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ABSTRACT 
 

 

Women’s use of ICTs in community radio in Bangladesh. 

Faria Rashid              Advisor:  

University of Guelph, 2017            Dr. Helen Hambly Odame  

 

 

Community radio has a positive role for women empowerment. Community radio with new Information and 

Communication Technologies (ICTs) enhance women’s knowledge and improve their livelihoods. However, 

women’s empowerment will be achievable only when women in rural areas are well educated and able to use 

various ICTs such as computers, mobile phones, and the internet. This study was designed to investigate women’s 

use of ICTs for community radio in Bangladesh. Community radio is comparatively new communication media 

in Bangladesh. Existing body of literature on women’s use of ICTs for community radio does not address the real 

issues and challenges regarding women’s use of ICTs for community radio in Bangladesh. The study was designed 

to determine whether listeners to the community radio station  have access to  ICTs and how community radio 

facilitate and encourage women to use ICTs for communicating with community radio in Bangladesh.  
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CHAPTER ONE: INTRODUCTION TO THE STUDY 
 

 

Introduction 

 

Information and Communication Technology (ICT) is considered an important tool towards rural 

development initiatives (Gow, 2015). ICT has been regarded as a positive and useful tool in 

developed countries where it has touched and changed many aspects of people’s lives ( 

Bachmann and Kiteme 2015). However, people living in rural and remote communities are 

particularly disadvantaged as they do not have access to information in a timely manner, 

because no reliable means of communication exists ( Bachmann and Kiteme 2015). 

 

Radio is considered an important medium for communication within a community. Radio has 

been proven to be an effective communication tool among various individuals and groups 

across the globe. It encourages people to be creative, and allows individuals frequent access 

to participate within the community  (Girard 2001). Developing countries across the world have 

embraced community radio as an important part of their daily life. According to Myers (2011), 

community radio is described as being produced by the community and for the community. 

Community radio uses very simple technology and is regarded as a very influential medium for 

development. This form of media is very cost effective when compared to other communication 

forms that are available on the market  (Wabwire 2013). 

 

Radio’s capacity and functionality can be dramatically increased with the help of various ICTs 

such as mobile phones, internet, and open source software. These enhancements will also 

retain and increase audience participation in radio programs, ultimately improving the livelihood 

of rural people ( Kozma 2006). Therefore, the traditional gap between radio listeners and radio 

program communications can be eliminated with the help of ICTs. 
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Empowering women in rural communities is a challenge. Deploying various ICT tools can help 

to give these rural women a voice and ensure their participation in the development process. 

Access to information will contribute towards improved health, education, and livelihood 

(Odame and Hafkin 2002). According to a report published by the UN in 2005, it is evident that 

women in developed and developing countries are minority users of ICT tools (UN 2005).  

 

 
Rationale/Justification 
 

Community radio is widely accepted as an influential platform for social change. Additionally, 

use of ICTs in community radio increases the opportunity to expand the development of rural 

women’s lives. Within a very short period of time, community radio has gained reliance among 

the mass people in Bangladesh for rural development. Women in Bangladesh are deprived 

and still suffering from discrimination in every sphere of life. It is thus important to examine how 

community radio and ICTs can facilitate the empowerment of rural women through the 

development of skills in ICTs for community radio. It is also important to explore whether 

women who already listen to community radio are using ICTs for their empowerment. 

 

Currently, there is not enough published literature on women’s use of ICTs in community radio 

in Bangladesh. However, use of ICTs in community radio has a major impact on women 

empowerment in Bangladesh in comparison to the world. Studying women’s use of ICTs in 

community radio will add value to women’s participation in the communication sector. 

Therefore, the role of the use of ICT in community radio by women needs to be addressed. 

Additionally, this study is very useful in better understanding of how the use of ICTs improves 

rural women’s participation in community radio.  

 

Problem Statement  

 
The Bangladesh government has recognized that ICT is an important and powerful tool for the 

socio-economic development of the country (a2i, 2009). Non-government and international 

donor organizations, along with the development partners such as academics, have long raised 
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concerns of the role that ICT plays towards gender equality and empowerment in rural areas 

of developing countries like Bangladesh (Ashraf, Grunfeld, & Syeda , 2011).  

 

ICT tools can reach rural women in Bangladesh more effectively and enhance their knowledge 

and improve their livelihoods. Access to tools based on ICT for the purpose of economic 

activities and educational purpose helps women to do more activities and increase their 

participation in economic and family well-being. ICTs access also increases their home based 

activities and empower them positively  (Laizu, Armarego, & Sudweeks, 2010). ICT tools are 

considered important for gender equality and women empowerment. However, it is also 

recognized that there exists a “gender divide” as the number of women using and accessing 

various ICT based tools are relatively fewer when compared against their male counterparts  

(UN Women 2005). Women’s participation share is not equally reflected based on the 

population of the world, and this gender inequality is evident in both developing and developed 

countries (Pannu & Tomar, 2010). 

 

Considering ICT-based tools from the perspective of connecting with the citizens, community 

radio is considered as a medium which can be used by marginalized and poor people in rural 

areas. Community radio can be a sustainable medium for one-to-one communication and an 

effective tool for problem solving for the poor when listeners’ direct involvement is assured in 

the form of participation and management (a2i, 2009).  

 

Among all the ICTs, radio is considered the low-cost tool and relatively easy to operate. Radio 

is an appropriate tool for an uneducated and farmer groups, and also an appropriate tool for 

societies who are identified by verbal and folk cultural traditions. Radio is considered a very 

flexible medium as it allows people to listen to broadcasted programs while they are doing their 

daily and regular household work and chores. Community radio serves as the medium for the 

ultra-poor and marginalized people’s voice. These people traditionally have no one with whom 

to share their voice, and no means also. With the help of the community radio, this group of 

people now have a voice which is essentially strengthening the democratic process of the 

country (Ministry of Information, Bangladesh, 2008).  
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Bangladesh is still facing challenges to improve the well-being and livelihood of women, 

particularly for those living in rural areas (ISLAM 2016). In Bangladesh, women who live in rural 

areas have very limited access to social gatherings where they can share their problems, and 

access resources to help them  (Laizu, Armarego, & Sudweeks, 2010). Therefore, women in 

the rural part of Bangladesh have very low social status despite the fact that women represent 

about half of the country’s population. Interestingly, women are the majority listeners when it 

comes to the community radio listener base. This striking imbalance of women’s social status, 

especially in rural areas, is reflected by their roles as victims of social oppression and economic 

inequalities. Another important observation is that a large number of these rural women are 

living in extreme poverty (Parveen & Leonhäuser, 2004).   

 

Community radio can play a positive role towards women empowerment. Rural development 

cannot happen without direct involvement of women. Poverty reduction and sustainable 

development is possible when women’s fair share of participation can be ensured. Social and 

economic development, along with social wellbeing, is possible only when women in rural areas 

are educated and know how to use various ICT based tools such as computers, mobile phones, 

and the internet (Laizu, Armarego, & Sudweeks, 2010).  

 

This study will be looking at how women in Bangladesh are using ICTs in community radio 

settings. In the general context, some questions are still unanswered in the literature: Does 

community radio ensure women's access to information? / Does the rural development 

programing from community radio cover the information needs of women? / Do women 

communicate with the community radio? Are women actively sharing their thoughts in 

community radio programs by sending feedback? / Do women have access to ICTs? ; Do 

women use ICTs for listening to the community radio program? / How do they use ICTs for 

community radio? / How does community radio facilitate women to develop their skills in using 

ICT tools for community radio? 
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Goal and Objectives 
 

The goal of this research is to explore women’s use of ICTs and how they can converge with 

community radio for rural women’s empowerment in Bangladesh. 

  

In order to address the goal, the following four research objectives are proposed. 

 

1. To identify rural women’s participation level in a community radio program. 

2. To identify if there are any opportunities to use ICTs in rural areas for the women who 

already use the community radio. 

3. To understand how rural women use ICT to improve their participation in community radio. 

4. To analyze  how community radio facilitates women‘s empowerment and encourages 

women to use ICTs for community radio  

 

Significance of Study/Impact of Study 
 

The outcome of this study is important for various reasons. Women’s use of ICTs in community 

radio in Bangladesh is an emerging trend. Thus the findings of this study will be valuable and 

useful for researchers, expatriates, and/or policy makers to have a better understanding of the 

current situation of women regarding the use of ICTs in community radio programs. As well, it 

is envisaged that recommendations from this study will positively affect  community radio's 

strategies and policies from government or from Bangladesh NGOs Network for Radio and 

Communication (BNNRC) to encourage women‘s participation in community radio activities. 

Furthermore, to contribute to the existing literature on community radio in Bangladesh, this 

thesis will add additional value specifically on women’s use of ICTs in community radio in 

Bangladesh and how community radio and technology's involvement will contribute to women’s 

empowerment. 

 
 
Organization of the Thesis  

 
This thesis is organized into seven chapters. Chapter One starts with the introduction to the 

study of ICTs and community radio then highlights the rationale and significance of this 
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research. This chapter also discusses the problem statement of the thesis and focuses on the 

goal and objectives of this study. The section concludes by providing a brief overview of the 

paper. 

 

Chapter Two is a literature review of the relevant research on women’s use of ICTs for 

community radio. The literature review begins by highlighting previous studies   on community 

radio, identifying its function, and focusing on the key features of community radio. The chapter 

will also review the literature on ICTs for community radio. It discusses how ICTs such as 

mobile phones, internet, and open source software become a powerful platform for rural 

development. It also discusses how radio broadcasting with new ICTs has created a unique 

converging communication method. Additionally, the chapter reviews the literature on ICTs and 

community radio for the empowerment of women living in rural areas, while examining the 

relationship between empowerment and community radio. The chapter concludes with a 

discussion on the Rural Woman Empowerment model through the interventions of ICTs by 

Laizu, Armarego, and Sudweeks, (2010). The Laizu, Armarego, and Sudweeks’ model is used 

to examine the impact of ICTs on the use of women’s lives. Missing in the current literature is 

research on which factors influence women to use ICTs for community radio, while 

experiencing change towards empowerment. Therefore, the chapter outlines the conceptual 

framework for the study to help readers understand that the use of ICTs for community radio 

is useful for empowerment. 

 

Chapter Three justifies the logic of the research process which is based on feminist standpoint 

theory, followed by discussing the methods used for data collection in the study. Next, this 

chapter explains the triangulation qualitative research methods; namely, key informant 

interviews, semi-structured interviews, and direct observations. To implement the triangulation 

method, a sample of one community radio station was chosen to examine women’s use of ICTs 

for community radio in Bangladesh. The chapter concludes by discussing both the ethics 

considerations and limitations for the study. 

 

The context of the research study is discussed in Chapter Four. The chapter begins with a brief 

overview of the historical, geographical, social, and economic scenario in Bangladesh. After 
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the brief introduction, this section explains how ICTs developed in Bangladesh, followed by 

highlighting the situation of women in Bangladesh. Furthermore, the chapter discusses the 

history of radio broadcasting in Bangladesh. This chapter also discuss how community radio 

advanced in Bangladesh. Finally, the section discusses on a specific community radio, “Radio 

Bikrompur 99.2 FM” which was chosen for the study. 

 

Chapter Five presents the findings from the research study. It identifies key findings related to 

factors which affect women’s use of ICT for community radio. It presents the findings of 

women‘s access to the information and communication technologies in order to interact with 

community radio station. Furthermore, the chapter analyzes the issues that create barriers for 

women in using ICTs for community radio. Lastly, the chapter outlines some unique findings 

about the study, which indicate the effect of ICTs convergence with radio for empowerment. 

 

Chapter Six presents the discussion based on the findings from chapter five. It discusses how 

ICTs give users an opportunity to participate in community radio, and how the stations facilitate 

women to use ICTs in order to improve their participation in community radio. 

 

The thesis concludes with Chapter Seven, which is a summary of the findings of this research, 

as well as suggestions for further research on women‘s empowerment through community 

radio and ICTs. 
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CHAPTER TWO: LITERATURE REVIEW AND CONCEPTUAL 
FRAMEWORK 

 
 

 
Introduction  

 

Women’s use of ICTs for community radio is still under-theorized in the field of communication 

for development, specifically, Information and Communication Technologies for development 

(ICT4D) literature. This specific literature regarding community radio, ICTs for community radio, 

and women in ICTs and community radio indicate this gap.  

This chapter will first provide a general overview of community radio and ICTs for community 

radio to familiarize the reader with their importance.  Secondly, rural women’s participation in 

ICTs and community radio are highlighted, followed by an examination of the women in ICTs 

and community radio literature.  

 

This chapter concludes by introducing the reader to ideas surrounding the researcher’s 

conceptual framework, as well as the view of women’s use of ICTS for community radio 

including the impact of ICTs in community radio for women empowerment in the Bangladesh. 

In addition, it argues that the use of information and communication technologies for community 

radio are effective for radio programs and have a significant impact on radio stations. 

 
Community Radio  

Radio has been considered a very powerful form of media for rural people even during the age 

of the Internet. In addition to providing entertainment, the radio also acts as a way to educate 

rural people and helps them to deal with local problems effectively (FAO, 1998).   Myers (2011) 

explained that a radio station that is operated, by the community, for the community, about the 

community and in the community, is called a community radio station. Jallov (2012) referred to 

community radios as a tool for development and empowerment through a multitude of voices, 

experience, and local knowledges which can bring social change and development to the 
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community. This community radio platform also brings knowledge that is locally understood 

and meaningful for the community.  

 

Tabing (2002) argues that a community can be defined by territorial boundary or geographically 

through townships, villages, districts or island. Another way of identifying a community is 

through a group of people who share common interests, but do not live in the same territory or 

geographic location. A community radio station can also be managed by one or more groups 

such as women, children, farmers, seniors or ethnic people. Frampton, Wilton, Ryerson, 

Siemering, and Papagiannis (2007) indicate that community radio is recognized as a powerful 

tool to mobilize people and bring positive change to the society. However, the authors also 

found that community radio can be used negatively by manipulating and spreading hate and 

violence in the society. Brecht (1979), indicated in his research that radio is not one way 

messaging delivery media, radio can be used for two way communication. The study predicted 

that radio will involve active participation of listeners into radio programs. 

 

 Fraser & Restrepoestrada (2002) define community radio as the most cost effective electronic 

medium to transmit and receive messages. This medium also penetrated the barriers of 

isolation and illiteracy of the society. People can use the platform of community radio to identify 

who they are, what they want, and how to fulfil their needs. This media platform also allows for 

long-term capacity development towards sustainable social change. The authors argue that 

people who are considered members of the marginalized community usually have their 

individual perceptions about their situation. Individual perceptions can only be changed, and 

development can only happen, through collective perception. Conducting internal discussions 

to analyze specific problems, finding probable solutions and mobilizing them, allows people to 

achieve this collective perception. Community radio can serve as the perfect platform to 

conduct internal discussions towards this collective perception. Odame and Lauzon (2012) 

argue that Colombian indigenous activists used community radio as a tool for change. This tool 

allowed the activists to engage the public so that their ideas and views can be expressed. This 

notion challenged the picture portrayed by the Colombian mainstream media that the country 

is a homogeneous nation. 
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Fraser and Estrada (2001) claim that community radio began its journey more than 50 years 

ago in Latin America. In Latin America, community radio was first introduced to talk about 

poverty and social injustice. In 1947, a radio station named Miner’s radio started broadcasting 

in Bolivia. During the same year, another radio station named Radio Sutatenza in Colombia 

started broadcasting to support cultural issues for the community it was serving. All the 

programs were broadcasted in the local language for the community members. Odame & 

Lauzon (2012) argue that although community radio first began in the late 1940s, 

communication theorists and development practitioners claim that community radio did not rise 

in properly until approximately a decade later. Radio is now considered as a participatory 

communication medium which is affordable to broadcast and manage, which reaches mass 

amounts of people. 

 

Community radio stations are generally operated and owned by the community it serves 

(Ilboudo, 1999; Barker, 2008; Tabing, 2002; Nirmala, 2015). Community broadcasting is 

generally managed by a community through a trust, association, or foundation (Fraser & 

Estrada, 2001). Community radio normally functions in a bias-free, non-partisan, and non-

sectarian manner. As per the WBIST (2007), these radio stations are operated in a participatory 

way, where community members volunteer for program production and presentations, as well 

as raising money to operate the station. People volunteering to operate the station is a direct 

contribution from the community towards the radio station (Tabing, 2002).   

