street furnishing. Through the Coordinated Street Furniture 

Program, the City can build its physical identity, where the street furnishing that is used is not a 

generic product, but instead is a part of a Toronto-specific family of furniture (City of Toronto, 

2006).  

This program provides the physical measurements to ensure pedestrian walkway areas 

are not infringed on, ensuring that the pedestrian walkway is provided with sufficient space to 

accommodate for different walking speeds and uses. Litter bins are installed across the City in 

high trafficked areas and come in one of two styles. The first style is rectangular in form, and 

provides openings into each respective waste chute, and the second style is oblong, with foot-

activated pedals to open the garbage flaps. Bins provide two streams for sorting waste and are 

anchored in positions where the receptacle opening are situated towards the pedestrian clearway. 

Bins cannot be located directly in front of business entrances or exits or in front of display 

windows unless approved by the business owner. (City of Toronto, 2006). This severely limits 

the possible locations for littler bin locations and other street furnishing (See Figure 29).  

Considering the location of furnishing with regards to business windows allows those passing by 

on the road to gain a sense of what is located along the walkway, and thus promoting street side 

businesses.  The maintenance of litter bins is a continuing challenge for City of Toronto staff. 

Fifty percent of those who participated in a study conducted by the City of Toronto were not 
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satisfied with the overall cleanliness and state of repair of these furnishings (City of Toronto, 

2017).   

 

Figure 29: Toronto Street Furniture Spacing-312 College Street 
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Benches across the City are of two sizes, either Standard or Mini and are often 

incorporated within transit shelters. The varying bench sizes accommodate social distancing, by 

providing individuals and those in groups, places to sit. Benches are situated to face pedestrian 

clearways or transit stops, and are affixed to the boulevard to prevent movement (City of 

Toronto, 2006). The size, location and spacing of benches will vary depending on the street and 

its congestion levels. Benches are designed with entry and adjacency clearances, in order to 

accommodate wheelchairs, scooters and service animals, while also having a cane detectable 

base for the visually impaired (City of Toronto, 2006). Customisation of these benches is 

possible for both BIA’s and the Commemorative Bench program that allows plaques to be set in 

the concrete along the benches base (City of Toronto, 2019). 

Publication box structures are found in kiosk styles that provide a capacity of sixteen 

publishers, and corrals that provide a capacity of 4 publishers (City of Toronto, 2019). 

Publication boxes are still widely used throughout the City but have strict regulations on their 

location and use. These boxes must be positioned a minimum of forty meters from one another to 

ensure a clear sightline of the street remains, and must not be located in front of an entrance/exit 

of any building (City of Toronto, 2006). Boxes are positioned only towards the pedestrian 

clearway side, and can be installed only after obtaining a City permit. 

Bike parking or bike stands are oriented parallel to the curb and street. They are spaced 

2.5 meters apart to 3.5 meters apart in order to create a semi permeable pedestrian-cyclist buffer 

along the walkway’s edge section (City of Toronto, 2006). This furnishing is to not block 

boulevard car parking. Bike parking is designed to promote cycling throughout the City, and to 

be as non-intrusive to pedestrians and automobiles as possible. This furnishing is clearly 
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identifiable by its post and ring form and has become an iconic Toronto fixture that provides 

pedestrians with a visually engaging quality (City of Toronto, 2006).  

Transit shelters are the most common and visually dominating streetscape furnishing 

found throughout the City of Toronto. A wide range of transit shelter designs are used to provide 

the best possible comfort for transit patrons. They come in two styles- enclosed or canopy 

shelters (City of Toronto, 2019).  The spacing and size of these shelters are dependent upon 

transit routes and the demand of these routes. Shelters provide additional streetscape lighting for 

pedestrians powered by solar, giving the appearance of being well constructed and designed.  

The City of Toronto continues to work with Astral Media Outdoor LP to enhance and 

improve the overall pedestrian experience on City streetscapes. Within the last ten years of the 

partnership new litter bins and transit shelters have been designed and implemented, addressing 

the changing needs of Torontonians (City of Toronto, 2017).  Toronto’s streetscape furnishing as 

a result of the Coordinated Street Furniture Program has a clear defining feature that is 

universally recognizable while also contributing to the creation of a comfortable streetscape 

landscape.  
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3.4.15 Streetscape Element: Visual Summary of Street Furnishing 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure	26:	Main	Street	U.S.A.		
Furniture	Spacing	

Figure 29: Toronto Street Furniture Spacing 
-312 College Street 
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Chapter Four: Conclusion and Synthesis 

4.1 Visual Summary of Comparative Analysis 

 
In order to best summarize the findings, the Harvey Ball ranking system will be utilized to 

evaluate how selected streetscape elements faired when compared to Jacobs criteria. The 

findings are divided in the below charts. 