 

Tabing (2002) and Girard (1992) discus that community radio stations are generally funded 

through community contributions from individuals. Resources such as human capital, work 

spaces, and radio equipment are offered freely by the community to be used by the station as 

a means of keeping operating expenses low. Various fundraising methods are often arranged, 

such as events, raffles, and cultural programs on air. Advertisements are also a source for 

revenue generation, although advertisement must adhere to the principles by which radio 

stations are operated.  

 

According to Tabing (2002), community radio has a number of features. Some of these are: 

serving a recognizable community, democratic participation, active participation of community 



11 
 

members in program design, management, ownership, utilizing tools most appropriate for the 

members, prioritizing community well-being before commercialization, and solving various 

community problems.  

 

Community radio stations, compared to commercial radio stations, are not expensive to 

operate. Tabing (2002) identified some of the reasons why a community radio station is 

relatively less expensive; namely, low operating costs as a result of lower electrical 

consumption, spare parts, fundamental maintenance, as well as low personnel cost as most of 

the staff working at the station do so voluntarily or for minimum honorarium. Therefore, costs 

are lowered by raising funds locally, nationally, and internationally through fund raising 

activities. Radio stations serve community interests which brings community members to 

assume responsibility for operating the station as volunteers. 

 

However, Jallov, 2012 argue that modern community radio stations are no longer solely 

operated and managed by community members. Some of the external parties partnering with 

communities to operate community radio stations include the government, local and 

international NGOs, funding agencies, and private organizations. Costa (2012) indicated that 

community radio’s existence and sustainability highly depends on external funding. When 

external funding supports the operation of a community radio station, it becomes difficult for 

the station to operate without any bias and engage community members for active participation. 

This external funding also creates issues of trust between ownership and community members, 

making community members reluctant to engage with the radio station. As a result, such 

stations suffer from a lack of leadership from the community, leading to the question of 

sustainability of the community radio. 

 

ICTs for Community Radio  

 

Information and Communication Technology is considered a disruptive force in this 21st century 

where our everyday life has been continuously affected by technological innovation (Ifeanyi, 

2012). 
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According to Farm Radio International (2013), ICTs are recognized by development workers 

and researchers as a powerful platform for knowledge transformation. ICT offers comparatively 

low cost operation and ease of information mobilization. Various communities, such as women 

who are involved in farming, can improve their farming practices or can get essential training 

through audio media and internet access. These ICT tools can help women to achieve 

empowerment. 

 

Wegner, White and Smith (2009) argue that technologies have positive and negative effects 

on the community. By using technology positively, communities can form a team and help each 

other. This will result in a deep connection between technology and community. However, it is 

not easy to accept new media in a community. Hughes (2003) argues if we can introduce a 

new technology through traditional channel of communication and information in the 

community, then new technology works effectively. In this context, Girard (2003) claims that 

community radio is perfectly compatible because it is acknowledged that it has the ability to 

connect with new technology. 

  

Souter et al. (2005) explain that connecting radio with new technology gives radio a new identity 

as a bridge to share local and traditional knowledge. De Silva and Ratnadiwakara (2008) found 

in their research that when radio stations broadcast programs using traditional composition or 

format for their programs, such as drama, local knowledge and skills, it becomes very attractive 

to everyone, especially to women.  

 

McAnany (1973) argues that radio is recognized as a medium for the mobilization of specific 

knowledge as well as a strong platform for aiding a country’s progress. However, without proper 

use and without appropriate purpose, radio may not be as effective as expected. Odame and 

Chowdhury (2013) argue that there are both relative new ICTs (e.g., Internet) and old ICTs 

(e.g., broadcast radio) that can be used effectively in rural development. Mobile phones, 

multifunctional digital voice recorders and Interactive Voice Response (IVR) systems are just 

a few examples of the ICTs that have been used in various countries to enhance rural 

development. For similar issue Myers (2011) also argues that radio is considered an old ICT 

which is now being amalgamated with newer information and communications technologies. 
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However, radio broadcasting with new ICTs has created a unique converging communication 

method termed as ‘Radio+’ (pronounced as Radio plus) (Hambly, 2013; Gow et al., 2015) 

  

Radio has changed a lot from its early stage when broadcasting was only one way. It is now 

no longer just a broadcasting tool. It is now narrowcasting plus providing more interactions with 

other media, such as cell phones. The Radio+ concept emerged when radio stations combined 

radio and cell phone technology. Gow et al., (2015) argue that Radio+ technology, which 

combines radio and social media, offers listeners the opportunity to participate and engage 

with larger audiences in broadcasting environments. It also enables the audience to reach 

specific groups using narrowcasting. Odame & Chowdhury (2013) also identify that Radio+ 

offers audiences active, as opposed to passive, opportunities for engagement with radio. 

Internationally,  and  specifically  in  low  income  countries,  the  experience of Radio+ suggests 

that social media use that is converged with  rural  radio  can    enable  community  engagement,  

dialogues,  and  potentially, collective action. The development project with Radio+ in low 

income countries suggests that when traditional radio is used with low cost Information and 

Communication Technology (ICT) in rural areas, it can enable better community engagement, 

and results in more productivity from farmers. For example, the Radio+ concept was tested 

through Rangiri radio for their farm programs in Sri Lanka ( Jayathilake et al., 2015). The 

research found that Radio+ has the potential to strengthen networks and participatory 

communication, and also identified that Radio+ creates strong multi-directional communication 

relations and multi-media connections between agricultural experts and farmers through radio 

programs. 

 

The mobile phone is an important tool in ICTs. Qiang et al. (2011) explain that at the present 

time the mobile phone is considered a strong tool within the Information and Communication 

Technology for development (ICT4D). It is very popular because it is known for low-cost 

ownership and is a broadly accessible communication device. Sullivan (2011) argues that, at 

present, there are a number of reasonably priced ICTs available which creates a unique 

opportunity after convergence with radio. These ICT tools are also considered to be strong, 

interactive and influential platforms for communication in today’s world. The author states that 

mobile phones are the most popular among all the ICT tools when used in conjunction with 
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radio. This is because, like radios, mobile phones are affordable and portable. In rural and 

remote areas, mobile phones have the capability to function using radio frequencies and Global 

System for Mobile communication (GSM). Users of the mobile phone do not need to know a 

lot of technology to operate this device. Basic operation of mobile phones can be attributed to 

the ability to speak and listen. 

 

 Fortune, Chungong & Kessinger (2011) show that radio stations have been positively impacted 

by mobile phones and SMS technology. By using mobile phones, listeners can contribute their 

stories and thoughts, and provide feedback during the radio broadcast program via text 

message or phone call. They explain that the process for using ICTs in radio is very easy in 

that when the listener calls the radio program, staff at the radio station use their microphone to 

connect the call and then the caller can freely speak on the air during the program. Essentially, 

when the presenters gets a text message, they simply read the message from their phone. The 

authors also argue that feedback such as comments, suggestions, and questions from the 

audience are beneficial for radio stations as the interactions show that radio stations are 

listening to the audience’s demands and concerns regarding personal and local issues. 

 

Myers (2011) argues that after the invention of transistor for radio, mobile telephone technology 

can be considered the revolutionary invention in radio broadcasting world. This represents the 

ease of use for radio and allows community radio broadcasters to reach a wider more diverse 

audience and communicate with listeners. Listeners can easily listen to radio programs and 

send feedback in real time through the mobile phone. Broadcasters can also reach out to 

remote listeners and grater listener base. Therefore, mobile technology created a strong 

communication connection between a community radio stations and the audiences. This is 

great for the community since it is cost-effective. 

 

In India, a new technology was developed by Mobile Vanni (meaning ‘voice of the village’) as 

a radio platform which has the ability to automate many interactions with listeners. Radio station 

operators can perform a number of tasks; namely,  scheduling  broadcasts, previewing 

programs, making and receiving phone calls, recording live  transmissions,  streaming  over  

the  internet,  viewing  station  analytics,  and  maintaining  a  searchable  library of previous 
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program by using this platform (USAID 2012). This is beneficial because it offers a low cost 

improvement for engaging with local audiences. 

 

Open source software combined with the radio can be an excellent platform for rural 

development (Odame and Chowdhury 2013). Two of the most popular kinds of open source 

software are Frontline SMS and Fredom Fone. Frontline SMS is known as a free open source 

software (FOSS). Frontline SMS is free of cost to download and use. This software can be 

operated through a laptop, mobile phone or GSM modem. By using Frontline SMS, users can 

communicate with a large group of people by sending and receiving group text messages. The 

unique feature about this software is that it does not require active internet connection for its 

basic functionality (James. 2013; Srinivvasan, 2014). 

 

Frontline SMS are now being used in community radio, which is known as ‘Frontline SMS: 

Radio’. Grow and Odame (2012) explain that, Frontline SMS: Radio is considered to be a 

specialized form of the Frontline SMS platform. This platform is made for broadcasters and 

operates according to radio's requirements.  The authors also argue that in many communities, 

radio is considered an essential medium for communication. The use of Frontline SMS: Radio 

increases the strength of this communication by connecting the audience with the broadcaster 

through text messaging. By using Frontline SMS, the audience can communicate by asking 

questions or by providing feedback to the radio broadcaster. Similarly, this platform also 

provides an opportunity to the broadcaster to communicate with their listeners by sending 

reminders for future programs and getting feedback or suggestions from listeners regarding 

the program. 

 

Like the Front line SMS, Freedom Fone is also a free and open source software. USAID (2012) 

explains that Freedom Fone is an interactive voice response system that allows radio listeners 

to create interaction with the radio station through mobile networks. Through the utilization of 

the interactive voice menus, radio staff can enable listeners to access content outside of the 

schedule, to vote on a topic, and to provide feedback on how to improve the program. This 

software is also very effective because of the callback option which is cost effective for the 

listeners who do not want to pay for the outgoing phone calls. Freedom Fone and Frontline 
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SMS being open source software has increased the capacity of radio. Many of the developing 

countries have successfully deployed and tested this technology. (Rashid & Odame 2016). 

 

A number of researchers, (Girard 2003; Souter, et al. 2005; Odame and Chowdhury 2013), 

have shown that use of ICTs has helped the development of community radio.  However, 

Frampton, Wilton, Ryerson, Siemering, & Papagiannis (2007) comment that community radio's 

development through ICTs still needs to be investigated by donors and practitioners.  

 
   

ICTs and Community Radio for rural women empowerment  

ICTs play an important role in empowering women both politically and socially, and also 

contributes towards the advocacy of gender equality (UN Women, 2005).  It has become 

evident that ICTs are now another indicator reflecting the gender gap between men and women 

based on limited access to necessary ICT resources and opportunities (Buskens and Webb, 

2009; Laizu, Armarego, and Sudweeks, 2010). 

Buskens and Webb (2009) suggest that ICTs have the ability to empower women by increasing 

their involvement in economic and social development activities along with helping them to 

make informed decisions. ICT tools are able to reach out to women who would have been 

neglected and deprived from communication media in general. They also help women to 

organize, mobilize and engage in various activities and debates to express themselves.  

Ahmed, Islam, Hasan and Rahman (2006) argue that even if women only have access to 

mobile and internet inside of their homes, it still provides a possibility for them to connect with 

the outside world.  Access to ICTs have provided an advantage to women as they are typically 

isolated from communication media. Research on rural women’s use of cell phones by 

Kazankacomfort and Johndada, cited in Buskens and Webb (2009), argue that the progress of 

mobile phone technology worldwide has blessed women with opportunities for empowerment. 

Use of mobile phone technology has an effect on current family structures. It works to both 

integrate and reform current family structures. However, the reality is that, citizens who live in 

towns and cities are the main beneficiaries of ICTs as most of the rural areas lack sufficient 

infrastructure, have a shortage of tools, or a lack of users with experience. This is a problem 

because these elements are very important for rural people to receive all the benefits from 
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ICTs. Therefore, it is mostly women from rural areas who face problems in the digital world as 

well as suffer from various difficulties based on their location and gender (Mulama, 2007). 

Nirmala (2015) argues that in today’s world, women need special attention in order to be 

empowered. The author identify that different approaches can be used for women’s 

empowerment such as education, vocational training, the establishment of mutual help groups, 

and mass broadcasting. In the modern world, mass media is considered a leading platform for 

women's education, security, and liberation. Servaes and Malikhao (2005) mention that 

minority peoples, especially aboriginal peoples, started campaigning globally to express 

themselves by building and managing their own media platform. By doing this, they have been 

able to project their view beyond the sociological, political, and geographical barriers. 

Huyer and Carr (2002) explained that ICTs are still unreachable to many women due to 

affordability and availability, even though they would be beneficial to them. The researchers 

also argue that when a new technology is introduced to everyone, it often ignores women's 

viewpoint, and as a consequence, women receive less benefits from ICTs because they are 

less relevant to them. 

Among other media, community radio is one of the most important media platforms. Nirmala 

(2015) argues that community radio can perform a vital role in women's lives. It works for 

women by building awareness, providing knowledge and training, developing their ability for 

empowerment, as well as encouraging women to progress culturally, sociologically, politically 

and financially. It is recognized that community radio has the ability to transform women’s lives.  

Fraser and Estrada (2001) explain that community radio is able to give a voice to those who 

are voiceless within the community. However, Servaes and Malikhao (2005), cited in Anwar 

(2015), argue that the meaning of voiceless does not indicate that people who are marginalized 

have nothing to say or have nothing to express. Therefore, actually it indicates that no one from 

the mainstream society hears their voice. For example, Radio Mukti in Nepal, a women‘s 

community radio, has shown that if community radio wants to empower women, it has to allow 

the voiceless people to discuss the topics that are affecting their livelihood (Dahal and Aram, 

2013).    
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Buskens and Webb (2009) argue that, in the modern time, community radio is considered a 

useful empowering platform in rural settings. It provides a direct opportunity for rural women to 

work with the radio station as volunteers for program designing, creating and even for 

presenting the program. By taking the opportunity to involve themselves with radio's process, 

women can gain new experience, as well as increase their self-confidence. The authors also 

explain that community radio supports women by providing useful information. Women from 

the rural community easily accept and use this information because the information provided 

by the radio station is in the local language and specific to their needs. Presently, oral 

communication is considered to be an extremely important and influential medium for retaining 

information. 

One example of women’s participation in community radio through ICTs in West Africa was 

studied by Chungong and Fortune (2013). The study exposes that women's access to 

knowledge and information has improved due to the current development of radio broadcasting 

and the advancement of SMS technology. This access gives women a platform that sufficiently 

satisfies their requirements and provides to the access to information. But still, it is challenging 

for all women in rural areas to interact with their local community radio. This study also 

discovered that community radio in West Africa is beneficial for knowledge mobilization and 

the representation of public opinion, especially for women. Modern ICTs such as mobile SMS, 

converge with community radio to play a vital role in delivering better service to audiences and 

inspire women to increase their participation in community radio. 

 

Women’s participation in ICTs and Community Radio in Bangladesh 

In Bangladesh, sustainable development can be achieved through women’s participation in the 

social and economic sector (BBS, 2008). Ensuring women’s participation requires a proper 

communication platform. ICTs and community radio can have a great impact on the 

empowerment of women in Bangladesh. Hasan (2012) expresses that the use of ICTs for 

gender equality has an empowering effect on socially discriminated women in Bangladesh. By 

using ICTs, women can get personal satisfaction and self – confidence, while improving their 

decision-making capacity. This allows women to participate in economic activities, such as 
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starting their own business from their household. The author also argues that ICTs can be a 

platform for obtaining education, gaining knowledge and skill, and helping to achieve honorable 

identification in society.  

A study titled “Measuring the Impact of ICT on women In Bangladesh’ by Ahmed, Islam, Hasan 

and Rahman  (2006), argue that use of ICTs, especially mobile phones, computers, and the 

internet through a global network, enables Bangladeshi women to expand their knowledge. In 

modern times, women's participation in family decision making has become recognized by the 

society. Women are now considered an active source of income for their families, and this has 

been possible through their participation in ICT. The participation of women in ICTs does not 

only give women self-confidence, but also raises their dignity in their family and society.  

According to the Bangladesh Bureau of Statistics survey (2014), access to mass media and 

ICTs is not an easy option for women in Bangladesh. Usually, women from rich families living 

in urban area often have better education, and access to mass media and ICTs, in comparison 

to women who live in rural areas. The survey discovered that 48 percent of women do not have 

regular access to radio, television or newspaper. However, overall, only 1.6 percent of women 

have access to all three types of media on a weekly basis. This shows that women’s access to 

major ICT platform is limited in Bangladesh. 