Harvey Ball Legend 

0 Criteria is not met  

2 Criteria is partially met    

4 Criteria is successfully achieved 
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Figure 30: Jacobs’s Streetscape Criteria Matrix: Buildings Rating 

 
Figure 31: Jacobs’s Streetscape Criteria Matrix: Walkways Rating 
Jacobs’s Streetscape Criteria Matrix: Walkways Rating	
	 Main	Street	U.S.A.	 City	of	Toronto	
Provides people the opportunity 
to walk with a leisurely pace	

4 0 

Has physical definition	 4 4 
Has qualities that engage the eye	 4 4 
Has a quality of transparency	 4 0 
Buildings lining the street be 
complimentary to one another	

N/A N/A 

Has the appearance of being 
cared for and strong maintenance	

4 0 

Appears to have a high quality of 
construction and design.	

4 4 

Provides a degree of physical 
comfort 

4 4 

	
Figure 32: Jacobs’s Streetscape Criteria Matrix: Street Corner Rating 
Jacobs’s Streetscape Criteria Matrix: Street Corner Rating	
	 Main	Street	U.S.A.	 City	of	Toronto	
Provides people the opportunity 
to walk with a leisurely pace	

4 4 

Has physical definition	 4 4 
Has qualities that engage the eye	 4 4 
Has a quality of transparency	 4 4 
Buildings lining the street be 
complimentary to one another	

4 0 

Has the appearance of being cared 
for and strong maintenance	

4 4 

Appears to have a high quality of 
construction and design.	

4 0 

Provides a degree of physical 
comfort 

4 4 

Jacobs’s Streetscape Criteria Matrix: Buildings Rating	
	 Main	Street	U.S.A.	 City	of	Toronto	
Provides people the opportunity to 
walk with a leisurely pace	

4	 0 

Has physical definition	 4	 4 
Has qualities that engage the eye	 4	 4 
Has a quality of transparency	 4	 4 
Buildings lining the street be 
complimentary to one another	

4	 0 

Has the appearance of being cared 
for and strong maintenance	

4	 0 

Appears to have a high quality of 
construction and design.	

4	 0 

Provides a degree of physical 
comfort 

4	 4 
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Figure 33: Jacobs’s Streetscape Criteria Matrix: Trees and Landscape Strips Rating 

Jacobs’s Streetscape Criteria Matrix: Trees and Landscape Strips Rating	
	 Main	Street	U.S.A.	 City	of	Toronto	
Provides people the opportunity 
to walk with a leisurely pace	

4 4 

Has physical definition	 4 4 
Has qualities that engage the eye	 4 2 
Has a quality of transparency	 4 4 
Buildings lining the street be 
complimentary to one another	

N/A 2 

Has the appearance of being 
cared for and strong maintenance	

4 4 

Appears to have a high quality of 
construction and design.	

4 2 

Provides a degree of physical 
comfort 

4 4 

 
Figure 34: Jacobs’s Streetscape Criteria Matrix: Street Furnishing Rating 

Jacobs’s Streetscape Criteria Matrix: Street Furnishing Rating	
	 Main	Street	U.S.A.	 City	of	Toronto	
Provides people the opportunity 
to walk with a leisurely pace	

4 4 

Has physical definition	 4 4 
Has qualities that engage the eye	 4 2 
Has a quality of transparency	 4 2 
Buildings lining the street be 
complimentary to one another	

4 4 

Has the appearance of being 
cared for and strong maintenance	

4 2 

Appears to have a high quality of 
construction and design.	

4 4 

Provides a degree of physical 
comfort 

4 4 

 

 The following diagram (See Figure 35) is a graphic overlay of the City of Toronto’s 

streetscape elements onto the West Side of Main Street U.SA.  This overlay acts as a visual 

summary showcasing many of the elements discussed throughout the analysis.  
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Figure 35: Main Street U.S.A. & City of Toronto Overlay  
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4.2 Key Informant Interviews 

 Interviews were conducted with practicing Landscape Architects who specialize in theme 

park design and streetscape design that responded to an email survey request. The email survey 

request was sent out on October 15, 2020 and one week was given to allow for a response to 

indicate if they were interested in being involved in the survey. Two out of the five emailed 

responded and agreed to take part in the interview. These interviews were conducted in order to 

give a professional perspective towards the findings of this research. In addition, these interviews 

also provided a professional insight on the versatility that theme park streetscape design 

principles may present. 