Ahmed, Islam, Hasan and Rahman (2006) argue that, in the modern era of knowledge-based 

society, if Bangladeshi people use ICTs properly, then the country can achieve sufficient 

progress. For example, Grameen Telecom, a telecom organization from Bangladesh, has 

established a phone culture among women to ensure women's participation which they were 

previously excluded from. The company proves that women who are weak, deprived, and 

illiterate, can successfully learn the skills to operate a small business. Therefore, women can 

gain economic and social empowerment within their families and societies. 
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Conceptual Framework: 

This research utilizes the conceptual model developed by Laizu, Armarego, and Sudweeks 

(2010), based on the paper, ‘The role of ICT in women’s empowerment in rural Bangladesh’. 

This framework is suitable for this study because it has been generated to elevate gender 

equality and empower women through the interventions of ICT in Bangladesh.  

In this framework, the first four dependent variables (Material, Cognitive, Perceptual, and 

Relational change) are originally adopted from Chan’s (1995) Consolidated Framework Model. 

Chan’s framework is beneficial for this study because his framework was developed for 

measuring women’s empowerment in the context of rural Bangladesh. The last dependent 

variable Technological Change, has been adopted from Lennie’s (2002), Rural Woman 

Empowerment Model. These five dependent variables are perfect to measure the women’s 

empowerment through using ICTs for community in Bangladesh. 

 

 

 

 

Figure 2.2 Conceptual Framework for women’s use of ICTs for community radio  used for 
measuring empowerment based on Laizu, Armarego and Sudweeks (2010) 
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In this conceptual framework, the six independent variables consist of women’s age, 

educational level, and access to ICTs, access to economic activities, family structure, and types 

of information. These independent variables represent women’s characteristics, behaviors, and 

activities which have an effect on using ICTs for community radio, and are explained as follows: 

1. Educational Level: Education is considered an independent characteristic of each person 

and can play a role in reducing gender discrimination. A women’s education level can 

influence their use of ICT tools, and enabling them to better understand the technology. 

2. Access to ICTs: This variable concerns how accessible ICTs (such as computer, mobile 

phones) are to women. Accessibility has the ability to influence the degree of change in the 

dependent variables.  

3. Type of information: This variable regards women’s tendency to use ICTs to achieve 

valuable information. For example, this information may regard agriculture, health, 

education, childcare, political, or religion and more. 

4. Economic involvements: This variable looks at how women’s involvement in economic 

activities influence them to use ICTs for community radio. 

5. Age of women: Investigates whether age is a factor in women’s use of ICTs for community 

radio. 

6. Family Structure: This variable looks at how women’s family structure influence their 

participation level for using ICTs for community radio. 

The five dependent variables through which women experience change are explained as 

follows: 

1. Material Change: When women experience change which affects them in some way, such 

as, impact on their income or livelihood.  

2. Cognitive Change: When women experience changes in their mental capacity, such as 

level of understanding, skills or awareness as a result of their socio- economic environment. 

3. Perceptual Change: When women experience changes in their confidence levels or self – 

esteem, resulting in a feeling of empowerment and increased value.  

4. Relational Change: When women experience an extension of their personal and 

professional relationships, resulting in increased power and participation in decision-making 

roles.  
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5. Technological Change: When women experience an extension of their technological 

knowledge and skill, based on their access to ICTs and information. 

 

Figure 1, this model outlines that the five dependent variables can be influenced by one or 

more of the five independent variables. For example, an educated woman, compared to a 

lesser educated women, has a greater possibility to obtain ICT tools for community radio; 

thereby expanding their skills and knowledge, which can result into change to the dependent 

variable(s). This change ultimately should lead to the empowerment of women. In the same 

way, the remaining independent variables can also follow the same path to empowerment.  

 

Summary    

In summary, community radio plays a significant role in rural development and it is a relevant 

platform for the empowerment of women but it must also be used or made relevant to women’s 

needs. Converging new ICTs with community radio contributes towards the advocacy and 

achievement of gender equality in developing countries like Bangladesh. There are a number 

of factors which influence women’s use of ICTs for community radio, allowing women to 

experience change toward empowerment.  

The next chapter will discuss the methodology. This study used to explore factors affecting 

women’s use of ICTs for community radio in Bangladesh. It will highlight the triangulated 

methods used to address the research objectives and questions. As well, it also outlines the 

data analysis methods used for this study. 
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CHAPTER THREE: METHODOLOGY 
Introduction 
 

This chapter will describe the fundamental reason for choosing the methods for data collection 

and analyses of the data for this research. It will also discuss the epistemological perspective, 

data acquisition method, sampling procedures, the ethical considerations, the data analysis 

process, and limitations of the study. 

 

This research is an exploratory research study on community radio in Bangladesh. This 

research will focus on how women use ICTs for community radio, how it affects the 

empowerment of women, and how community radio stations encourage women to participate 

in radio programs through ICTs by sending feedback or asking questions from their mobile 

phone to the radio station. Triangulation methods were used to achieve the goal and objectives 

of the research. 

 
Epistemological Perspective and Data Acquisition Method  
  
The epistemological approach for this research is based on a feminist standpoint perspective. 

Seymour (2013) described that carrying out research on the most underprivileged groups in 

the society often creates issues and causes problems which may not become visible 

immediately, and which are considered as standpoint epistemology.  

This study involves qualitative research. In this qualitative research, the methods used to 

acquire data include triangulation methods. The triangulation method that was used is a 

combination of three single methods of data collection. In qualitative research, if we use one 

method, for example an interview, then we will get less reliable and less valid results. In this 

case the triangulation method increases the strength of influential aspects of the research and 

thesis. Data collection through various methods can produce more accurate and valid 

estimates of qualitative results when performed through triangulation methods (Maria Olliver-

Hoyo, 2006). For this study, the triangulation method includes: 1) semi-structured interviews 

with women listeners of community radio, 2) key informant interviews with community radio 

staff, and 3) volunteer and participant observations.  
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Sampling 

A sample of one community radio station “Radio Bikrampur 99.2” was selected among 17 radio 

station in Bangladesh for this research. After arriving in Bangladesh and before conducting the 

field work, I communicated with the Chief Executive Director of ‘Bangladesh NGOs Network 

for Radio and Communication (BNNRC)’. During my meeting with the Chief Executive Director, 

I was also introduced to the BNNRC program coordinators. They provided me with the contact 

information for the radio manager of “Radio Bikrampur 99.2”. The reason behind selection of 

“Radio Bikrampur 99.2” was that, this radio station is comparatively new but they have almost 

equal participation of females as volunteers or staff in radio programing and they have had 

excellent success on gender issues. Most importantly, a recent study from BNNRC found a 

very successful achievement, between 2013 to 2014, the radio station has prevented child 

marriage of 35 kids by working closely with various government and local law enforcement 

agencies along with people from the local community. This tremendous success sets the 

example on building relationships with local community through mobilizing knowledge via 

community radio (BNRC 2015). As well, they have several varieties of programs which 

cover almost everyone’s needs. They also have specific programs targeted toward 

women, which is very important for their empowerment. 

  
 

Key Informant Interviews  
 

Key informant interviews were conducted to understand the community radio station, their 

program and especially those programs which target women listeners. Another reason was to 

find out how the radio station encourages women listeners to get involved in their programs by 

providing feedback through using ICT tools. Questions for this group were related to the 

station‘s activities and programs to find out how women are involved in the various stages of 

the community radio program. 

 

A total of seven (n=7) key informant interviews were conducted in this research. Interviews 

were conducted with the station manager, program producer and presenters and volunteers 

who had thorough information and knowledge about the radio station, community radio 

program and about community radio listeners. Among the seven participants for key informant 
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interviews, I conducted three interviews with women and four with men. Prior to these key 

informant interviews, I asked participants about schedules for their interview and also I gave 

them an option to select a location of their choice for the interview. Based on the participants’ 

choice and also the station manager’s permission, all key informants interviews occurred inside 

the community radio station.  

 

Before conducting the interviews, all key informants were provided with a copy of the letter of 

consent and questions sheet. I recorded all interviews using an audio recorder by getting 

permissions from the participants and the interviews took maximum of 45 minutes for each 

person. For the key informant interviews, I organized the questionnaire with open-ended and 

closed-ended questions.  

 

Semi-Structured Interviews  
 

For the semi-structured interviews, a total of fifteen (n=15) respondents were selected for this 

study. This interviews were conducted with all adult women from the community who are 

listeners of the community radio station. Emphasis was given to those participants (women) 

who use ICTs for listening or communicating to the community radio program. Of the 15 women 

listeners selected for the semi- structured interviews, I conducted eight interviews with 

unmarried women, and seven with married women. 

 

For selecting participants for the semi-structure interviews, I used a geo-spatial technique 

frequently used in community based research in countries where there is no census data or 

lists of rural households. Using this technique, I located the community radio station and with 

the station manager’s advice and reference to a publicly available map, I located the 

transmission area covered by the station (what is referred to as the listening watershed which 

is usually an area (or diameter) of up to 50km depending on topography). From the community 

radio station, I identified points up to 5 km, rotating north, west, east, and south and then again, 

from the last household, north, west, east,(population within 5km radius depends on area, it 

could be 50 to 500+) and south until 15 participants from the station have been selected. At 

these points, I went in person and randomly selected the nearest household and requested 

consent of participants for the semi-structured interview (those who met the selection criteria). 
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To make the respondent relaxed during the interview, I tried to create a comfortable 

environment by not just asking questions one after another so that they can express their 

opinions. While conducting the interview, I gave the same stimulus for every participant. I 

dressed up the same as much as possible, because if I wear formal dress for one interview 

and a casual dress for another interview, then it will affect the participants response as this 

may affect the psychology on how they perceive me. In each of the interviews, I described my 

own background and purpose of my research in the same manner so that the objective remains 

the same to the people to who I am interviewing. In the interviews, participants were informed 

that if they wanted they could participate as a volunteer and they were also given the choice to 

decide a location where they feel comfortable to give the interview.  

  

Similar to the key informant interviews, the semi-structured interview questionnaire was also 

organized with open-ended questions about their experience using ICTs for community radio 

and how it has influenced their participation in community radio program and affected their 

livelihood. In addition, open ended questions as well as closed-ended questions were included 

in the questionnaire regarding their involvement in community radio and access and ownership 

of ICTs and family information. There was no significant time delay between question and 

answer. The total length of each interview was a maximum of 45 minutes. All semi-structure 

interviews were audio recorded with the permission of the participants who agreed to be 

recorded. The recording function of these interviews helped me to formulate the details more 

accurately when it came to data analysis.  

 

 

 

Participant Observation   

 
When researchers are directly involved in the daily activities, interactions, rituals and events 

with a group of people to better understand and learn explicit and tacit aspects of their day to 

day life and culture and norms, these are known as participant observation method (Musante, 

DeWalt & Billie, 2002). During my field visit in Bangladesh, I started participant observation by 
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spending time in the research area where the community radio satiation is located and the 

place where the women listeners live. Using the participant observation method, I was trying 

to understand the social, economic and environmental factors. Participant observation at the 

community radio stations and within the villages was very useful for my research. 

 

When I did observation in community radio, I observed mainly the radio station’s management, 

their program setup and broadcasting system.  Some basic questions were revolving in my 

mind during my observation. I was trying to collect information about how the community radio 

station works and how they operate.  On which basis do they schedule their programming? 

And how many women are involved in the radio program?  

 

With the permission of the station manager, I observed the station’s regular activities and 

working environment, and spent time with the volunteers and staff. In my observations outside 

the station, I tried to understand women’s behaviors and activities that were blocking them from 

accessing and using ICTs for community radio. I observed the environmental and economic 

conditions of the women who were participating in my research. I also observed what ICTs 

facilities exist in their place of living, and what features and functionalities exist as part of the 

infrastructure. The engagement of women as listeners in the community radio activities were 

also included in my observation.  

 

I conducted the observation in an ethical manner. When I met any volunteers who were 

involved in the radio station or any community members from that area for the first time, I 

informed them of my purpose for being there, and I shared sufficient information with them 

about the research. During my observation, I collected any kind of documents or photos which 

I found relevant for my research. I maintained a field notebook for the entire period of my 

research, even collecting data during my interviews. I kept a running observation record and I 

made notes (in English or Bengali) at the end of each day about these observations in my 

researcher reflective journal. I did not record any directly identifying information in my field 

notebook. 
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Ethical considerations  
 

The research was conducted mostly in local language (Bangla or Bengali). The questionnaire 

and the consent form or script for the interview were translated into Bengla. Permission for key 

informant interviews was obtained from the radio station manager before conducting the 

interviews; for that, I used email and the telephone. Participants in the semi-structured 

interviews were randomly selected but only those who met selection criteria were interviewed. 

However, in both the interviews to select participants, I maintained an age limit (lower age limit 

was 18 years and upper age limit was 60 years). The lower limit was decided to be 18 in order 

to avoid the participation of minors, because the focus was mainly on adult participants. 

 

Before conducting the interview, the interviewee was given the choice to decide where they 

want to be interviewed. At the beginning of the interviews, with the permission from the 

participant, I recorded our conversation and I received their oral consent. In addition to the 

recording of the interviews, I also took important notes from our conversation. 

 

At the start of the interview, I provided a hard copy of the information letter (which was 

translated in Benglai) to each of the participants. I also used the consent form for the interviews, 

communicate to participants orally. The reason I used the oral consent was because a few 

participants involved in the semi structured interview ware illiterate or semi-literate. For these 

participants, I read the informed consent script/form and oral consent was documented in the 

research journal. 

 

 I interacted with each participant only once and requested them to sign the consent form which 

indicated that they were willingly participating in this research. The consent form clearly 

informed the participants that their participation is entirely voluntary and that they have the right 

to withdraw from this research project during and after their raw data have been collected, up 

until the end of the interview. They were also assured that if they do not want to continue the 

interview, but they want their information to be used for the research, the data will be used for 

the project and the remainder of the interview will not be conducted. 
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If participants want to completely withdraw their data from the study, the audio recording will 

be deleted and any notes taken during the interview, or any raw data they provided would be 

destroyed. Moreover, participant ware assured that they will not face any consequences for 

the withdrawal of their data from the study. All the data from both the hard copy and the soft 

copy will be destroyed upon the publication of the thesis. The interviewees will remain 

anonymous throughout the entire study.  To make all the respondents feel more comfortable, 

minimal risks associated with interview were indicated in the consent form. 

 

 
Data Analysis  
 

Data collected for this study from key informant interviews, semi structured interviews and also 

from direct observations were qualitative. For qualitative data analysis, I used open ended 

questions and categorized them for coding purposes. Gläser and Laudel (2013) confirm that 

one of the most popular technique for data analysis in qualitative research is coding. This is a 

relatively common technique that has been used to structure text from interviews.  

 

For the data collection in both interview methods, the questionnaire contained open and closed-

ended questions. Aside from the close ended questions which have a ‘yes’ or ‘no’ answer, I 

purposely used open ended questions, because it is well-known that open-ended question are 

unstructured questions and possible answers are not suggested by the researcher. Using this 

method, the interviewees can answer questions in their own words. I was able to get accurate 

opinions and feelings from my interviewees, by using open ended questions. According to 

Hancock, Ockleford and Windridg (2009), the nature of open-ended questions help to define 

the topic of the research, and at the same time open-ended questions give chance to discuss 

issues in more detail for both the interviewer and interviewee.  

 

During data the collection process, I recorded all the interviews. After collecting the data, I 

started transcribing the taped interviews. The interview which I recorded was completely in 

Bengali language, but my research paper requires me to write in English. So very carefully, I 

transcribed each and every word from Bengali to English. This required me to listen to the 

recording multiple times to avoid any mistakes during the translation.  
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Besides data from the recorded interviews, I also transcribed and converted my reflective 

journal notes which I collected during direct observation. After I transcribed data from the 

recorder and the reflective journal, I used a coding method which helped me to categorize and 

classify individual portions of data. Through this process, I was able to identify key themes that 

became visible from raw data. In order to complete the coding of the data, I used common 

keywords, phrases, concepts and terms. I recorded all of these in my research journal with 

proper explanations. Finally, with the help of Qualtrics and NVivo10 software, I organized, 

coding and analyzed all data. 

 

Limitations 
 

There were some limitations in this research. The first limitation was getting the ethical 

clearance from the University of Guelph’s Research Ethics Board (REB). The ethics procedure 

clearance took a long time. For some minor issues, I had to make minor adjustments which 

delayed starting the research field work.  

 

The other limitation was in the beginning of the research before conducting the interviews with 

the community radio station. At that time, the political situation in Bangladesh was quite 

unstable. The opposition party was calling strike countrywide frequently. The problem is that 

during strike time in Bangladesh, traveling is considered unsafe, especially on the city side, 

people‘s movement is limited because transportation is forcibly blocked by anti-government 

protesters. For this reason, I had to cancel my meeting with community radio staff several 

times. I had to reschedule the meeting with the radio manager by calling him on his phone. 

Rescheduling was quite difficult for me because more priority was given to the radio staff as 

they have their own schedule for radio and I did consider that issue before scheduling interview 

meetings with them. 

 

In addition to the political situation, I was not able to maintain the research schedule on time 

because of the transportation problem.  During my fieldwork, the place where I lived was far 

from the community radio station, where I did my research. It is almost 55.1 km from my place 
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to the radio station, which usually takes two hours to reach. Since the transportation system of 

Bangladesh is not reliable, it took more than three hours to reach to my destination. To 

commute to and from the radio station area took somewhere between six to seven hours. 

Consequently, for conducting the interviews, I only got a few hours in a day. However, I faced 

problems fitting all the interviews into a short period of day time especially in village areas.  

 

Another limitation was interviewing rural women. As a feminist researcher, it is difficult to avoid 

emotional attachment with the women interviewees (Oakley 1981). Especially with rural 

women. As I know their language and culture, women interviewees were interested in asking 

me irrelevant questions. Though, I maintained to avoid emotional attachment, I had difficulty in 

finishing the interview within a short period of time. 

  

In addition, as my research was qualitative, within my questionnaire, some questions were 

designed to get interviewee opinions for which I expected long and detailed answer. But they 

were answering those question with the short answer. However, I faced the challenges. I 

helped them understand the importance of the question. 

 

Another limitation was the interruption of the interviewee's answer by other members of the 

family or neighbors. I tried to maintain privacy so that outsiders’ comments did not affect the 

respondent's answer. In the village environment, women like to talk with others in their 

backyards or balcony of their house, which is why it is very difficult to avoid the crowd. Other 

rural women thought maybe I came from the radio station and my interview was part of the 

radio’s program. It was challenging for me and the interviewee to focus on the interview 

properly within this situation. 

 

 A final limitation of the study was the lack of previous research and literature available on 

“Radio Bikrampur” in connection to women use of ICTs for radio. The main reason is that this 

station is a relatively new radio station and for that reason there is not much research data on 

women’s use of ICTs for their station. I could not find many relevant papers or journal articles 

which would serve as a secondary source for my research on this radio station. 
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Summary  
  
Chapter Three summarized how a qualitative research method for this case study tried to 

accomplish the research objectives within a very limited period of time and a limited budget for 

the data collection from the field. As well, this chapter explained data analysis methods. This 

study applied triangular methods of research, including key informant interviews, semi-

structured interviews, and participant observation for data collection from “Radio Bikrampur 

99.2”. The field work for this research was conducted during three week period. Overall, fifteen 

women participants and seven participants who were involved with radio station were 

interviewed for this study. These methods helped for analyzing the findings which are outlined 

in chapter five.   

 

The next chapter will discuss the research context for this study. The chapter will also highlight 

the country profile, explain in how ICTs work for development in Bangladesh and also discuss 

the history of community radio in Bangladesh with some information about “Radio Bikrampur 

99.2” 
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CHAPTER FOUR: CONTEXT OF THE STUDY 
 

Introduction 

This chapter begins with an overview of Bangladesh, specifically, the geographical area, 

historical foundation, and its social and economic aspects. It then discusses the present 

scenario of women in Bangladesh, especially women’s socio economic situation.  

The second part of this chapter discusses how the concept of ICTs emerged in the country. 

The chapter then presents a brief history of radio in Bangladesh. It also explains how 

community radio development happened in Bangladesh. As discussed in the previous chapter, 

one specific community radio station was studied for this research. The final section of this 

chapter will introduce the community radio named “Radio Bikrampur 99.2” and discuss detailed 

information regarding this station. 

 

Overview of the Country 

Bangladesh was part of the Indian sub-continent during the British colonial period. After 1947, 

when the British left this Indian sub-continent, Bangladesh became part of Pakistan in the form 

of East Pakistan. From 1947 until 1971, Bangladesh was called East Pakistan and ruled by 

West Pakistan. During this 23 year period, the Pakistani government exploited Bangladesh 

socially, financially, and diplomatically. After nine months of liberation war ended in December 

16, 1971, Bangladesh finally achieved its independence and a country of 75 million people was 

born (UNDP 2012). Since then, the people of the country recognized themselves as 

Bangladeshi with “Bangla” as their official language  (Ministry of Environment and Forests, 

2012).   

Geographically, Bangladesh is bounded on three sides by India. The west, north, and east are 

surrounded by India, and Northeast by Myanmar, and the Southeast part is the Ocean called 

the Bay of Bengal. The South part gives access to the oceans to connect the rest of the world. 

Bangladesh is known as the most densely populated country. The country has a land mass of 

147,750 sq km with over 155 million population (Ministry of Environment and Forests, 2012).   
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According to the Bangladesh Bureau of the Statistic (2013) survey report, the population of the 

country in 2011 was 142.3 million. Among them, the male and the female ratio was parallel, 

the male population was 71.2 million and female 71.1 million. The survey also found that 

between 2001 and 2011, population density increased from 843 per sq.km to 964 per sq.km 

(BBS, 2013). Though Bangladesh has achieved remarkable success in reducing its population 

growth rate, it is projected that about 1200 people will reside in every sq. km where the total 

population will reach 176 million by the year 2025 (KAREN 2011). 

Bangladesh has six administrative divisions; namely, Dhaka, Rajshahi, Chittagong, Khulna, 

Barisal, and Sylhet. These divisions hosts the regional headquarters for local and central 

government. This six divisions are further subdivided into 64 districts (Zilas). Once again 64 

districts are also subdivided into Upzila or Thana of which there are 508. Finally, each Upzila 

or Thana is split further into 6766 Unions or Wards  (FAO 2011). The urban population in 

Bangladesh consists of about 34 percent of the total population according to an estimation by 

United Nations ( Nation United 2014). Four major cities namely Dhaka, Chittagong, Khulna, 

and Rajshahi are the home of almost half of the urban population. Dhaka is ranked the 11th 

largest city in the world. It is the also the capital city of Bangladesh and the largest city of the 

country with an estimated population of 12 million (A.K.M. Helal uz Zaman 2010). 

According to the constitution, Islam is the state religion of the country. However, Bangladesh 

is very open to other religions and law prohibits any discrimination based on religious faith.  

The charter ensures equality for all religions (U.S Human Rights, and Labor 2015). The 2011 

census survey shows the majority of Bangladeshi population practice Islam. Ninety percent of 

the total population practice Islam. Besides this, Hindu make up about 9.5 percent, and 

Christian (mostly Roman Catholic) and Theravada-Hinayana Buddhist covers the rest of the 

population (U.S Human Rights and Labor, 2013).  

As a developing country, and similar to other developing countries, the literacy rate is very low 

in Bangladesh. According to the Literacy Assessment Survey (2011), it was found that the 

national overall literacy rate is 53.7 percent for population within the age group of 11 to 44 

years old. The overall male literacy rate in Bangladesh is 54.6 percent among the age group 

of 15 to 45 years, while the female literacy rate is 47.9 percent. The Analyses of the survey 

indicate that the literacy rate is very low in Bangladesh when compared to other nations. 
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Further analysis reveals that the rural literacy rate is much lower than urban areas, and both in 

rural and urban areas, female literacy rate is lower compared to males (BBS and UNICEF, 

2015).  

Bangladesh is a sub-tropical monsoon seasonal country. The country officially has six seasons 

but they can be grouped into three main seasons: winter, summer, and monsoon. Winter 

season starts in November and ends in February. This season is considered as the most 

enjoyable season with mild cold temperature ranging from a minimum of 7 °C to maximum of 

24 °C. Summer season starts in March and stretches until June when the temperature is mostly 

warm and the maximum temperature goes up to is 37°C. Monsoon season starts in July and 

ends in October. This season is characterized by heavy seasonal rainfall and floods. Monsoon 

season consider for 80% of the total rainfall (BBS, 2013). 

During the recent past when the world was facing economic recession and global GDP was 

virtually stalled having just above zero, Bangladesh managed to achieve remarkable growth of 

GDP averaged 6.3 percent. Bangladesh has performed well in most of the indicators of 

development by elevating incomes, reducing poverty, expanding Information and 

Communication Technology (ICT) tools, and other social indicators. Recent research shows 

that  in the year 2015, the poverty headcount ratio dropped to 24.8 per cent and within less 

than ten years per capita income recorded $1,314 US Dollars (US$), which had doubled over 

the previous ten years. The most remarkable achievement for Bangladesh is that, the country 

was considered a lower middle income country by the World Bank in 2015 (MoF, 2016). 

Bangladesh has always been considered an agriculture based country, and agriculture is still 

considered the most important sector of the country’s economy due to its role in food security, 

employment, and livelihood  (BanDuDeltAS 2015). Over 70 percent of the people living in 

Bangladesh are engaged in agriculture or agricultural related activities. People living in rural 

areas still primarily depends on agriculture as their sole income source, while individuals living 

in urban setting depend on the agriculture produced by rural areas. Seventeen percent of the 

country’s GDP is dependent on agriculture (Ministry of Environment and Forests 2012). 
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Women in Bangladesh  

Women make up almost half of the total population in Bangladesh (BBS, 2008). However, in 

each part of life, the status of women has a relatively lower condition compared to men  

(Shamim, 2013). Women in Bangladesh experience various difficulties throughout their life 

because of the country’s socio-cultural situation which dominates extensive gender 

discrimination. As a result, most of the time, girls are treated as a financial liability for their 

family. Consequently, they receive a relatively smaller amount of investment for health and 

education purposes from the beginning of their life  (UNICEF, 2010).  

According to the social norms in Bangladesh, like many other developing countries, men earn 

money and provide food, clothing, and other basics necessities for the family. Therefore, they 

are considered to be the head of the family and the most powerful within the family  

(Debra Efroymson, 2007). From a very early age, women are dependent and live sub-standard 

lives compared to men in various ways. Even in the home or at the workplace and in the society, 

women experience differentiation and violence, even though Bangladesh’s law ensures equal 

rights to women  (Hultberg , 2008). 

A major problem for women in Bangladeshi is the early child marriage and dowry. Poor parents 

from the village never want to spend their savings on their daughter’s education because they 

prefer to save money for a dowry during daughter’s marriage  ( Choudhury, 2011). 

In Bangladesh, women are not actively involved in economic activities like men. Women’s 

participation in economic and social activities are limited by society’s male-dominated nature 

and also by the country’s traditional and religious beliefs. However, women’s contributions to 

the agricultural sector is noticeable. Among the total farming population, 46 percent are women. 

Women’s contributions are visible in broader agricultural activities such as crop farming, 

livestock and poultry keeping, kitchen gardening and fisheries (Miah, 2015). Political 

involvement is very important for gender empowerment. The Gender Gap Report (GGR) of the 

World Economic Forum (2014) outlined that out of 136 countries, Bangladesh is ranked 10th 

for women political empowerment (World Economic Forum, 2014). The progress of political 

empowerment happened in Bangladesh by women's increased participation in national 

parliament as parliament members (MOF, 2016). In Bangladesh’s political history for the last 
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two decades, the Prime Minister and leader of the opposition party in parliament are women. 

Not only the Prime Minister and leader of the opposition party, but other important positions 

within the government like the speaker of the parliament, is also a woman  ( Hossen, 2014). 

Despite this, women’s participation in the decision making process in every sector is still very 

low. 

The government of Bangladesh is now trying to improve gender equality. The recent National 

7th FYP report emphasizes that women will be encouraged by the government to enrol in 

technical and vocational education (MOF, 2016). 

 

Development of ICT in Bangladesh  

Information Communication Technology (ICTs) has the potential to support progress in 

developing countries, particularly in rural areas ( Ashraf, Grunfeld, & Syeda, 2011).  

Bangladesh is now realizing the potential of ICTs and its impact on the development process. 

In 2008, Bangladesh’s ruling party ‘Bangladesh Awami League’ embraced the vision of 

fostering ICTs across the country regardless geographic location or infrastructure limitations. 

The party embraced the “Digital Bangladesh by 2021” vision (Genilo , Islam, & Akther , 2009) 

as part of their “Charter for Change” election manifesto for the general election. The digital 

Bangladesh vision was undertaken by the ruling government is a unique platform as it has 

targeted ICTs to be used as a pro-poor tool. Until this policy was introduced, Bangladesh had 

never taken any long term approaches to fighting against poverty, or supporting human 

development. With Digital Bangladesh vision, incorporating ICTs to combat poverty and as well 

human development gained instant support for common people regardless of their party 

affiliation (a2i, 2009).  

The ICT sector has expanded rapidly with growing access of the population to internet and 

mobile phone. Over 100 million mobile SIMs are being used in the country. The number of 

internet users has increased by 53 percent from 28.4 million in 2011 to 43.4 million in 2015. 

The government has also introduced 3G technology network and the users are now getting 

high-speed internet services, making video calls, and watching television programs. Union 

Digital Centers (UDC) have been established in all unions of Bangladesh to ensure proper 
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communication systems and advanced knowledge about information technology to develop 

the skills of the citizens. Each UDC is operated by a team of two entrepreneurs including at 

least one woman. UDC offers services such as internet access, e-mail, video calls, 

downloading forms, scanning, printing and digital photography. 

 

Radio Broadcasting in Bangladesh: An Overview       

Bangladesh has experienced major revolutions in the mass media system. Various ICTs based 

broadcasting tools are currently available in Bangladesh. Among these, technologies radio, 

television, telecommunication, and computer media are now closely connected to the daily 

lives of people living in urban areas. These technologies are also increasingly impacting rural 

people’s lives in positive ways. People’s lives are now heavily dependent on the use of this 

media than ever before (Ullah & Sahid, 2010). 

The original radio station in Dacca (now Dhaka) was established by the British government 

back in 1939 long before the birth of the country as Bangladesh. Radio communications started 

in the region since then. During the liberation war of Bangladesh in 1971, “Swadhin Bangla 

Betar Kendro (SBBK)” played an important role and was considered to have a strong influence 

and popularity in the history of radio in Bangladesh. During the liberation war in 1971, radio 

became an active participant in the war by changing its broadcasting policy. It focused solely 

on the positive side of the war and broadcasted programs that supported and gave moral boost 

to people across the country. From the time of the historic declaration of independence on 

March 26, 1971 until independence on December 16, 1971, “Swadhin Bangla Betar Kendra” 

started broadcasting and championing the liberation war, realizing the fact that most of the 

people are solely depending on the radio station to broadcast information on the war and 

provide updates. After the independence in 1971, “Bangladesh Betar” comprised 15 radio 

stations, and officially started as the country’s single and official broadcaster of radio programs 

(Ullah & Sahid, 2010). 

Recently, besides the state-run radio station, some commercial radio stations, mostly in the 

bigger and more populated cities in Bangladesh, started broadcasting through FM radio 

stations ( Anwar, 2015). The majority of these FM radio channel cater to the urban people with 
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programs geared for entertainment purposes. No dedicated FM radio station has been 

operating to support various communities and ethnic groups in rural and remote communities. 

To overcome this, community radio stations need to be established in the rural community and 

those communities needs them to operate in the local oral language that is easy to understand 

by the general population of these communities. Community radio also requires active 

participation and management involvement which will reflect the true interest of these people, 

preserve their indigenous knowledge, resources, customs and cultures of these communities 

as well as incorporating the blessings of modern technology and knowledge (MoI, 2008). 

 

Development of Community Radio in Bangladesh 

Research indicates that community radio has a significance and progressive effect on any 

developing country. Community radio upholds the voices of marginalized and minority people 

and helps preserve their cultural beliefs and practices. Like other developing countries, 

community radio is increasingly becoming an important electronic media among rural 

communities in Bangladesh. The history of community radio is not very old in Bangladesh. The 

first realization for the need of community radio emerged in 1998 when a media NGO named 

Mass Line Media Centre (MMC) submitted the very first proposal for a project to the Ministry 

of Information requesting permission to operate community radio for grassroots people. The 

proposal was to set up the station in the “Patuakhali” district in the southern coastal part in 

Bangladesh (UNICEF Bangladesh, 2015). 
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Figure 4.1 Community Radio in Bangladesh 
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The need and importance of community radio once again became apparent to the people and 

policy makers of the country in 2008, when the cyclone “Sidr” tormented the coastal parts of 

the country and destroyed livelihoods and caused the deaths of thousands of people. After this 

natural disaster in 2008, the government of Bangladesh finally took initiatives towards 

community radio stations by assembling “Community Radio Installation, Broadcast and 

Operation Policy 2008”. This was achieved after a long period of lobbying to get a policy from 

the government towards Community Radio (UNICEF Bangladesh, 2015).  