 The key informants selected represent an accumulation of professional knowledge that 

can only be accomplished by working in these specific fields. These individuals have decades of 

experience within the field of international theme park design and streetscape design. An 

introductory question was emailed to those being interviewed to encourage a constructive 

dialogue. The question asked to the key informants was focused on obtaining a professional 

opinion regarding the application of theme park streetscape design principles in spaces other than 

theme parks. In addition to the questions a series of visuals summarizing my findings were 

included. The diagrams sent to the key informants can be seen in Appendix A.  

 An interview using semi-structured questions was chosen for the method of inquiry. The 

following question was asked at the beginning of the interview, “ In your professional opinion, 

do you think there are lessons that municipal streetscape designers could learn from the study of 

theme park streetscape designs? 

 This guided the interview and allowed for a constructive conversation to take place. These 

conversations explored the various fields that the key informants believed would benefit from the 
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application of theme park streetscape principles. Interviews were conducted over the phone in 

order to ensure the safety of both the interviewer and the participants from the current Covid-19 

pandemic.    

 In addition to confirming many of the same findings of my research and literature review 

the key informants provided professional insight on the further application of my research 

findings. The key informants agreed on the limitations outlined in the research in regard to the 

application of theme park streetscape design principles upon municipal streets. However, the 

participants suggested other areas of streetscape design that could benefit from the highlighted 

theme park streetscape principles of this study.  These insights involved the detailed description 

of how theme park streetscape principles could be incorporated to benefit existing streetscape 

design methodology.  

	

4.2.1	Key	Informant	Recommendations		

	 In the chart below (Figure 36) the recommendations discussed during the key interviews 

can be found summarized.	During	the	key	informant	interviews	a	common	theme	that	

continued	to	emerge	was	the	versatility	of	the	theme	park	streetscape	design	principles	

that	were	uncovered	as	a	result	of	this	study.	This	study	shows	the	successful	application	of	

theme	park	streetscape	design	principles	and	the	problems	they	help	mitigate.	This	

illustrates	to	other	designers	the	various	other	application	possibilities	of	these	design	

principles.	The	key	informants	both	suggested	that	the	theme	park	streetscape	design	

principles	can	be	categorized	into	one	of	three	sections.	The	principles	contribute	to	the	

creation	of	a	safe	and	positive	pedestrian	experience,	benefit	street	lining	businesses	or	

improve	the	overall	aesthetic	quality	of	the	streetscape.	Some	design	principles	also	
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address	all	three	categories.	The	informants	suggested	that	by	understanding	these	

categories	will	help	show	other	designers	how	they	can	be	applied	in	various	other	spaces.	

	

Figure	36:	Summary	of	The	Suggested	Areas	of	Application	

Proposed Areas of 
Application 

Theme Park Streetscape Design Principles 

 Walkways Buildings Street 
Corners 

Trees & 
Landscaping 

Trash 
Receptacles 

Utilities 

Campus Master 
Planning-Educational 
Campuses 

4	 4	 4	 4	 4	 4	

Campus Master 
Planning-Commercial 
Campuses 

4 4	 4	 4	 4	 4	

Shopping Center 
Design 

4	 	 	 4	 4	 4	

Single Property Owner 
Streets 

4	 4	 4	 4	 4	 4	

Community Master 
Planning 

4	 4	 4	 4	 4	 4	

Resort Design 4	 4	 4	 4	 4	 4	

Senior Living 
Community Design 

4	 4	 4	 4	 4	 4	

Tourism Hotspots 4	 4	 4	 4	 4	 4	

BIA Funded Streets 4	 4	 4	 4	 4	 4	

Golf Course Design  4  4 4 4 

Ski Resort Design  4 4 4 4 4 4 
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4.3 Limitations of the Study and Recommendations for Future Research 

 There are several limitations that were reached during the process of this research. This 

study involved the investigation of the physical attributes of Main Street U.S.A. As a result, of 

the lack of existing site information and existing site plans, a site visit was required in order to 

compile the necessary information. A travel grant was secured through the University of Guelph 

and Dr. Martin Holland. As a result of the Covid-19 pandemic, the University of Guelph 

suspended all research related travel and funding.  Shortly after the University’s decision, the 

Canadian and United States border was closed to travel, eliminating all chances to conduct a site 

visit. With a site visit no longer possible, grey literature such as travel guides, travel blogs, 

Disney fan publications and photographs were relied upon to provide the necessary information 

to conduct the study.  