As a result, currently, 17 community radio stations with over 100 hours of programs daily are 

broadcasting in Bangladesh. Rural communities in Bangladesh are positively benefitting 

through this community radio programs. Women, especially, who are considered as the main 

listeners for the community radio program. 

 

Radio Bikrompur 99.2  FM 

Community radio “Radio Bikrampur 99.2” is located in Munsiganj district in Dhaka Division. 

Munshiganj is historically identified as Bikrampur. The location of Bikrampur district lies in the 

central part of the country within Dhaka division. It is also recognized as a sub- division of 

Dhaka Division and borders of Dhaka District (BBS, 2013).  

Bikrampur District is well recognized as the birthplace of the inventor of the radio, Sir Jagadish 

Chandra Bose. He was born in Munshiganj, and for the first time in history, he invented and 

designed the wireless trans-receiver system. He was the founder of the millimeter waves, which 

was also discovered for the first time (Chakravorty).  
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Radio Bikrampur 99.2 is a comparatively new radio station among 17 community radio stations 

in Bangladesh. Radio Bikrampur started its test transmission on May 1st, 2012 in the city 

Deobhog in Munsiganj. Currently, the station has four full time employees and 15 volunteers 

who are working actively at the station. Staff and volunteers have received training from the 

station including anchoring, news presenting, station management, human resources 

development, and reporting. 

Radio Bikrampur is a privately operated radio station. In the beginning, with the goal to use 

community radio as a platform for development, the station started broadcasting programs 

using their own funds. Later some organizations including Bangladesh NGO Network for Radio 

and Communication (BNNRC), supported the station in their program production process and 

for employee training. Radio Bikrampur also got assistance from the National Mass Media 

Institute in the initial stage. 

Figure 4.2 Munsiganj district in Bangladesh 
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Major fund for this station now comes from the Environment Council Bangladesh and the Japan 

Embassy. Environment Council Bangladesh which is now known as Ambala Foundation has 

set up this radio station at Munsiganj. 

Radio Bikrampur’s programs are broadcasted by FM 99.2. Their broadcasting area is 17 

kilometers of the Munsiganj district and they have five hundred thousand (5, 00,000) listeners. 

The station operates their program regularly from 4pm to 8pm and their programs air in six 

Upazillas of Munsiganj and Narayangonj districts. Radio Bikrampur’s main target for the 

program is to record the voice of the deprived population from the society of Munsiganj and 

circulate that voice through broadcasting. They have 500 listening clubs in their broadcasting 

area. Within each listening club, they have 30 members, including male and female. Members 

of the listening clubs enjoy and get entertainment from various programs and also benefit from 

important socio-economic and cultural information from the radio. 

 

Radio Bikrampur have different audience bases. Mostly, they target farmers, women and 

children, and adolescents. As well, they have special focus on three marginal groups from 

areas such as the Bede Community (Water Gypsy), the Fisher Community, the Dalit 

Community (Untouchable caste), etc. The radio broadcasts their program for these 

disadvantaged communities to provide them with proper information regarding their rights. 

Radio Bikrampur’s program line-up includes awareness topics such as adolescent reproductive 

health, HIV/AIDs, STI, human rights, technology, child rights, women rights, education, health 

and nutrition, tobacco control, early marriage, agriculture, business, and so on. 

Within a very short time, this radio station has gained public attention. Through this radio station 

programs, local people can express their feelings and thoughts on their development. Local 

people also acknowledged that this radio station serves as their personal media. 

Radio Bikrampur broadcasts different types of programs to cater to various audiences that are 

also getting climate and natural disaster related information through their programs. Farmers 

can easily get agricultural information such as modern technology, pesticides, seeds and 

fertilizer information. Radio Bikrampur’s program has special impact on social issues such as 

dowry, early marriage, polygamy, divorce, domestic violence, etc, for the area. As a result, the 
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general public, especially women can get awareness from the program. The listeners are also 

becoming aware of family health, nutrition and hygiene issues. To introduce local tradition and 

the culture to new generations, the Radio Bikrampur plays local traditional songs and 

programs. Through the awareness program, they provide information to young people about 

of HIV/AIDS and the harmful side of drug abuse and tobacco use. They also aware people 

about the rights of education/health, nutrition (EC Bangladesh, 2015). Radio Bikrampur’s 

broadcasting contents are:  

 

Table 4.1 Radio Bikrampur’s broadcasting contents 

SL Program name English meaning 

1 Amer Shastho My Health 

2 Jago go voogini Rise of women voice 

3 Lekha-pora Study 

4 Iche Puron Fulfillment of expectations/ wish 

5 Sonali Diner Gan Song of golden old days 

6 Amader kotha our speech 

7 Rosher Hari Juice pot: comedy program 

8 Khelar Math Playground 

9 Amer Campus My Campus 

10 Amer Bikrompur My Bikrompur 

11 Gan o adda Music and leisure 

12 Krisoker Hasi Farmer’s smile 

13 Friend Circle Friend Circle 

14 Unplugged Show Unplugged Show 
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15 Kobita Katha Books of poem 

16 Hat-ti-ma-tim Child education 

17 Hit Gan Top favorite song 

18 Projuktir chowa Touch of Technology 

 

However, the stations are facing real challenges to keep the station operational as they 

currently depend on the financial supports from various organizations, along with individual 

contributions. They are trying to develop skills for the staff and volunteers so the station can 

remain operational. The station has a list of programs that targets topics in various areas 

ranging from song writing to health and science of technology issues. Besides this, it is also 

important to have students working on the production and editing pieces. 

Summary 

In summary, Bangladesh is a developing country, where the country’s socio-cultural 

environment contains pervasive gender discrimination. Thus girls and women face many 

obstacles to their development. There is a positive side to the story as the country is working 

towards implementing the vision of “Digital Bangladesh by 2021” in every sector as well as 

women empowerment. Radio is very popular in Bangladesh. Historically, radio served the 

country from the liberation war until now. However, community radio is a new phenomenon in 

the media system of Bangladesh for rural development. Furthermore, the community radio 

stations provide an opportunity to their community members to be involved in development 

activities. Among 17 community radio stations within the country, Radio Bikrampur, provides 

information and entertainment to members of the community. They work to make the 

community aware of their rights and responsibilities. They also encourage active participation 

from people in development activities.  

The next chapter will highlight the findings of the study. In order to get the findings, this study 

used triangulation methods of key informant interviews, semi-structured interviews, and 

participant observation.
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CHAPTER FIVE: FINDINGS 
 

Introduction  

This chapter presents the findings of the study. The findings are based on data collected mainly 
from key informant interviews, semi structured interviews, as well as observation of women 
listeners and the community radio station.  Emphasis, in this study, was placed on women 
listeners’ view from a feminist perspective, to analyses the situation of women using ICTs for 
community radio. However, this study also focuses on the effectiveness of community radio in 
a rural setting.   

This chapter analyzes and presents the findings on women’s use of ICTs for the community 
radio - “Radio Bikrompur 99.2” station. The chapter begins with the findings on women 
listeners’ demographic characteristics along with what information women listeners need, and 
the sources of such information. The chapter then outlines women’s access to ICTs by focusing 
mainly on the mobile phone as well as the computer. The chapter also presents the findings 
on women’s involvement with community radio with respect to women’s participation in the 
feedback process of community radio. Moreover, findings on women’s use of ICTs for 
community radio are presented in this chapter. The chapter then wraps up with a focus on 
community radio programs for women listeners, and women’s knowledge about the use of ICTs 
for community radio. 

 

Demographic characteristics of women listeners  

 Women's age, education, marital status, occupation 
and family structure has direct impact on listening radio 
and also for participating in the radio program. For the 
semi-structure interviews, a total of 15 women who 
listen to the community radio were selected.  The age 
of respondents range between 18 and 45. Age variable 
was divided into five groups 18-25, 26-30, 31-35, 36-
45 and 46 or more. As shown in Figure 1, 47 percent 
of respondents were in the 18-25 age group, 13 
percent in the 26-30 age group, and 40 percent in the 
31 to 45 age group. All of the women interviewed live within five kilometers of the community 
radio station. The age distribution of the respondents of the semi-structured interviews are 
listed in Figure 5.1. 

 

Figure 5.1 Age of the respondent; Note: n=15 
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With respect to education level, all the respondents were literate. All respondents were 
interviewed based on literacy level, which range between primary level (grade 1-5) and 
secondary (grade 6-10), higher secondary (grade10-12) and University/College Graduate 
level. Specifically, twenty percent have primary school education, 33 percent have 
secondary education, 27 percent have higher secondary education, and 20 percent have 
university/college education. The education level of respondents is listed in Figure 5.2.  

 

 

 

 

 

 

 

In this study, interestingly, the younger women among the respondents are more educated 
than the women over the age of thirty. As Figure 5.3 indicates, individuals in the 26-27 age 
group all have University/College Graduate level education. Beside this, in the 18-25 age 
group, more than fifty percent have attained higher secondary education level. On the other 
side, all primary and maximum secondary education is found in the age group 31-45. One of 
the main reasons for women to stop their study after the primary and secondary education was 
attributed to early marriage. One married woman stated: “During grade 5, I got married, I 
wanted to study after my marriage but my husband and in-laws didn’t allow me for more studies. 
So I was forced to stop studying”. 

 

0%

20%
33% 27% 20%

0%

20%

40%

60%

80%

100%

Education Level of the respondent

Figure 5.2; Education Level of the respondent; Note: n=15 

Figure 5.3; Education level according to age group; Note: n=15 
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This study also investigated women’s economic status. In that regard, most of the 
respondents were unemployed (40%). Thirty-three percent were homemakers, while only 
26% were employed (Figure 5.4).  

Figure 5.4; Economic status of respondents, Note: n=15 

In the primary and secondary level, more than half women listeners in both levels were found, 
homemakers. And in higher secondary and university/college graduate education level, the 
majority listeners were found unemployed. Additionally, most of the unmarried were, at the time 
of the interview, students, while the married women were mainly homemakers. But 
interestingly, those involved in economic activities are from primary, secondary level, higher 
secondary and university level. This indicates that women from different levels of education 
can be involved in economic activities (Figure 5.5). 

Women’s position in their family for decision-making was an important issue for this study. 
Women’s equal participation in the family, especially in decision making process to ensure their 
empowerment. Interestingly, among all the respondents, none were from female- headed 
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household (Figure 5.6). Additionally, a few (27%) women listeners’ family managed by male 
and female (Figure 5.7). 

 

 

Types of information needed for woman and sources 

The types of information needed by women as well as used to obtain that information, was 
important for this study. Based on the survey, information related to education, health, and 
agricultural are the most important pieces of information needed by the women listeners in 
Bikrompur area. Figure 5.8 indicates majority women listeners were needed educational, 
health and agricultural information regularly. Few women found who also need political and 
religious animal husbandry and child care information. 
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Figure 5.7; Female managed household; Note: n=15Figure 5.6; Female‐headed household; Note n=15 

Figure 5.8; type of information need usually; Note: n=15 
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To receive the above mentioned information, women listeners have various sources. This study 
found that, among other sources majority respondents mention that they listen radio and watch 
television to collect information’s (Figure 5.9). A women expressed her opinions about why she 
use radio and television as a source of information. 

“Radio is more heard than watching the television, because for watching television 
shows, we need to stop all the work and need to sit down in front of the television. 
On the other hand, we listen to the radio which never hampers our activities. I also 
watch television is a good source for all information especially for national and 
international news. 

Beside radio and television, another popular source of information for the women listeners is 
from neighbours or friends (25%). One of the respondents, who lives in the rural area, and 
prefers collecting news from a neighbor or friend expressed that, 

“Neighbors and friends are also good source of information for me because I feel 
comfortable and they give me relevant and different news during my discussions 

with them. 

Furthermore, ten percent mention they read the newspaper regularly, and six percent think that 
field workers are a good source for gathering information but only few (4%) said they use social 
media (Figure 5.9). Moreover, when respondents were asked to choose two important sources 
of information, radio and television were the most popular, followed by the newspapers and 
neighbors/friends, in that order. 

 

   

 

 

 

 

 

 

 

 

Figure 5.9; source of information use; Note: n=15 
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Women’s access to ICTs 

Women’s participation to the community radio program through ICTs depends on their access 
to ICTs. Mobile phone, especially its multifunction application such as SMS and phone calls 
are one of the most important ICT tool use for community radio station. In this regard, all 
respondents (n=15) have full access to mobile phone (Figure 5.10). With respect to ownership, 
seventy-three percent of respondents have their own phone, while others use their husband’s 
mobile phone (20%) (Figure 5.11). 

   

Figure 10; access to a mobile phone; Note: n=15 

 

However, access to computer is limited; approximately two-thirds of respondents do not 
have access to computer (Figure 5.12). 
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Figure 5.11; owner of the mobile phone Note: n=15 

Figure 5.12; Access to computer; Note: n=15 
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Interestingly, respondents who have accesses to computer are younger than age 30 (figure 
5.13) and among them majority from University / college level (figure 5.14). 

    

 

 

Women’s involvement with community radio 

As mentioned previously, radio is the most popular source of information for the women 

listeners. Some listeners says radio is the most 

popular media because after listening to the 

program on radio, they discussed it with their 

neighbors and tenants who are there. 

Moreover, they encouraged each other to 

listen to the radio and get involved in the radio. 

However, as indicated in Figure 5.15, less than 

half (47%) of the respondents listen to radio 

daily and the same number (47%) listen to 

radio more than twice a week.  

Similarly, 73 % of respondents spend more than an hour but less than two hour listening radio 

programs (Figure 5.16). Also, some respondent (27%) spend between two and four hours 

Figure 5.13; access to a computer based on age of the respondent; 
Note: n=15 

Figure 5.14; access to computer based on education level; Note: n=15

Figure 5.15; Times a week for listening to the CR; Note: n=15
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listening to the radio at any one time. However, none of the respondents spend less than one 

hour listening to radio programs.  

 

 

 

 

 

 

 

 

To determine respondents’ favorite listening time, we asked them to select their favorite time 

from different time categories (morning through night). Based on the response, the most 

popular time for listening to the radio in the evening and night (Figure 5.17), but still few 

women listeners preferred to listen to the radio in the morning time (15%). One women 

listener expressed her opinion as follows. 

“Currently, the radio station broadcasts from 4:00 to 10:00, but I think they should 

do it in the morning too because at that time people are free and have no work to 

do.” 
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Figure 5.16; General length of time for listening to the radio at a time; Note: n=15 

 Figure 5.17; Popular time of a day listening CR; Note: n=15
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Radio listening club is formatted to share listeners’ opinions and thoughts with each other as 

well as to the staff of the radio directly. When respondents were asked about listening club in 

their community, 67 percent indicated they know about listening club in their area, while 34 

stated they had no idea (Figure 5.18).  

 

 

 

 

 

 

 

However, the listening club is not popular among the respondent as 67 percent of them are 

not involved with the listening club (Figure 5.19).  Only some respondents (33%) were the 

member of the listening club. One member expressed her reason for involvement with radio 

listening club as follows: 

“Since I don’t have a cellphone, I can’t give my feedback and opinions. However, in 
this club, whenever someone from the radio program comes, I can share my 
thoughts face to face with them. And also they spread awareness and give us more 
information about different topics for this reason I decide to join the radio listener 
club.” 
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Figure 5.18; knowledge of radio listening club; Note: n=15 

Figure 5.19; member of the listener’s club; Note: n=15
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Membership of the listening club is not influenced by age and education. As shown in Figure 

5.20, individuals below 25 year of age those over 30 years are involved in the listening club. 

And Figure 5.21 indicates that both Secondary (40%) and higher secondary (40%) and few 

members from primary level (20%) were members of the listening club. 

 

Women’s participation in the feedback process of community radio 

Women’s participation in radio through sending feedback is extremely important for getting the 

radio service properly. Radio staff mentions that when listeners send their feedback to the radio 

station regarding the program, radio station value the feedback and improve their program. 

One woman listener expresses her opinion as follows:  

“The community radio is our own media, I always connect with their program through ICTs 

such as I use the mobile phone for sending SMS and in phone calls. I also follow their 

Facebook page. The radio also gives us the scope to attend the program physically, so it also 

inspires us to listen to them and communicate with them.” 
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The study found that most of the respondents (80%) indicated they sent feedback to the 

community radio, while 20% of the respondents indicated they did not (Figure 5.22). 

 

 

 

 

 

 

 

 

With regards to the frequency of sending the feedback to radio stations, 33% of the 

respondents do not send SMS to the radio station on a regular basis, 42 percent send once a 

month, and 25%, not more than twice (Figure 5.23). 

 

  

 

Figure 5.23; Times in a month sent feedback to the community radio; Note: n=12 
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Figure 5.22; Feedback to the community radio; Note: n=15 
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When analyzed by age, women below age 35 years are more likely to send feedback to the 
radio station than those above (Figure 5.24).  

 

 

 

 

 

 

 

 

 

Individuals with higher secondary education level and university/college graduate education 
level are more likely to send feedback to the community radio. As shown in Figure 28, no 
respondent indicated they do not send feedback to the radio station. On the contrary however, 
13% of respondents with primary education level as well as 20% of respondents with 
secondary education level communicate with radio stations (Figure 5.25).   
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Figure 5.25; Feedback to the community radio according to education; Note: n=12
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With respect to the mode of delivery, most of the respondents use SMS via a mobile phone. 
As indicated in Figure 5.26, 48% of women use SMS via mobile for sending feedback to the 
community radio, 22% use listening club as a medium to share their thoughts with community 
radio, while  13%  use phone calls and social media for sending feedback to the community 
radio station. Moreover, 4% of respondents stated they send their feedback via field staff.  

 

  

Women’s use of ICTs for community radio 

The third objective of this study is to understand how rural women use ICT to improve their 
participation in community radio. In that regard, mobile phones are a useful tool for the purpose 
of listening to radio program. The respondents indicated mobile phones are convenient as there 
is no need to carry a radio when they are at work or outside.  One women listener expressed 
her opinion for using mobile for listening to the radio as follows: 

“The radio is easy to listen to from mobile. I can listen to the radio everywhere 
because if I put on headphones, I can do other things too.so I can easily listen to 

it even while I am at work” 

 

 

 

 

Figure 5.26; Method for sending feedback to the community radio station; Note: n=12 
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Interestingly, 60 percent of women are listening to radio from their mobile phone beside their 

radio set. However, 33 percent of respondents listen to radio programs only from traditional 

radio set, while a few of the respondents (7%) stated that they only listen to radio program from 

their mobile phone (Figure 5.27).  

 

 
Figure 5.27; the way women listen radio program; Note: n=15 
 

Moreover, women listeners can solve many problems in their life or around the society, by 
using ICTs for sending feedback or asking question to the radio station. For example, child 
marriage is a major problem in Bangladesh. When women are forced to get married at an early 
age, it affects their ability to pursue education and impacts negatively on their health as well. 
This case study discovered some interesting success in this matter by using ICTs for 
community radio. A volunteer from the radio station stated that  

“Getting feedback through SMS is very powerful and effective, for example we 
have received several SMS regarding different issues. One time, we have 

received an SMS that a girl’s friend was having marriage at the age of 12. They 
have asked for help from us so we did. We called the lawyers and police and 
stopped the marriage when they were having it. From this, we have stopped 

around 22-25 child marriages from different peoples’ SMS. We always broadcast 
and post this story online so that we can encourage others to SMS us regarding 

different issues we can help with.” 
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For communicating with radio stations, SMS via mobile phone is the most popular method 
among women listeners. As shown in Figure 5.28, 73 percent of women use SMS via mobile 
for sending feedback to the community radio station  

“I never use my phone to communicate with the radio but I benefit from other 
listeners’ questions which they ask by using a mobile phone, I can even learn new 
things when others ask questions through their mobile, so I feel it is important.” 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
Figure 5.28; women use SMS via mobile for sending feedback to the community radio station; Note: n=15 

 

The respondents (n=15) among them 36% from higher secondary and 27% university/ college 
graduate women listeners sent SMS via mobile. 27% from secondary level and very few from 
primary level (9%) use SMS via mobile for sending feedback to the community radio station 
based on education (Figure 5.29). 
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Figure 5.29; women use SMS via mobile for sending feedback to the community radio station based 
on education; Note n=15 
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Besides mobile SMS, phone calls through mobile is also a good way to send feedback to the 
community radio. Listeners have options where they could call the radio station directly and 
give feedback or ask questions during live programs. Unfortunately, based on this survey, 
majority of the respondent are not participating in the live programs. Only 27 percent reported 
that they make the phone calls during live programs to the radio (Figure 5.30). And, by 
education level, those who participate in the live programs by using phone call range between 
secondary and university. Sixty-seven percent have university college graduate education level, 
and 33 percent have higher secondary education level (Figure 5. 31). 

 

 

Although most of the women listeners have a positive view for using ICTs for community radio, 
usage is still a problem for women. This study found that women’s participation through sending 
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I feel difficulties when using SMS. I do not send SMS to the radio program by 
myself, when I need to send one, I have to take others’ help, like my daughter. 

Another barrier to sending SMS is not having a phone as most of the respondents depends on 
others for using mobile phones. Especially, married women who use their husband’s phone. A 
married women listener stated as follows: 

“I do not own my own cell phone so I use my husband’s one, who pays the phone 
bills, doesn’t refill it. I cannot send SMS whenever I want. It is embarrassing to have 
to ask my family members to use their phone. If I had my own income source, then I 

would spend money for this purpose.”  

In addition, approximately half of respondents feel that the cost of sending a message is a 
barrier to frequent participation with community radio. As shown in Figure 5.35, approximately 
47 percent of respondents consider the cost to be barrier, while 27 percent do not. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Figure 5.33; the cost of voice call as a barrier to participating in the live program; Note n=15 
 

All respondent who were the members of the listening club indicated that they never use mobile 
phones for community radio purposes (Figure 5. 34). 
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Community radio program for women listeners 

The main purpose of Community radio is not only to entertain their audience but also to address 
the community’s particular needs and support listeners. The community radio mainly serves 
the community through their program. “Radio Bikrampur” broadcast their program targeting 
different audience (such as farmers, women and children, adolescents, and marginal groups) 
from the community.  

Radio Programing: 

For this case study, radio station program schedule was collected from the station and after 
analyzing the program schedule, we found that the station broadcasts 18 programs in a week. 
These were categorized into five groups, namely; 1) Entertainment: which includes music, 
comedy, culture; 2) Educational: which includes topic that increase skills and knowledge and 
improve livelihood of listeners; 3) Informational: which includes program related to local, 
national and international issue base; 4) Edutainment: programs based on certain issues for 
campaigning and creating awareness about specific topics; 5) Women: programs mainly 
focused on issues relating to women. 

As shown in Figure 5.35, 39% of the radio program focus on entertainment, 33% are 
informational, 16% are educational, and 6 percent  each focus women and edutainment 
programs, respectively.  
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With respect to scheduling, the radio station broadcast their program every day from 4pm to 
10pm, and total of three programs are broadcast each day. Each program runs for two hours. 
With respect to program content, as shown in Figure 5.36, 48% of the broadcasting time is 
dedicated to entertainment programs, 28% for informational programs, and only five percent 
for women’s programs. 

 

 

 

 

A radio staff mentioned that “besides broadcasting program, we also arrange some additional 
programs outside of the stations scheduled programs, such as now we have arranged Gomvira 
(one kind of folk street drama) especially for building awareness among agriculture 
communities. The staff continued that “to encourage members of the community to listen to the 
radio, we arrange promotional programs in different areas on any special days or occasion for 
our community people: We also handout radio as gift to attract audience.” The staff stated also 
that the radio station is trying to donate at least one radio to every listening club. The staff 
explained that during those program or listening club meeting, members are taught how to use 
the radio on mobile and how to use SMS option on mobile for sending SMS to the radio station. 
More importantly, women are included in these training sessions.  

The radio stations are also active on the social media. To communicate with the listeners on 
the internet, the radio station has a Facebook page where they regularly publish their programs, 
news, and pictures. Additionally, by using Facebook live option, the station broadcast some 
special program on Facebook live. This serves as a great opportunity for the listeners to share 
their question or comments. Currently, they have more then 2, 00,000 followers for this page. 
Interestingly, majority listeners who use the Facebook page is young - both male and female. 
After analyzing their Facebook page, this study found that on average, 30 to 50 people like the 
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content, and between four and seven people give comments. However, women’s participation 
is low compared to men. 

 

 

 

 

 

 

Picture 5.1; Facebook page
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Radio Programing reflects women need and interest 

 

Women’s empowerment program 

Community radio is a key source for women to collect 

information. Women can get involved in the program 

through sending their feedbacks or questions by using 

mobile phones or the internet. They can also physically 

participate in the program. The only program in radio 

Bikrompur broadcast for women is “Wake up sister 

(Jagogo vogini)”. This program is designed to 

encourage and inspire women to beindependent.  The 

program tries to inspire women to run home 

businesses, such as handy crafts, and also provide 

them useful tips and tricks regarding business.  For that program, the station invites successful 

women from the community to share their story so they can inspire other women listeners to 

start a home business. During the semi-structure interviews, all women mentioned the 

usefulness of this program. Figure 5.37 shows that the word “Inspire” is the third highest word 

used for answering the question “why you listen to women’s empowerment program” after 

business and success. One radio staff mentioned that, 

“Our motive for this program is to make women independent and increase women’s 
confidence level. And we always encourage women through our program that they 

have the ability to do whatever they want. There is a phrase in Bangla, “আমরাই 

নারী, আমরাই পাির   (We are women, we can also do”) this is one of the main 

objectives for our women empowerment program “জােগা গা ভিগনী (wake up 
sister)”. 

Women’s listeners benefit from listening to this program on radio especially after hearing 
success stories from other women in the community. One women listener stated: 

“Women empowerment programs inspired me to be like the women who are 
successful in their life and also inspired me to start a home business.” 

A young woman who also listens to that particular program regularly expressed her opinion as 
follows: 

Figure 5.37: Word cloud for identifying, most used word 

for answering the question why you listen to women’s 

empowerment program”  
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“When I listen this program on radio, I always bring my mom to listen with me. 
Because of that, when she heard a success story, she inspired me and help to be 

like them.” 

 

Informational and educational and entertainment programs: 

Although the station broadcast only one specific program for women, other programs also 

cover women’s need and interest. The health related programs mainly provide women and 

children with topics on health issues including adolescence and pregnancy. For young girls, 

the health program is important because the program discusses how teenagers feel as their 

body change. On some occasions, specialist doctors are hosted on the program, where women 

can participate through SMS via mobile or phone calls.  By so doing, the listeners get many 

tips from the health program, which the use to make their family safe (stated by many 

respondents during the semi-structured interview).  

Agriculture program is also important to women. Almost everyone surveyed during the semi-

structure interviews mentioned that they need agricultural information. During the interview with 

rthe radio station, one staff showed a poster with “Rights of women farmer: by the contributed 

of the women farmers, the gold crop grew up in the house” written on it (Picture 2). The stuff 

also mentioned that: 

“In our agriculture programs, we invite agriculture extension officer so that beside male farmer, 
women farmer also get the answer for agriculture related question. Sometimes we design our 
program focus on women farmer, to increase their knowledge in farming and to make them feel 
that, their contribution also valuable for the agriculture sector.” 

 

 

 

 

 

 

 
Picture 5.2; poster about agricultural program for women 
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Moreover, all the staff members interviewed unanimously stated that informational and 
educational program are beneficial to women. Such programs are very informative, especially 
for the young. Women listeners can also take advantage of educational trips to the radio 
stations to involve their school going children. However, the radio station broadcast one 
program specifically for children. One listener stated she sent her kids to participate in that 
program on one occasion. As well, programs such as “My campus”, “Lekha-pora (Study)” or 
“friend circle” give educational tips and inspire the young generation to get involved in social 
work. A young women listener expressed her experience as follows: 

“After listening to the program “friend circle”, my friend and I were inspired to help 
with social activities. In the winter, we collected winter clothes from my area and 
then give to the poor so they aren’t cold. We shared our story with that program 

through phone call so maybe others will be inspired.” 

Women listeners also like the entertainment program, which broadcast on the radio every 
day. A women listener mentioned that: 

“I heard the radio mainly for entertainment, essentially the songs. I was really sad 
and I had no friends, but the radio gave me relief from my depression.” 

Summary 

Women’s interest in community radio besides other communication media is noticeable. 

Community radio also attempts to focus on women through strategic program scheduling 

aimed to fulfill women's needs and interests. They are also encouraging women to engage in 

economic activities. Along with this, through their program, they are trying to make everyone 

aware of and to stop violence against women, while creating an opportunity for women to 

communicate with the radio station by sending feedback through the use of ICTs. 

In Bangladesh, women are not advanced in the use of technology. The findings of this study 

indicate that women’s are not adept at using ICTs for reaping the benefits of the community 

radio. However, young and educated women are more advanced in using ICTs than married 

women who did not complete their study due to early marriage as well as those who are not 

economically independent. Thus, there is a gap between the young, educated, less educated 

and married women, in terms of using ICTs for community radio. Moreover, the community 

radio is not reaching to rural women and encouraging them to use ICTs. 
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CHAPTER SIX: DISCUSSION 
 

Introduction  

Community radio is considered a unique platform for mobilizing local knowledge and valuing 

marginalized group's voice and opinions from the society (Jallov, 2012). Additionally, 

community radio creates opportunity for women to get involved with radio through sending 

feedbacks. Modern advanced technology in radio, such as SMS technology, has improved 

women’s access to information. Though women’s use of ICTs in community radio is very 

important for their empowerment, ordinary women from different age groups face challenges 

when using ICTs for community radio (Chungong and Fortune 2013).  This chapter explains 

the findings of this study, which suggest that women’s use of ICTs for community radio vary in 

different contexts, depending on several factors, including cultural and socio-economic factors. 

Additionally, this chapter highlights the community radio’s facilities, as well as efforts being 

made to encourage women of different ages to use ICTs for community radio. Moreover, effects 

of individual variables, such as age, education level, access to information, family structure, 

economic involvement, and access of ICTs - based on the conceptual framework - on women’s 

use of ICTs for community radio will also be discussed. 

 

Community Radio fulfill women’s need and interest / Community radio ensuring 
women's access to information 

For community development, women play positive role alongside men. Women’s active 

participation in community development requires them to have access to information in a timely 

manner. Moreover, regarding establishing women's own rights and for empowerment, they also 

need access to information in a timely fashion ( Anwar, 2015). Community radio has long been 

considered an effective medium to support community people‘s needs and interests especially 

for communities living in rural and underdeveloped regions. Additionally, community radio is a 

good source of information for women. A community radio can also be used as a tool for 

establishing and valuing women's right for inclusive democratic practice  ( Dahal 2013).   
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In the study area, radio is found to be a popular medium and one of the top choice media for 

collecting information among women listeners (Figure 10). It has been observed that Radio 

Bikrampur 99.2 have made efforts to fulfilling its goal, which is to work for the community, and 

serve as a platform for development, especially for women communities. Thus, they are 

addressing women’s issues through program broadcasting. Their broadcasting programs 

emphasize on women’s need and interest, which is associated with women's health, education, 

entertainment, agriculture, family planning, child care  as well as programs that create 

awareness among women about their rights. In some cases, the radio exclusively designs 

programs targeting women audience. This is understandable from the survey that women have 

benefited greatly from listening to those radio program; they have learned a lot, and knowledge 

base has increased. Also, the information provided through the program comes in a great way 

to women’s life. However, some questions still remains, which should be asked: Is the radio 

station raising all the issues of women? And is the radio station spending enough time on 

broadcasting programs aimed at women? 

 According to the findings of this research, although Radio Bikrampur’s programs  target 

women listeners in that the women have been inspired to get involved in economic activities, 

women’s involvement in business or job, requires many other factors, such as education, 

training, family support, and financial support, are equally important.  However, Radio 

Bikrampur is not giving equal priority to these issues. Some listeners of the community radio 

feel that the radio station should add more course-based or hands-on programs so that they 

can learn how to start a home business.  

The radio station broadcasts women’s program in the evening (4:00 pm to 10:00 pm). Other 

than some entertainment programs, none of the programs are broadcasted more than once a 

week. As a result, more than half of the women listeners surveyed identified that they do not 

listen to community radio regularly. Also, the majority of listeners do not spend more than two 

hours at a time listening to radio programs. This reflects that majority listeners are not listening 

to more than one program in a day. Furthermore, for the portion of women listeners (33%) who 

want to listen to the radio in morning, the radio cannot meet their needs as they do not 

broadcast programs in morning. Radio staff and volunteers feel that they are trying but would 

not fully satisfy all the women needs and requirements because of their limited broadcasting 
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time and limited staff working on the radio programs. Due to limited funding availability, it is 

difficult to broadcast programs throughout day.   