 The material gathered for this research opens the door for future research in the fields of 

theme park design and landscape architecture. Using the mapping data of the Magic Kingdom, 

further research could analyze the walkway network as a whole, as well as well as evaluate 

secondary and tertiary walkways using Jacob’s framework. Another option for future research 

would be to apply the same methodology but to a variety of theme park streetscapes. This would 

allow for the discovery of possible patterns that are applied to all theme park streetscapes and 

explore the application of them on publicly owned streets. Theme park patterns are best analyzed 

through street plan and block pattern diagrams (See Figure 37). Creating a series of these 

diagrams from various theme parks would highlight patterns across the industry. 
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Figure 37: Main Street U.S.A. Street Plan and Block Pattern 
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4.4 Conclusion 

This investigation sought to answer the question “Are Theme Parks examples of 

Streetscape design best practices?” 

To determine if the Magic Kingdom’s – Main Street U.S.A. located at the Walt Disney 

World Resort meets the criteria of a successful streetscape design it was evaluated against the 

framework that Allan B. Jacobs used in his work “Great Streets.” Physical streetscape structures 

were evaluated on how they accomplish the great street criteria outlined by Jacobs. Individual 

streetscape elements were evaluated against the framework on how they contribute to 

accomplishing the great street criteria outlined. Physical streetscape elements were determined 

from conducting a conclusive review on existing streetscape manuals. The City of Toronto’s 

streetscape standards outlined in the City of Toronto Streetscape Manual were then evaluated to 

the same standards, as Main Street U.S.A. to offer a comparison of streetscape design in public 

owned spaces. 

 This evaluation determined that Main Street U.S.A. at the Walt Disney World Resort 

meets all criteria as outlined by Jacob and therefore it can be identified as a great street. This 

theme park streetscape is an example of streetscape design best practices.  

Main Street U.S.A. is an example of what is possible in the realm of streetscape design 

when designers have complete autonomy over the multitude of elements involved in streetscape 

design. In contrast, while evaluating the City of Toronto’s streetscape manual, areas that 

detracted from the overall reception and appearance of streetscapes were generally the result of 

private ownership. This highlights the limited control that municipalities have over these areas. 

This differs from the Disney Corporation, which has complete autonomy regarding streetscape 

design resulting in great street design. Landscape architects can draw many design lessons from 
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the design principles that have emerged as a result of the total design autonomy theme park 

designers had over Main Street U.S.A. Many of the design principles implemented in this theme 

park streetscape can be further implemented in public streetscapes.  

This research highlights the different issues that must be considered in the design of a 

streetscape and their interconnectedness. Rarely are streetscapes designed as a collective unit and 

instead are approached modularly. This is a result of budget, ownership and changing styles. 

Theme parks are designed and built from the ground up. This assists in creating a strong 

foundation that can then be changed and adapted to remain current. This also ensures that the 

streetscape is designed with a strong program behind it and allows for narrative to be seamlessly 

integrated. The streetscape designs of municipalities are however confined by a number of 

factors such as budget and the privatization of space.  

The literature review conducted allowed for the analyzing of the streetscape design of 

Main Street U.S.A. and has created a knowledge base useful for the study of theme park design 

by landscape architects. Various sources were compiled in order to begin the development of a 

lexicon between landscape architecture and theme park design. Studying the Magic Kingdom’s – 

Main Street U.S.A. at the Walt Disney World Resort required the gathering of rare proprietary 

documents such as theme park base files, theme park measurements and detailed site 

information. The gathering and compiling of this information was essential for this study.  

Through the analysis of Main Street U.S.A.’s streetscape a number of unique design 

standards have become clear. These standards were uncovered as a result of the in-depth analysis 

of Main Street U.S.A that was done in order to answer the question “Are Theme Parks examples 

of Streetscape design best practices?” These standards have resulted in the creation of a Main 

Street U.S.A. Streetscape Manual (Appendix A). This streetscape manual is a visual summary of 
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the multiple design standards and design strategies that are being implemented across the 

streetscape. While effectively utilized in theme park streetscapes these design standards are not 

theme park specific. The creation of this design guide will provide future Landscape Architects 

with a reference design manual. This manual will illustrate how theme park streetscapes have 

successfully addressed design concerns.  

These design standards and are key contributing factors that have helped Main Street 

U.S.A. establish itself as a universally recognizable and successful streetscape. The flexibility of 

these design standards would allow the application of them outside the realm of theme parks. 

The following are design principles that are used on Main Street U.S.A. 

 

4.4.1 Lessons Learned 

Walkways:  

• A red tinted walkway stimulates movement while making surrounding vegetation 

appear brighter. 

• Site Furniture is set back a distance of .5m in order to allow the curb to function 

as alternative seating during shows and parades. 

• Rounded curbs allow pedestrians to move more fluidly. 

 

• Walkway width is determined by the following formula: 2 people per minute 

requires .30m of walkway width 

• Street Trees and Furniture act as a screen that delineates the space between the 

sidewalk and street without being obstructive. 
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• Congestion on Main Street is relieved by providing pedestrians with three 

different ways to move along it: 1. Down the Pedestrian Roadway 2. Along the 

walkways 3. Through the interconnected stores. 

 

Buildings: 

• Street lining buildings help establish a recognizable identity that adds interest into a 

streetscape. The buildings were carefully arranged and selected to incite consumption. 

• The colour choices used on buildings is critical to immediately reinforce a sense of 

comfort to pedestrians. 

• Buildings are unified using a traditional technique borrowed from movie set design 

where a colour that is applied to the first building is then used on the adjacent 

building as an accent colour. 

• Buildings that line the street should have a unique architectural element that allow 

them to be distinguished from one another. 

• Low, eye level windows are placed at a height that allows children to see inside. Low 

windows help contribute to further blurring the boundary between inside the store and 

outside on the walkway. 

 

Street Corners 

• Corner Bump-Outs minimize the transition zone between walkways-reducing jarring 

streetscape elements. 

• Street Corners can be designed to contribute to the creation of the pedestrian realm 

and do not need to be un-designed transitional spaces. 
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• Corner Bump-Outs increase the number of visitors for street side shops. 

 

Trees and Landscape Strips 

• Minimum height clearance for tree branches is 2.4m as to not interfere with 

pedestrians. 

• Trees and landscaping are to support the visual hierarchy of the streetscape. 

• Tree and landscaping zones may be combined with the utility zone to create a buffer 

between spaces. 

• Tree placement needs to be coordinated with sightlines and building design to ensure 

trees do not block or infringe other designed areas. 

• The use of upward branching trees ensure visibility, sightlines and other critical areas 

are not negatively impacted by landscaped elements. 

 

Street Furnishing 

• Trash Receptacles are placed at a minimum of 1 every 30 steps. 

• Covered Trash Receptacles reinforce and maintain a clean streetscape appearance. 

• Trash Receptacles are one of the most used streetscape elements and should be 

designed to complement the surrounding street. 

• The customization of Trash Receptacles to reflect the character of its surrounding 

street contributes to place making and place identity. 

• Main Street U.S.A. is a pedestrian orientated street resulting in the lighting being 

pedestrian scaled. This requires the light source to be low to the ground in order to 

provide light beneath building and tree canopies. 
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• Utilities can be careful concealed and designed to become fixtures that contribute to 

the streets sense of identity. 

 
Conducting key informant interviews with practicing professionals with decades of 

experience in theme park design and landscape architecture allowed the further application of 

these design principles to be explored. While this research highlighted the limitations of applying 

such principles to municipal streetscapes the key informants highlighted over ten areas of 

landscape architecture where these principles could contribute to elevating the overall design. 

Theme park design deals with addressing the problems of how to create compelling narratives 

through landscape design. The creation of these landscapes is supported by design principles 

established from a wide range of narrative driven landscapes such as religious and culturally 

significant spaces.  Theme park streetscape design principles are grounded in the study of past 

landscape and architectural forms, further validating the defendable nature of the design 

principles uncovered by this study.  This thesis has contributed to the creation of new intellectual 

territory, showcasing the study of theme park design and the application of theme park design 

principles in other areas of landscape architecture.  
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Appendix A 

Streetscape Manual 
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