In addition, most of the educational and entertainment programs are targeting the younger 

generation, thus the programs do not reflect the needs of all the female communities. As a 

result, the rate of women’s communication with the radio station, in terms of sending feedback, 

decreased. 

 

Community Radio’s impact on women’s family life and economic activities  

Women empowerment is important to ensure their well-being and livelihood. However, the goal 

of empowering women is not very simple. Obstacles have arisen from family, as well as from 

the society which has a negative effect on women's mental strength (Nirmala 2015). As outlined 

in the literature review section in this paper, to improve the well-being and livelihood of women, 

community radio is considered an influential form of media. In many countries, community radio 

is considered as an essential portion of people’s lives. Moreover, community radio allows 

knowledge, skills, and wisdom to pass from one generation to the next  (Girard 2001). 

Bangladesh is a male-dominated country  (Debra Efroymson, 2007). The findings of this study 

also found that all the women listeners’ family head is male. The traditional role of the male 

(father or husband) is to manage the family and decision making decisions for the family, as 

the head. Only a few (27%) of the women surveyed indicated that though their family head is 

male, the family is managed by both male and female. This finding explains that women have 

limited influence in their family decision making activities. This keeps them away from equal 

rights as men. A study from Nepal also discovered that one of the key reason for women's 

gender inequality is women's less opportunity for participation in the decision-making activities 

of their family ( Dahal 2013) .  

An important reason identified regarding women’s limited access in their family decision making 

is women’s less involvement in economic activities. Majority of the women (73%) in this study 

stated that they are financially dependent on men. They are not involved in economic activities. 

Only few (27%) women are self-employed and are engaged with home business or agriculture 
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business or part-time jobs, such as tuition (teaching). Radio Bikrompur especially target these 

women and broadcast programs by encouraging women to get involved in income generating 

activities. Through their programs, the station tries to advocacies for women.    

In addition to the family, women’s involvement in the community for participating in community 

decision-making activities is also low. The literature indicate that one of the main obstacles to 

women’s education, participation in economic, and political progress is considered to be their 

lower position in the community than men. Additionally, their substantial participation in 

reproductive duties limits their ability to gain knowledge and skills necessary to get themselves 

engaged in economic, political and cultural contexts in Bangladesh (UNESCO Bangladesh). 

This study also found that, women are left behind in economic activities because they were 

married at an early age. Moreover, without encouraging women to study, the family forces their 

daughter to discontinue their education at an early age as most of the families feel that 

secondary education is enough for girls. As a result, women do not have the opportunity to 

complete their study and get involved in economic activities. In this study, more than half of the 

respondents (53%) were found to have completed primary and secondary levels of education 

and mostly, they are above age 30, and married. The scenario is different for most of the young 

women (below age 30). Young women surveyed were in college or university level. Radio 

Bikrompur have almost fifty percent educational and informational programs targeting the 

young generation to encourage them to complete their study, and also motivate them to get 

involved in economic activities. The radio station has awareness programs aimed to increase 

the awareness among families that girls needs to complete their study, and should not get 

married at an early age. The study discovered that the awareness issue to stop child marriage 

is a huge success to change family and society’s perspective on women.  

Though the radio station is targeting both young and older women in the community, compared 

to older women, young women are getting more benefits as they are encouraged to get more 

involved with radio in terms of sending feedback. 
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Women’s participation in terms of communicating with radio 

The function of the radio is not just a one-way messaging delivery device. Radio can also work 

as a two way communication platform which will be able to transmit and receive messages 

(Brecht 1979). In this study, the staffs and volunteers from the radio station indicated that, 

women listeners can communicate with the radio station by using a mobile phone and social 

media or via listening club to share their thoughts and send questions to the radio. In this 

matter, the study found that Radio Bikrompur give the opportunity to its listeners to send their 

feedback to the stations. The station collects feedback through SMS via mobile phone, phone 

calls, mail, social media, and through listening clubs. In order to encourage women to send 

feedback to the radio station, they reach their audience through their program or during the 

listening club meeting and also through social media (Facebook). 

 

The majority of the women listeners from this study (80%) mentioned that they sent feedback 

to the radio station, which is very positive. However, a question arise as to whether they send 

feedbacks frequently or regularly to the radio station?  The study found that more than fifty 

percent women said that they send feedback at least once in a month. Additionally, one-third 

(33%) were not regularly sending feedback to the station. It is clear that women are not 

participating frequently with the radio station through sending feedback. Moreover, the 

research also found that 20 percent listeners who do not send feedback to the radio station 

and the portion that do not send feedback regularly belong to the 31 to 45 age group with 

educational background of primary (grade 1-5) or secondary level (grade 6-10).  It is evident 

that, for sending feedback to community radio, age and education have an impact. 

 

The women listeners who send feedback to the community radio do not use the same mode of 

communication.  Among the various ways for sending feedback to the radio, most of the 

listeners choose SMS via mobile (48%) and through the listening club (22%). Using phone calls 

and social media (Facebook, e-mail) is not popular among them. An important finding in this 

regard is that, listeners of all education level use SMS for sending feedback to the radio station, 

but only the highly educated listeners (Higher secondary and graduate level) use phone call 

and social media for communicating with the radio station. This emphasizes that using ICTs 

for community radio is influenced by the listener’s education level.  
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Radio listening club is an effective way for women in that they can get the opportunity to meet 

radio staff, and as a group, they can listen to the radio and give their feedback. The listening 

club member in the group can use ICTs, such as mobile phone, for sending their feedback to 

the radio station. Although the study found that this community radio have several listeners 

clubs, and most of the women (67%) have knowledge about the listening clubs, only a few 

(33%) were members of the listening club. This indicates that the importance of joining listening 

clubs is not clear to all listeners. 

 

 

Women using ICTs for communication with radio 

Although women face cultural and socio-economic obstacles, they are still delighted by 

attending radio programs such as listening to music and participating in the debates relating to  

local issues. By using ICTs, modern women have the opportunity to defeat traditional barriers 

and prove themselves in front of the world. At the same time, by using the latest communication 

technologies, such as text message or voice call, women are enabled to participate and enter 

public platforms (Chungong and Fortune 2013). For using ICTs for community radio, women 

need access to ICTs. The study found that all women in this study have full access to mobile 

phone but not all of them own their mobile phone. Some women listeners borrow the phone 

from their parents or husbands (27%), so they could have the opportunity to use ICTs for 

community radio.  

Use of ICTs in radio has created a radio program that is more reliable and convenient for the 

listeners. It also helped the broadcaster to reach broader audience (Sullivan 2011). The radio 

staff also pointed out that when women ask a question or send feedback through ICT, it not 

only helps them, but also, benefits other listeners, too. As indicated by many women during the 

semi structure interviews, the information regarding how to stop child marriage inspired many 

women in that community to not  force their daughter(s) into child marriage. 

 

As women have access to mobile phones, they are now using them for listening to the radio 

program besides the traditional radio device (60%). This is a positive sign for women, especially 
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for working women who do not need to stay at home so as to listen to the radio program. As 

well, they will not miss any program when they are outside for work. Using the mobile phone 

becomes effective when listeners use it also for sending SMS or phone call for giving feedback 

to the community radio station.  

 

Community radio can reach women via widely available mobile phone, an ICT tool that has 

penetrated the mass population of the country (Laizu, Armarego, & Sudweeks, 2010).  SMS 

via mobile is the most popular way to women (73%) for sending feedbacks to radio station. The 

ratio for sending SMS is high for single women compared to married women. Among married 

women, less than half (43%) said they sent SMS, but all single women said they use mobile 

phone for sending SMS. This indicates not only age and education level, but also, marital status 

affects women’s use of ICT tools. 

Participating in live programs by using the phone call option is a good way to share opinions 

or questions through the radio station. Though all women have access to mobile phones, only 

a few (27%) use phone calls for communicating with radio. This group have higher secondary 

and graduate level education, and are below age thirty. This clearly indicates that using phone 

calls for communicating with the radio station is not popular for older women (aged above 30), 

compared to young women. 

 

 Although women have full access to mobile phones, they have limited excess to smart phones 

and computers (26%). Therefore, using social media (Facebook) for sending feedback is low 

(13%) among all women listeners surveyed for this study. The study discovered that those 

women who have access to the computer also have higher secondary and graduate level 

education, and age likely to be below 30 years of age.  

 

Another finding from this study is that, older women (among 31-45 year group), and less 

educated women (grade 1-10) are using less ICTs for community radio. Knowledge of 

technology, especially using the SMS option of the phone is difficult for some women (47%). 

This might be because women who have difficulties using the SMS option of their mobile 

phones do not have adequate training or technical knowledge. Moreover, they have less 

education; namely, either primary or secondary education. This suggests that, because of their 
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lower education, they have limited knowledge about using ICTs, and for that reason, some 

women never send SMS to the radio station, while others do send but with the help of others. 

In this regard, many women feels that the radio station should train them on how to use mobile 

message options. This can increase their participation levels. 

 

The study found that cost is also a barrier to using ICTs for community radio. Almost half of the 

women surveyed (40%) stated that the cost of using SMS and using phone calls are a barrier. 

This might be because most of the women were unemployed and financially dependent. 

However, many countries around the world are now using free open source software, whereby 

listeners can send SMS or can make phone calls to the radio station at no cost to them. For 

instance, in Sri Lanka, open source software (Freedom Fone and Frontline SMS) has been 

successfully used by Rangiri radio station for their farm programs. It has been credited by the 

Rangiri radio station staff that use of Freedom Fone and Frontline SMS as the reason the radio 

program is popular among rural listeners. Similarly, the radio listeners mentioned that the free 

open source software helps them to interact with the radio programs. Listeners can send their 

questions or feedback easily, which has encouraged the young generation to get involved in 

farm related activities (Rashid & Odame 2016). 

 

Additionally, there is still a gap in terms of women‘s use of ICTs in listeners’ clubs.  A wide 

range of women are still not members of listeners’ clubs. Although, a few of the women 

surveyed are members of the listeners’ club, they do not use ICTs while at club meetings. 

Members said they send feedback during the club meeting, but no one uses ICTs for 

communicating with the radio station. Moreover, participation in listeners’ club and using ICTs 

for community radio does not only depend on the interest of members, but also, the efforts of 

the staff or volunteers from the radio station. It is important to note that, currently, the radio 

station has only three full-time paid staff and twelve volunteers. As a result, they cannot make 

a connection with women listeners to encourage them to join listening clubs. It is likely due to 

limited funding that the station cannot employ more paid staff. For the same reason, volunteers 

are not giving efforts beyond their scheduled program with the listening club members to 

encourage them to use ICTs for community radio.  
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Findings summarized in relation to the conceptual framework regarding five dependent 

variables. The outline shows that the characteristics, behaviors, and activities of women 

listeners were validated by the findings. 

 

Table 6.1 Summary of key findings: 

Type of change Relevant findings 

Positive Negatives 

1. Material Change 

(impact on income and 

livelihood) 

 The finding shows that there was 

limited amount of material change.

 

 Most of the women 

listeners are still 

unemployed. 

2. Cognitive Change 

(impact on level of 

understanding, skills or

awareness) 

 Cognitive Change was shown 
most. Women listeners are more 
aware of different issues such as 
child marriage, health, education, 
etc. 

 The skill of using 

technology is 

underdeveloped. 

3. Perceptual Change

(impact on confidence 

levels or self –esteem, 

feeling of 

empowerment) 

 Perceptual Change was found 
among very few women listeners. 
Such as, confidence level is high 
among young women listeners; 
they are trying to improve their 
skill for their economic 
empowerment.  

 Less educated women 

above 30 are less 

confidence as they still 

depend on their family, 

especially males. 

4. Relational Change 

(Resulting in increased

power and participation

in decision-making 

roles.) 

 Some of the women who are 
involved in economic activities 
have expanded their personal and 
professional relationships. 

 Relational Change was 

limited among women 

listeners. Because most 

women are not relationall

changed; most of the 

women listeners’ families

still have male members 

as the head. Therefore, 

decision-making roles are

very limited for women. 
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5. Technological 

Change 

(Experience an 

extension of their 

knowledge and skill) 

 Educated young women listeners are

more versed in technology. They 

have access to ICT tools and 

knowledge, which has expanded thei

technological knowledge and skill.  

 Most women who have 

stopped their studies 

early or who are married 

have less ICT tools and 

knowledge; therefore, 

their technological 

change is not much. 

 

 

Summary 

Over the last few years, community radios have been working to serve the community people 

in Bangladesh (EC Bangladesh, 2015). Their special focus is always on women community. 

Community radio’s broadcasting program have created interest among the women listeners to 

listen to the radio program, as well as encouraged to participate by sending feedback.  

In modern times, the use of ICTs in community radio creates opportunities for women 

empowerment. But as found in this study, a wide range of women from the community are not 

using ICTs equally for community radio even women are not properly using ICTs for community 

radio. Therefore, there is still opportunity from community radio and from the other national and 

international organizations, including government, to ensure that women can use ICTs for 

community radio. In the next chapter, I will provide recommendations for women’s participation 

in terms of using ICTs for community radio.  
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CHAPTER SEVEN: SUMMARY, CONCLUSIONs AND RECOMMENDATIONS  

  

Summary 

Community Radio has been playing an important role in rural development, as well as 

establishing women's empowerment. All around the world, community radio is an old medium, 

but its journey is a few years in Bangladesh. In a short period of time, the activities of community 

radio have reached different parts of the country. This study was designed to investigate 

women listeners’ participation level in community radio, in terms of sending feedback by using 

ICT tools such as SMS, phone call or social media in the country. The goal of the study was to 

explore women’s use of ICTs and how they can converge with community radio for rural 

women’s empowerment in Bangladesh. For accomplishing the goal, the study collected data 

from women listeners of the community radio station through semi-structure interviews, and 

also collected data from the radio staff, volunteers, and other people involved with the 

community radio, through key informant interviews. Besides the interviews, the study also 

collected data from observation of women listeners and radio staffs as well as analysis of radio 

stations’ program schedules and some secondary documents. One radio station from 

Bangladesh, “Radio Bikrompru 99.2”, was selected for the study. The station was established 

in 2012, and is funded by Ambala Foundation and the Japan Embassy. 

Community radio is mobilizing local knowledge and valuing the needs of the deprived people 

from the community (Tabing 2002; Jallov, 2012).  Working towards empowering women is also 

an important responsibility for community radio, since women are still neglected from the 

society and deprived of equal rights.  Therefore, community radio supports women by ensuring 

access to information and gives them the opportunity to communicate and express their opinion 

(Nirmala 2015). However, there is often a lack of evaluation to determine what kind of data 

women themselves want to get from the community radio. In addition to that, the radio 

broadcasts information for women by community radio’s own interest. This happens especially 

when listeners are not connected with the radio station in terms of sending feedback. To 

increase women’s participation in community radio, information and communication technology 
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has a special role; women's access to information and knowledge has improved due to the use 

of ICTs for radio (Chungong and Fortune 2013).  However, women still face difficulties when 

using ICTs (Huyer and Carr 2002), especially in rural communities. To achieve the goal of this 

study, the research objectives were designed to identify rural women’s participation level in 

community radio program, i.e., to identify, if there are any opportunities to use ICTs in rural 

areas for women who already use the community radio; to understand how rural women use 

ICT to improve their participation in community radio and to analyze how community radio 

facilitates women‘s empowerment and encourages women to use ICTSs for community radio 

in Bangladesh. 

 

Conclusions 

As listeners, women’s participation level in community radio depends on their interest level in 

the radio program, and how they send feedback to the radio station or ask a question. The 

study found that although the radio is the women’s best choice of getting information, the 

community radio does not broadcast adequate programs targeting women. As a result, women 

are not sending feedback regularly. Additionally, using ICTs for sending feedback to community 

radio are a challenge for women listeners.  Although they have access to mobile phones, 

access to the internet is limited. As well, although women have full access to mobile phone, 

most often, they face limitations using mobile phone for communicating with the community 

radio. More than half of the women surveyed were less educated in ICTs. They do not have 

basic technological skills, and as a result, they face difficulties while using the SMS option of 

the mobile phone. In addition to this, majority women are not employed, and have no source 

of income. Thus, the cost of sending SMS or making phone calls are a burden for them. 

Interestingly, a few of the women surveyed for this study do make phone calls and use social 

media (Facebook) for sending feedback to the radio station. They were all young, educated, 

unmarried, and independent. Therefore, social and economic factors such as age, literacy rate, 

marital status, and economic condition effect women’s of ICTs. 

Additionally, although the radio station has several listening clubs in the broadcasting area, the 

study found that most of the women listeners are not a member of the listening club. The few 
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who were members of the listening club did not have access to ICTs for communicating with 

the radio station. However, among women members, most are married and less educated, and  

are not interested in using the mobile phone for calling or sending text messages, or the internet 

for sending feedback. Instead, they prefer to send their feedback face to-face during the 

listening club meeting or via personal contact with the volunteers from the radio station. 

Community radio stations focus mainly on young women rather than older women. Most of the 

entertainment and educational program target young women. The radio staff (women) who 

produce and present the program are all young women, therefore, with regard to program 

selection, there is no input from older women. As a result, young women send more feedback 

to the station than older women. The community radio station in this study was found to be 

failing to meet the needs of a wide range of women listeners and to get feedback from them. 

Furthermore, community radio creates interest among women to involve themselves in 

economic activities. Some women stated that, after listening to empowerment programs, they 

started their own business, as they ask questions that are important to starting their business. 

Women who got involved in economic activities after listening to the radio program indicated 

that their economic condition had changed for the better, and their social status increased. 

Many women solve their problems, such as those relating to health or education, by asking 

questions while relative programs are being broadcast by the community radio station. 

Students (women) are encouraged to work for the community and share their experience via 

phone calls or SMS. However, majority women listeners do not realize that the community 

radio is not only for the purpose of  listening to the programs, but also a platform for them to 

share  their opinions and to voice out their needs , which will help them to improve their social 

and economic condition. Overall, however, communicating with the radio station by using ICTs 

has created the scope for their empowerment. 

In the final conclusion from the study, it is important to understand the relationship between 

using ICTs for community radio and women empowerment. If community radio is a unique 

platform for women’s live to build awareness and develop their ability for empowerment, then 

using ICTs enhance women capacity to communicate with radio, and make the process of 

empowerment easy. Women’s access and scope to use ICTs need to be well understood. 

Women’s age, education level, access to ICTs, available information, economic involvement 
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have an influence on using ICTs. Therefore, it is important to ensure that women can complete 

their education before marriage. It is also important to establish a positive environment for the 

family as well as the society, where women can get involved in economic activities. Moreover, 

community radio should focus on how to increase women’s participation levels in terms of 

sending feedback to the radio station and how to overcome barriers which prevent them from 

using ICTs for community radio.   

 

Recommendations 

Based on the findings of the study and discussions, some important points are highlighted as 

recommendations to help the community radio station better serve its listeners as well as to 

increase women's use of ICTS for community radio. The main recommendations are as follows: 

1. Using the program to encourage women to use ICTs: The community radio station 

should focus, through their program, on how to encourage women listeners to listen to 

the radio and use ICTs for communicating with the radio station. To make women listeners 

interested in the broadcast in order to increase their participation level for sending 

feedback through ICTs, presentation of the program should be well designed, including 

dedicated and trained presenters.   

2.  Training women listeners to use ICTs: The community radio station should train 

women listeners to use the message option on a mobile phone to send SMS to the radio 

station. The radio station can organize workshops for women listeners, where they can 

provide hands-on training to the women regarding the use of mobile phone for sending 

SMS.  This would be of great benefit to women who are less educated.  

3. Ensuring access to ICTs for listening club members: The community radio station 

should ensure that women have access to ICTs in listening clubs. The station should 

encourage members to use ICTs for communicating with the community radio station. 

Moreover, the staff from the community radio station can train women during listening 

club meetings, so that the members of the listening clubs (women) will not face difficulties 

while using mobile phone to reach the  community radio station. 
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4. Use open source software: The community radio station should use open source 

software such as “Freedom Fhone” or “Frontline SMS” to ensure that the cost of sending 

SMS or phone calls can become free. That way, many women listeners, especially those 

who are not financially independent, can use mobile phones to communicate with the 

community radio, especially since some women know how to use a mobile phone, but 

because of the cost, they do not send SMS regularly. Thus, if the women listeners can 

send SMS at no cost to them, they can share their opinions or ask questions to community 

radio station frequently. 

5. Access to the Internet: Mobiles phone are available to every woman, but computers are 

not, so using the internet to communicate with the radio station through social media, 

such as Facebook, is very low. Though few women use the internet through their smart 

phone, most women do not. The community radio can develop a listening club where the 

leader who has access to a computer and the internet can share comments or questions 

on behalf of the women of the listening club. The women of the listening club can also 

learn to use the internet from the leader.  

6. Programs to ensure economic empowerment: The community radio should broadcast 

more women focused educational and course-based programs, especially, to empower 

women, as well as to encourage them to listen to the radio and connect through ICTs to 

share their ideas and/or comments.  

This is important because the majority of the women are not financially independent 

and for that reason, many of them do not own a cellphone; even those who have do not 

want to use it to communicate with the radio station frequently due to the cost. Therefore, 

if they agree financially independent, they can communicate with the radio station using 

ICTs. That is why if the radio broadcasted more training-based programs for women, such 

as how to start home businesses - handicraft, for example - then women will benefit as 

well as get more involved and become financially independent. 

7. Increase the radio broadcasting time: The community radio should ensure that all 

listeners can listen to their programs. Currently, the station have limited time for their 

programs (4pm to 10pm), If they start their radio programs from morning then women who 

prefer to listen to the radio in morning time will be able to do so, and women’s participation 

level for communication via ICTs  will increase. 
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8. Developing family and social awareness: The community radio station should focus 

on awareness programs to encourage the community to let girls/women to use ICTs for 

community radio. In a male dominating context in Bangladesh, women need family 

support for using ICTs. Many families can afford a phone for the women, but many parents 

(women and husbands alike) think that girls do not need phones. Social and family 

awareness program will encourage the women’s family to allow the women to study more 

and get involved in financial activities. 

 
The above stated recommendations could be implemented by the community radio station. 

Moreover, besides community radio, the government and non-government organizations have 

some role in increasing the level of women participation by using ICT for community radio.  

 

 The government needs to introduce and implement a policy to provide financial support 

to community radio specifically for women empowerment projects.  

 National and international donor organization should use the community radio platform 

for implementing their project for women empowerment. This will enhance the capacity 

of the community radios in terms of funding.  

 There should be strong collaborative network among local development organizations 

and community radio stations. This collaboration will be a great strength for community 

radio in terms of connecting with community people. 

 

The goal of this study, which was conducted in Bangladesh, was to find out the 

situation about women’s use of ICTs in one radio station in Bangladesh. Moreover, one radio 

station does not represent the experience of the whole county’s women listeners. In order to 

get the actual scenario about the use of ICTs by women listeners, further research involving all 

community radio stations in Bangladesh is needed. However, the case of “Radio Bikrompur 

99.2”is very interesting for the future study of women use of ICTs for community radio in 

Bangladesh. 
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Annex 1: Link between objectives, research questions and methods data sources.  
 

Objectives  Research Questions  Sources of Data  Key 
concepts  

Objective-1  
  
To identify 
rural women’s 
participation 
level in 
community 
radio programs 

 1.1 Do women listen to the radio 
programs?   
 
1.2 Are women involved for 
communicating with community radio? 
 
1.3 Do women have access to radio 
listener clubs?   
 
 
1.4 Does the community radio have 
enough programs for women?   

1.1 Semi structured  
interviews 
  
 1.2 Semi 
structured  
interviews and Key 
informant  
interviews  
 
1.3 Semi structured  
interviews and key 
informant  
Interviews. 
 
1.4 Program 
schedule analysis. 

 
 
Semi 
structured  
participant: 
 
Interviews 
will 
conducted 
with women 
who listen to 
the 
community 
radio at the 
household 
level. 
   
  
 

Objective-2   
  
To identify if 
there any 
opportunities 
to use ICTs in 
rural areas for 
the women 
who already 
use the 
community 
radio. 

2.1 Do women have access to ICTs? 
 
 
2.2 Do women use ICTs for 
communicating   with community radio 
program? 
 
 
 
2.3 Do women have the knowledge to 
operate ICT tools such as mobile SMS or 
internet? 
 
 

2.1 Semi structured  
interviews  
 
2.2 Key informant  
interviews and 
semi structured  
interviews  
   
2.3 Semi structured  
interviews  
  

 
 
 
Key 
informant:  
Station 
Manager/   
Staff / 
Volunteers  
  
  

Objective-3  
  
To understand 
how rural 
women use 
ICT to improve 
their 
participation in 

 
3.1 Do women have access to a radio 
listening club? How do they use ICTs in 
this club? 
 
 
 

 
3.1 Key informant  
interviews and 
semi structured 
 
 
 
 
3.2 Semi structured  

  
  
 Participant 
observation  
 
Participant 
observation  
will be 
considered 
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community 
radio.  
  
  

3.2 Are women engaging actively in 
sharing their thoughts in the community 
radio programs through ICTs? 
 
3.3 Do women send feedback or ask 
questions in community radio programs 
by using ICTs? 
 

interviews 
  
3.3 Key informant  
interviews and 
Semi structured  
interviews  
 

for data 
collection. 

Objective-4 
 
To analyze  
how  
community 
radio  
facilitates  
women‘s 
empowerment 
and 
encourages 
women to use 
ICTS for  
community 
radio  
 

4.1 How many programs cover the 
women information needs? 
 
4.2 How community radio facilitate and 
encourage women‘s participation in 
community radio activities? 
 
4.3 Does the radio have any encouraging 
activities for women to use ICTs for 
communicating?  
 

4.1 Key informant  
Interviews 
 
4.2 Key informant  
interviews and 
secondary data  
 
 
4.3 Key informant  
interviews 

 

 

 

Annex-2:  Interview Guidelines for Key Informant 
 

Title: Women’s use of ICTs in community radio in Bangladesh 

1. Volunteer/paid:__________   Length of time at station:______________ 
2.  Name of community radio station:__________   
3.  Address/Location: Village _________, Upazilla __________, District_____________ 
4.  Radio frequency: __________     Date  of station established:_______________ 
5. Could you please describe your program types and daily/weekly schedules? [May I  have 

a copy or photo of the schedules] 

6. Number of hours per week you broad cast programs that cover women's information 

needs? 

Name of 

program 

Length of the program Hours per week 
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7. Where do you get the information from for the themes of the programs you produce? 

8. In your opinion, what is the greatest strength  of the radio station? 
9. In your opinion, what is the greatest weakness of the radio station?  
10. Do you feel that community radio could be an effective information source for rural 

women in the community? Please explain your answer. 

11. In your opinion, does the community radio effectively address rural women's information 

needs? 

a. Yes  b. No  c.  Don't Know (Please explain your answer) 

12. Do you feel that women have easy access to the community radio? 

13. How do you/your organization facilitate women's participation in the community radio 

station? 

14. In your opinion, what could be done to involve more women in the community radio? 

15. In your opinion, how do you facilitate women's involvement in all activities of 

community radio? 

16. In your opinion, what limitations are there to women's participation in the community 

radio? 

17. How did you get feedback from women listeners? 

18. Do you have any process to incorporate women’s feedback in your program? 

19. Do you have any process to encourage women to use mobile phone for sending feedback 

to the radio station? 

20. In your opinion, what percentage of women listener use ICTs for participates in 

community radio? 

21. In your opinion, what could be done to encourage women listener to use ICTs in the 

community radio? 

22. What actions have your radio station taken to encourage women to use ICTs in your 

community? 
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23. In your opinion, how the community radio helps women empowerment? 

24. Do you think that by increasing women’s participation in community radio will help 

women’s empowerment? 

25. Do you have any other comments for this study or suggestions for community radio in 

Bangladesh? Please feel free to ask any questions you may have about this study. 

 

Annex-3: Interview Guidelines for Semi-Structured Interview 
 

Title: Women’s use of ICTs in community radio in Bangladesh. 

Questions for Individual Respondent 

 

Name of community radio station:              

Location of respondent: Village: -------, District------  

1. Age of respondent: 
2. Marital Status:   

a. Single   b. Married    c. Unmarried    d. Divorced    e. Widowed   [   ] 
3. Educational level: 

a. Non-formal education   b. Primary  c. Secondary  d. Higher Secondary              
e. University/College Graduate        [   ] 

4. Occupation:  
    a. Self-employed/Business        b. Employed by others    
   c. Unemployed/Home make          d. Other (Please specify)   [   ] 

5. Is this a female headed household? 
a. Yes  b. No                    [   ] 
       

6. Is this a female managed household?        
  a. Yes b. No         [   ] 

7. What type of information do you need usually? 
a. Agriculture  b. Animal husbandry  c. Health d. Education  
e. Childcare  f. Family planning  g. Politics    h. Loan 
i. Religion              j. Weather  k. Other (Please specify)       [   ] 

8. What sources of information do you use? (Check all that apply) 
 a. Television  b. Radio c. Newspaper  d. Social media 
 e. Neighbors/friends  f. Field workers  g. Other  [   ] 

9. What are the main two information sources that you prefer most? 
10. Why do you prefer those sources? 
11. Do you have any limitation to access to those preferred information sources?  
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  If so what are they?  
12. How many times a week do you listen to the community radio? 

a. Daily  b. Once a week c. Twice a week 
 d. More than twice in a week  d. Other     [   ] 

13. If you listen to the community radio, then in general how long do you listen to the radio 
at a time? 
a. Half hour or less  b. ½ hour to 1 hour  c. 1 to 2 hours    d. 2 to 4 hours  
e. More than 4 hour’s   f. No answer/don’t know     [   ] 

14. What time of a day do you listen to the radio most often?  
a. Morning  b. Afternoon     c. Evening      [   ] 

 

15. Do you have access to a computer? 
      a. Yes  b. No        [   ] 

16. Do you have access to a mobile phone? 
   a. Yes  b. No        [   ] 

17. Who is the owner for mobile phone? 
  a. Husband b. Children   c. Own  d. Relatives     [   ] 

18. Have you ever sent feedback to the community radio? 
  a. Yes b. No         [   ] 

19. If yes, how many times in a month do you do so? 
      a. Once b. Twice c. More than twice d.  Don't know   [   ] 

20. How do you send your feedback to the community radio station? 
    a. SMS (Via mobile) b. Mail  c. Computer d. Personal contact      [   ] 
    e. Via group leader f. Via field staff g. Other   

21. Was your feedback aired from the station? 
a. Yes  b. No  c. Don't  know                           [   ] 

22. Do you feel that after using mobile phone for the community radio you improved your 
participation level? 
a. Yes b. No c.  Don't know        [   ] 

23. Do you feel inspired to change your behaviour or activities after using mobile phone for 
communicating to the community radio programs? 
a. Yes  b. No         [   ] 

24. Is there a radio listening club in your community? 
a. Yes  b. No   c. Do not know     [   ] 

25. Are you a member of the listener's club? 
a. Yes  b. No                    [   ] 

26. Are the listener’s club use mobile phones for community radio? 
a. Yes  b. No                    [   ] 

27. How many times a week do you listen to the radio in a group? 
a. once  b. twice c. More than twice     [   ] 
 

28. Why did you decide to join the radio listener club? 
 

29. Are you a member of the community radio station? 
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a. Yes  b. No         [   ] 
 

30. If yes, which type of member? 
a. General b. Executive Committee Member c. Other   [   ] 
 

31. In your opinion, is it important to use mobile phone for community radio station? 
 

32. In your opinion, what type of difficulties you face for using mobile phone for sending 
feedback to the community radio station? 
 

33. In your opinion, how your feedback affect to the community radio station program? 
34. As an existing or potential audience member of community radio, what is your overall 

opinion of community radio and use of ICTs? 
 

35. Do you have any other suggestions for using ICTs for community radio in your area? 
Please add any other information or ask any questions you may have about this study. 
 

36. Do you feel the cost of sending message is a barrier for frequent participation with 
community radio? 
 

37. What percentage of your phone is used for community radio purpose? 
 

38. Do you use any dedicated mobile application to access community radio? 
 

39. Did you receive any formal training on the use of mobile phone for community radio 
purpose? 
 

40. Do you participate via phone in live radio program? 
 

41. Do you think cost of voice call is a barrier to participate in live program? 
 

42. Do you miss program due to household work schedule conflicts? 
43. How does the programs affecting your family life? 

 

 

 

 

 

 



99 
 

Appendix 4: Photographs of the community radio stations “Radio Bikrompur 99.2”in 
Bangladesh   
 

 

 

 

 

Photograph 1 Radio Bikrompur 99.2  office 
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Photograph 2 women listeners from Radio Bikrompur 99.2  

 

  

 

Photograph 3 Staff and volunteer from Radio Bikrompur 99.2  
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Annex 5: Program Schedule 
 

Program Schedule  

 


